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For an entirely new and versatile shelf 


displayver. my newly invented group of 





fittings will make possible a multitude of 
shelf arrangements and treatments never 


before used. 


\s shown, the suspension is by steel cables. 
1 16° in diameter. whieh have a_ tensile 
strength of 450 Ibs. each. The entirely new 


chrome metal shelf clips permit) varied 





uses and adjustments of the shelves in 
either horizontal or angular positions. 


7 hd Adjustment of the clips is made by a 





simple set serew and a thumb screw. is 





provided for firm and positive shelf con- 
trol. The equipment for which there is 
PATENT PENDING, is supplied with or 
¢ without glass shelves. The steel cable is 
l5e per foot in any length, and the chrome 


metal shelf clips are 906 each. 


Unit Tllustrated Three shelf displayer 
with three 10° x 36° glass shelves. twelve 
chrome metal shelf clips. two 12 foot over- 
all length steel cables and a chrome plated 


metal adjustable shape cross bar priced at 
$3.30. The shelf angle can be easily ad- 


justed to any desired angle by tilting the 


vlass, 
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SCHEUER 
FIXTURES 
SERENE 


307 WEST 38'' ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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NEW, TRANSLUCENT 





IS A MODERN CREATION OF WHIRLING CHARACTER THAT 
becomes a new tool for the modern progressive 
display man. Made of spun glass fibers bonded in 
strong, tough and serviceable synthetic resins, this 
new product is adaptable for innumerable, novel 
display uses. Synspun is made in a natural snowy 
white color and is a semi-flexible-to-rigid material, 





Synspun is especially adaptable to architectural. “props” 
and structural treatments. Translucent, it becomes dazzling, 
snowy-white with the use of fluorescent lighting and 





G-431 “Fashion Synspun Column.” This exquisite column is created responds terrifically to both front and back lighting. Be- 

from Synspun and the base and top are of shaped Crystalfoam, all cause it is flexible and easy to work with you will experience 

new and modern which can be easily removed, and a long fluores- great ease in executing your own ideas. 

cent light tube can be inserted in the column by the store for ‘ t 

illumination when desired. It is splendid background for high fashion furs, women’s 
clothes, children’s apparel, housewares and appliance 

Size overall—80 inches high, 22 inches wide, 12 inches deep, 8 settings. Be the first in your city to use a new product— 

inches in diameter. Price: $22.50 each without illumination. In quan- the result of modern engineerin and chemistry. Made 

tities of 10 or more, $17.50 each without illumination. available to you as another W. me: rst. 








TRANSLUCENT SYNSPUN PRICES 


WEIGHT No.2D0 ail WEIGHT Ne. 3D_ eset 

PRICE PER SQ. FT. $50 -— se ‘PRICEPERSQ.FT. $60 $55 $50. 
SHEET SIZE QUANTITY 1-10 11-25 —-26-100 «SHEET SIZE QUANTITY +e (M8 61 

cit ae PRICE PER SHEET a "PRICE PER SHEET 

51% x 68 $12.25 $11.00 $9.80 51% x 68 $14.70 $13.45 $12.25 
36 «x 68 8.50 7.65 6.80 36 x 68 10.20 9.35 8.50 
15% x 68 3.75 3.35 3.00 15% x 68 4.50 4.10 3.75 
36 «x 48 6.00 5.40 4.80 36 x 48 7.20 6.60 6.00 
24 x36 3.00 2.70 2.40 24°. «36 3.60 3.30 3.00 


On orders of 5 sheets or less, there will be a packing charge of $2.50 additional. 
Terms—Net 10 days, F.O.B. Chicago. Prices subject to change without notice. 


ORDER A FEW SHEETS TODAY — YOU'LL LIKE IT...YOU’LL WANT MORE 


IN STOCK...ORDER TODAY A SYNSPUN SHEET 


2 weights * 2 sizes 
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W. L. STENSGAARD AND ASSOCIATES, INC. vr 


logue .. . 265 de- 
346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS To use" Susgee: 
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Specialists in Merchandise Presentation .- Demonstrations .+ -Displays ~. Exhibits today. 
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Pass This Issue Along OUR NEXT ISSUE THE COVER 


You get the most value from DISPLAY The September issue, in the mail September 15, will This colorful window is the work of Hans 
WORLD when you share it with others. See be the special Christmas number of DISPLAY WORLD Erhardt, Grands Magasins Jelmoli SA, 
that it reaches other executives of your organi- . . . replete with tested ideas and illustrations for the . , i 
ration and the members of your department. holiday promotions . . . Additionally, there will be an Zurich, Switzerland, and was one of a series 

article by Paul Roth on the unusual decor of several taking the Riviera as its theme. Real 
CJ ee Paris shops .. . reports on contemporary display flowers wore used for the tell, ond the 
throughout the nation . . . and a report on Life . 
O . aces magazine's facilities to aid displaymen in promoting background scene was painted on seom- 
‘E ee Life advertised products. less paper. 
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There’s only one real plastic mannequin 





=—and you know who’s got it! 


Dig down under this “Plastic Mannequin” talk and you find 
some are plastic-painted while others are plastic-coated 
\ over buckram. But Williams makes a mannequin 
* that’s All-Plastic yet lighter than papier mache! 
And tough? The Air Force makes flak-proof vests te DS 
O out of plastic like this. Say goodbye to nicks, dents, eo" 
chipped noses, broken hands because, in routine service, 


the Williams all-plastic “Pink Goddess” is just ssi 


S) 


P about unbreakable. Fasily cleaned! Give her ened) 
ids 
ny — F , , ; 

Wi alittle attention and she ll live as long as your store. 
= Lied, 

Gon “Pink Goddess” —the hit of the Chicano Show 

Ns 
A. wv “Dots Crystal Palace — sple ndiferous spec tacle 
s now under cay at 498 Seventh Avenue in New York 
es 
eal 
the 


m= J . J 
a! ¢ ) VAL. Dot Williams, president + 498 Seventh Avenue, New York 18 * Mary Brosnan Mannequins 
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BRINGS OUT 
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: Attractive displays at Trepel’s 
Rockefeller Center Florist Shop 





are lighted with Sylvania 
Birdseye Reflector Lamps 


Whether you deal in flowers or fabrics— gems or every display requirement. Sylvania Birdseye 


glassware— give your merchandise the setting it Lamps give added sales appeal at low cost—their 
deserves. Light it with the finest in window display sealed-in reflectors need no cleaning—and you can 
lighting —Sylvania Birdseye Reflector Lamps. use them without alterations or extra fixtures. 

It’s easy to select, from the complete Sylvania Take the first step to outstanding window light- 
Birdseye line, just the type of lamps you need for ing: mail the coupon today for full information. 






SYLVANIAY ELECTRIC 


> LIGHT BULBS. FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES, SIGN TUBING: PHOTOLAMPS: RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 


SUPER 


SPOTLITE SYLVANIA BIRDSEYE REFLECTOR LAMPS 














Sylvanig 


Dini 
; : Ad 5 eeltic (p 
These are the lamps that light the Greatest Show on Earth— 500 FitghS ept. ieee Inc, 
venue, 


Hf . ° ew Yor 
America’s Store Windows! KIN y 


° Case Se 

tin 0.5 end me pe .- 
- 0.58, Living ae Engineer, 
"Sylvan 4 Complete ; 1g Bulle. 






ia Birds bias te Infor > 
ii Seye Reflecto, i 
Ps, 
Company 
CONCENTRATOR ~\ Address 
REFLECTOR City, 








SHOWCASE 
INTENSIFYING 


SPOTLITE FLOODLITE 





AUG 














AUGUST, 1949 DISPLAY WORLD 5 





METALLIC 


CANDY CANES 


NEW STYLE * LIGHT WEIGHT * DURABLE 








CANES 
PRICES 





. Length Price 
Cane of Tube Each 
21 Ft. $3.50 

3 Ft. 5.50 

3% Ft. 6.50 

5 Ft. 10.50 

7Ft  —s- 15.50 

9 Ft. 20.00 








METALLIC STRIPED TUBES 


DIAMETERS 


LENGTHS \"" = i 4" 6" 8" 
3 ft. $0.40 $0.70 $0.90 $1.20 $1.40 $2.20 
4% ft. .60 A 1.25 1.60 2.00 3.20 
6 ft. 70 1.25 |.60 2.25 2.60 4.20 
9 ft. |.00 1.75 2.25 3.00 3.79 6.00 
12 ft. 1.40 2.50 3.00 4.00 5.00 8.00 


Minimum Charge of 75c¢ on orders less than $10.00 
F. ©. BB. CLEVELAND, OHIO 


MUTUAL DISPLAY MFG. CO. 


110! POWER AVENUE CLEVELAND, OHIO 
CONTACT DIRECT OR SEE YOUR LOCAL DISTRIBUTOR 
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“ THAT REALLY FIGURE ...IN SALES” MAC 


1 
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Oivision or 


"CORP enares 





520 EIGHTH AVENUE 


Mer York 18, MN; 


LOngacre 5-0850.1.2.3 
July 15, 1949 


Mr. Joseph Braunstein 
@nani Mannequin Company 

236 West 40th Street 

New York, B.Y. 


Dear Mr. Braunstein; 


Petiteen is about to Present the girls ready to wear industry With a 
new sales Promotional item, in the form of a life-size Mannequin, 
Patti Petiteen will be the Symbol of an ever-growing 8Toup of six 
million Sub-teeners. She will be used in future advertising and 


Promotional Campaigns Sponsored by Petiteen. I¢ was important that 
we select a mannequin com any of excellent re Utation and high] 
skilled craff'smen, in Order to procure the finest figure, 


We are happy to announce that your firm has been given exclusive 
authorization to Manufacture Patti Petiteen for the trade. 


Being. correctly Proportioned and needing no Pins or tucks, Patti 
Petiteen will provide your "sub-teen department" with a mannequin 


Very truly yours, 


ARONOFF, RICHLING @ FEIN, Inc, 


Arthur Richling 














- ¥. C. 
MAGNANI NANNEQUINS, 236 West HO St., N 
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You Can Use Sno Blocks Now... 
And For Your Christmas Display 


You will like the versatility of Frostee 
Sno Blocks. You can make up a 
display to close out summer goods. 
Use them again for previewing winter 
When you make your 
Christmas display. the same Sno 
Blocks can be used. And that’s not 
all. You ean use them in counter 


merchandise. 


displays throughout your store at any 
Simple or elaborate 
equally 


time of year. 
Krostee Sno 
This wide variety of Sno 


Displays are 
effective. 
Block uses means even lower costs. 





‘ 
Krostee Sno Blocks have been used 
for years by leading display men and 
by smaller merchandisers everywhere. 
Sno Blocks are big 15°x22"x6" 
yet very light in weight. They look 
exactly like blocks of cut snow. They 
sparkling white. and they 
wont discolor. Frostee Sno Blocks 
are translucent so you can light them 
indirectly for unusual color effects. 
They are absolutely fireproof — you 
can't burn them. They won't harm 
any kind of merchandise. 


are white 


Call your display jobber today. Or write 
us for a free copy of the 32-page 
''Frostee Sno Displays" idea book. It shows 
you how to create low-cost, eye-appealing 
spring, summer, fall, Christmas and winter 
displays. 


You can stand Frostee Sno Blocks up. 
lay them down, cut them into letters 
wr special shapes. You can form 
them into a solid) seamless back- 
vround. Make Sno Blocks your main 
display material — or embellish your 
special display with several Sno 
Blocks. You will find Frostee Sno 
Blocks the easiest to use of any dis- 
play materials. See how they in- 
stantly create a “cool” effect in your 
displays. Always keep some Sno 
Blocks on hand. Use them often. 


00 


0 ACAD 


SNe CemPAaNy 


— vmamamenamenen 
rmeraprny DISPLAYS & HOLIDAY DECORATIONS 
ANTIOCH, ILL. 
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The Sensational 


~“TURNABOUT and TURNALITE™ 


A NEW AND REVOLUTIONARY 
TECHNIQUE OF WINDOW AND 


ve. INTERIOR DISPLAY LIGHTING 


$29.95 


Bulbs not Creates Motion in your Displays Without 
included. 






Moving the Merchandise 


Here's how it's accomplished: 


The "TURNALITE" is a continuously revolving double swivel spotlight attached to a motorized base. It can be placed 
in any position. The constantly moving spotlights play on the display creating moving highlights and moving shadows. 
The dramatic effect of constant motion is unique. The ''Turnalite'’ can be used with white or colored spotlights. 


THE ROYAL FAMILY OF REVOLVING 
DISPLAY TABLES WITH ALL THE TIME 
TESTED FEATURES FOR LONG LIFE AND 
CONTINUOUS SERVICE. 


Here at last is the perfect turntable 
the most outstanding line of motion 
display units in the country today, with 
the following: 








@ All sizes available with or without the marvelous new 
“MOTION-LITE" sockets. On the underside of the table are 
two sockets which revolve with the table. While the table 
is in motion you plug in any kind of electrical fixture, and — 
all lights and fixtures turn lit-up with the display. The 





“ie Boor sentrseneeenor sores 


motion and light combination is terrific. — — 


When placing your order, specify the following style numbers according to the size table top you require, and whether or 
not you want the "Motion-Lite" feature. 


Style numbers for regular models: 


Style numbers for regular models with additional 'Motion-Lite" plug in features: 16° Tep Me. 216.......... $24.50 ea. 
Te” Top No. TG... 066 $29.95 ea. 24"" Top No. 124........ $32.95 ea. 24" Top No. 224.......... $29.95 ea. 
VITAL STATISTICS 
e@ Guaranteed for one year @ Powerful, sealed for life e@ Approved for continuous 

(We produce our own motors) motor drive operation 
@ Revolves continuously three | @ Provision made to attach 
times per minute. ? 7 = aan nes ta peg unit in any position 
o run 
@ No care or oiling necessary @ Operates on 110-120 volt AC 


THESE ITEMS ARE MANUFACTURED AND DISTRIBUTED EXCLUSIVELY BY: 


@ C Y - Contact your local jobber or write 
ACs op beda direct for further information. 


45 EAST 30TH STREET —- NEW YORK 16, N. Y. 





JOBBERS INQUIRIES INVITED 
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WESCO WATERPAINTS, INC. 
Worlds Largest Manufaclurers of Waler- Mixed Paint Products 


ESTABLISHED 1906 


: w a 
Factories at BEREBLEY, CAL. @e LOS ANGELES, CAL. e PORTLAND, (oe oe ee ee ee ee ee As 


GOOD HOPE, LA. e@ TRENTON, NEW JERSEY © MATTESON, ILL. e MONTREAL, QUE. @ SYDNEY, AUSTRALIA 


343 So. Dearborn St. 
Chicago , Illinois 


June 7th, 199 


Mr. R. Silverblatt 
Advertising Manager 
Display World Magazine 
Cincinnati 1, Ohio 


Dear Mr. Silverblatt, 


Our selling force is so steamed up about the results we've had from 
promoting our deep-toned VIVID COLORS in Display World, that I could 
not reduce our schedule if I wanted to. Here's how they put it: 


"When we walk into the Display Department of a retail store with a 
copy of Display World in our hands, it's justias though we had an 
admission ticket---or were a brother in the same lodge, Every dis- 
play man knows Display World and respects Display World. That same 
respect is carried over automatically to our Vivid Colors." 


We're naturally pleased with our many new customers in the display 
field, whom we met through your pages. 


Our thanks and congratulations for maintaining such excellent standards. 


Sincerely yours, 


WESCO AINTS, INC 
Edel late. 

i E-bele (Bm Cole) ¢ 

Advertising Manager, 
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“So convenient and inex- 
pensive’ writes Clem 
Kieffer, Jr., Display Di- 
rector, The Kleinhans Com- 
pany, Buffalo’s Largest 
Store for Men and Boys. 


DISTRIBUTORS 


Upson Cut-out Letter Alphabets 
are meeting with unusually 
good acceptance. Sales are 
mounting weekly. A few good 
territories still remain open. 
Your inquiry is invited. 










DISPLAY WORLD 


UPSON CUT-OUT LETTER 


| 








New force and action at low cost with 
extra-thick, extra-strong, precision cut letters! 


Just what you have been waiting for! Bold, modern alphabet 
letters with depth and body ideal for mounting on backgrounds or for 
silhouette effects. Alphabet letters with sharp, clean, smooth edges 
which make your work look strictly professional. 

Upson Cut-out Letter Alphabets come in a beautiful natural 
as is’ or they can be sprayed, dipped, enam- 
eled, lacquered and stained. Use and re-use them again and again. 
Three sizes of letters in standard fonts 314", 5” and 8” high. 


DON’T WAIT! GET PROOF! SEND FOR FREE SAMPLE KIT, 
LOW PRICES AND NAME OF YOUR UPSON ALPHABET 
LETTER JOBBER. USE COUPON! 


TH £ U PS 0 Me Cc Oo oy PA N y 5218 Upson Point, Locknort, 
New York. Without obligation, send me your FREE SAMPLE KIT of 
Upson Cut-out Letter Alphabets with descriptive folder, prices and name 


ivory color. Use them 


of nearest jobber. 
NAME_____— a 
STORE OR FIRM NAME_ 


| 


CITY 

















Just 
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your copy today of this valuable 


order 
on-the-spot study of display applica 
It will help you make 


factual 
tion and effectiveness 
your display dollars produce bigger and bet 


ter sales results. The $5.00 pre-publication 
price still prevails so send your order 
now to N. A. D. | 1! East Walton Place 
Chicago Iti, Ill 


NATIONAL ASSOCIATION Yuta 


PRESENTATION 
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REPORT No. 1 
VISUAL MERCHANDISING SERIES 


This lamp is not capable of producing a genie, but it has 
produced valuable, modern display research facts! 


la an interior display test with a lamp as the subject, the Pilot 
Study in Display Research, conducted by the New York 
University School of Retailing, and sponsored by N. A. D. |. 

— revealed that a lamp displayed against a background, 

as if it were in actual use ... stopped 16% more shoppers 

than a lamp in a raised position at right angles to the passer's 
eye ... and stopped 26% more shoppers than a lamp 
displayed on the flat surface of a table. 


This is only one of many display facts uncovered by the 

Pilot Study . . . facts that can aid your store in increasing 

the selling power of its displays. By investing one-third of your 
store promotional dollar in good display, you can increase 
traffic and volume. For no other media is as effective as 


GOOD DISPLAY AT THE POINT OF PURCHASE! 
This cloth-bound, illustrated book 


GIVES YOU POSITIVE PROOF! 


PROGRESSIVE 
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N of DISPLAY INDUSTRIES 


11 EAST WALTON PLACE, CHICAGO, ILLINOIS 
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DISPLAY 
JOBBERS: ’ 
WRITE FOR \ 
FULL 

PARTICULARS 


AND FOR A FRACTIONAL, 
FANTASTICALLY LOW PRICE 


$475 
EACH 


6 to a carton 
Less than full cartons, 
$4.00 each 





You haven't seen anything ‘till you've seen Beauty-Form! Never before in history . . . su-ch an X-quisite, all- 
purpose form at so-o low cost. Satin smooth, crystal clear... versatile perfection that's breathtaking! Simply 
out of this world! 


Almost human . . . Beauty-Form twirls and swivels to any position! Fits any Tee stand! Displays dramatically 
. . at floor level or any height! Can be hung with ease for spectacular wall display. Won't chip, peel, crack or 
discolor. Maintains brilliant sparkling look always . . . all ways! Wipes clean with a cloth. Lasts a lifetime . . . 
and then some! 


Dress-up your windows and store interiors! And step-up your sales! Masterpiece of engineering, Beauty-Form 


out-shines, out-displays, out-sells any form ever made . . . regardless of price. Your merchandise will move 
faster . . . your profits will grow bigger (and bigger)! Beauty-Form's absolutely perfect for all apparel .. . 
sweaters, blouses, bras, slips, lingerie . . . a hundred wear-ables! Order today! 





: PG), Terms: Net 15 days f.o.b. Bellerose 
BA gh aaa .aehy: N Y If unrated, send check or we will 
J & « 


ship express C.0.D 
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ACTION! 


SANTA’S WORKSHOP 





G-504 — This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 


The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 

wheel and moving arm. 5. Jack in Box jumping in and out. 

The Gnome with packages has a teetering action as though to 6. Painter works on drum with up and down stroke. 

save packages from falling. 7. Gnome on horse rocks back and forth. 

The Gnome making sled has very realistic hammer action. 8. Tailor puts finishing touch to doll with natural sewing action. 


This 84" display is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". The 
cost of this display complete with motors attached is $75.00 F.O.B. our factory. 


Santa and Reindeer Yes, there is a Santa Claus 





G-503—The Santa Reindeer is beautifully printed in nine colors. It is 33''x48''x4" G-502 —This is a very attractive Christmas animated 
and very sturdily constructed with a wooden shadow box frame. The front display 45" wide, 35'' high and 5'' deep. It is printed 
has a heavy piece of acetate printed to give the effect of a window with in several brilliant colors on 90 point white lined card- 
icicles. The Deer gallop and Santa waves his arm, while in the sky the stars board with a separate wooden frame. The top of the 
are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this fireplace has a shelf 5'' wide on which there are three 


display complete with motor is $35.00 F.O.B. our factory. 


decorative pieces that can be removed if you wish to 
use it to display merchandise. The action shows Santa's 
arm in motion pointing to the children as if asking if 








they believe in Santa Claus and they are vigorously 
nodding their heads. The expression on the children's 


faces denotes surprise and wonderment while Santa is 
his usual jovial self. The fireplace is illuminated by a 
red bulb giving the appearance of burning embers 
w making it a light and action display. It is electrically 


operated by a patented Gregory motor, 110 volt, A.C. 


320 BRIDGE ST. BROOKLYN I. N.Y. or D.C. current. It is packed in a heavy duty shipping 


carton. The cost of same is $42.50 F.O.B. Brooklyn. 
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ACTION FOR CHRISTMAS: 








Loading Santa’s Sleigh 


G 506-— Gnome in right hand corner bends back and forth as 
though driving Reindeer. Santa Claus bends from waist back 
and forth. Gnome in foreground is trying to hold Reindeer and 
moves from side to side while the Reindeer bucks. Gnome with 
the package bends to the right as though overloaded. Gnome in 
the sleigh appears to be reaching down to help him. 

SIZE—48” wide. 33” high and 5” deep. Printed in eight brilliant 
colors on 80 point board with a varnish coating for protection. 


Has six figures in animation. COST—F.O.B., our factory. $35.00. 


G 506 - G 507 - G 508 

Sturdily constructed in 
wooden shadow _ box 
frames. All displays 
are activated by the 
Dependable Patented 
Gregory Motor ready to 
plug into 110 volts, A.C. 
or D.C. They are packed 
in heavy duty shipping 


cartons. 


“The Night 
Before 
Christmas” 





No. G 505 


This very attractive display is 29” wide and 48” high. The net weight is around nine pounds. 





Santa Trimming Christmas Tree 


G 507 — Santa Claus moves his head from side to side and the 
arm raises up and down as though trimming the tree. Rocking 
Horse rocks back and forth. The Panda wags his head from 
side to side. Boy on side of curtain and girl on other have heads 
peeking from behind curtain. 


SIZE—48” wide, 33” high and 5” deep. Printed in eight colors 
on 80 point stock having five figures in motion. COST—F.O.B., 


our factory, $37.50. 








Bell Display 
G 508 — SIZE—24” wide, 19%” high and 5” deep. 
eight beautiful colors. Three metallic cardboard bells swinging 


Printed in 


back and forth alternately; not in unison. COST—F.O.B., our 


factory, $1 2.50. 


It is printed in eight 


brilliant colors on heavy cardboard and mounted on a wooden frame to prevent warping. The wooden frame also protects the dis- 
play in transit. The subject matter is very appealing. The children are looking up the chimney watching for Santa to come down. 
The motion is Santa Claus listening at the chimney with his hand to his ear bending close to the chimney and then forward again 


as if in doubt that he heard a noise downstairs. 


The cost of this display with motor attached ready to plug in is $17.50 F.O.B. Brooklyn. 


GREGORY MOTORS Inc. 


320 BRIDGE STREET 
BROOKLYN I, N.Y. 
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beau monde manikins... 
the finishing touch to the 


opening of our new store front 








W. E. TEN EYCK 
DISPLAY MANAGER, L. S. DONALDSON COMPANY, MINNEAPOLIS, MINNESOTA 



















"IT thought you would be happy to 
know that the set of "Beau Monde" 
manikins purchased by us, The 
Donaldson Co., added the finish- 
ing touch to the opening of our 
new store front. 





Top Management and myself were 
/ very pleased. 


My display staff was also happy 
with the gracefulness, high 
styling, of the easy to fit 
"Beau Mondes." 


another beau monde bouquet 


my 


MANIKINS WITH MAGNETISM 


KkKorreet-way displays 
DIVISION OF AMERICAN FIXTURE & MFG. CO. 
2300 LOCUST ST. ST. LOUIS 3,°MO. 
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The GENERAL Line of Illuminated Plastic Christmas Deco- means of displaying full detail and outline of the orna 
rations are basically all colorful lighting units, molded of | ment for night lighting effect. Our Catalog No. 49 pro- 
tough, weather-resistant translucent sheet plastic mate- vides full detail and description of the GENERAL Line of 
rials, assembled with plated metal frames for sturdy con- Holiday Decorations, designed for community street light- 
struction. Each unit is illuminated from within with stand- ing projects, and store and building front installations 
ard incandescent medium base lamps, as the only real 








Illuminated Plastic Signs For Store and Building Fronts. Uniquely designed proven line of large Sign displays, 
providing economical installation of colorful lighting to building fronts. The GPI4-17 (17 ft.) “Merry Christmas” 
Sign and the GP14-37 (37 ft.) “Merry Christmas” Sign each consist of 14 GP12-4 or 14 GP22-6 Illuminated Letter 
Wreaths, respectively. The GP16-22 (22 ft.) ‘Seasons Greetings” Sign and the GP16-43 (43 ft.) ‘Seasons Greet 
ings" Sign each consist of 16 GP1I2-4 or 16 GP22-6 Illuminated Letter Wreaths, respectively. Each letter wreath 
complete with individual metal frame supports, wire 

rope clamps, plus necessary 14 to 16 outlet wiring = SS 

circuit for either 17, 22, 37 or 43 foot length signs ’ 


GP14-17: $157.50. GPI4-37: $232.50. GP16-22 Wa NS 


$180.00. GP16-43: $265.00. Ne 





Note: Similar Signs for store interior decoration also 
available, including TOYLAND sign. 






















GP35-23 Double Face 36" High Illu- 
minated Plastic Santa Face. Santa 
face molded in fine detailed relief, 
screened in four colors. A colorful 












lighting unit, assembled with plated 






metal frames and illuminated from 


within. $22.50 























GP34-22 Plastic Santa Face Wall 
Plaque 35" High. $7.75 










iluminated Single Face Center Pieces. A versatile unit 
designed for either store interiors or building fronts, that 
may be trimmed with any garland. GP60-4—60" dia. Unit 
includes four illuminated red plastic 10" Stars, socket 
mounted on perimeter of 5 16° metal welded frame. The 
spring mounted optional center units include the GP22-6 
wreath units, the Stor of Bethlehem the GP24-24 Bell or 
GP35-23 Santa Face. GP48-4—48" dia. Unit includes four 
illuminated red plastic 8" Stars, with same optional center 





Illustrating the four basic 





GP24-24—Double Face 22" dia. Illu- 
minated Red Plastic Christmas Double 


designs of Illuminated Plastic 
Wreaths. Molded third di- 













mensional reliefs. Screened in Bell. Molded in deep relief, interior units. All units equipped with sockets and whing, chedlly 
permanent colors. A beauti- lighted. A colorful lighting unit as- designed for outdoor service 

ful translucent unit assembled sembled with plated metal frames. GP60-4 Units: $32.00 GP48-4 Units: $28.50 
by means of plated metal $18.00 





frames designed for out- 







door or indoor service. Either 


es 


—!2" dia. Single Face unit 
MARION. \NDIANA. 
\A00 WW ASWINGTON Ss}. 









with metal back: $5.50. 






PAONE 4810 





atalog No. 49 with Quantity Price Schedule available on request \ PO. BOK 741 
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v. 
G 
a 
by 
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j 7 AL vb es . . sg 
SN Ott ae Ky ~=Why ‘perfect’? 
. 7 Xx Eh ‘ie ih 
Thy pO Bae Because FORMOSELLE- 33 combines 
| 4p | = - 
Mit fe all the features you need. Perfect, because it’s a 
\\yn 4 ‘a - : . ° 
s revolutionary new form (no papier mache, no glue. 
\\ { Pe | . . ‘ 
\ yf no plaster!)... because it’s lightweight (12 oz) and 
: fy ~ > ‘ e e 
y, > xy iy fw) i] easy to handle...and it will not chip nor readily 
é WY la i : 
? ? S YY 5 | crack... A specially designed cavity in back lets you 
\2 A | ~< = — ZZ : } j . . . . ee, . 
Ye, ae a © & tuck the garment in, eliminating 95% of the trouble 
QO oe : eS \ y ‘ 
\ el | ee C\ ‘ . ° . re : : : 
XS, VY A AA \ — Ly with pins. Perfect. because of its high styling. plunging 
x { ; Oe: . . . . . 
<4 ADS . we neckline, and the newly engineered multiple-color finish. 
Derren) gyro oe har ae 
es @ oo Perfect. also because it’s priced below all similar forms on 
LGAel® é oe y 
<4 AS the market: $3.95 ea (packed 4 to a carton). And it comes in 
} seven beautiful. stainproof colors. 
“Han | 


Over 200 distributors in the United States, Canada, and the Hawaiian Islands. 


formoselle 





formo displays company : IIIf north la brea avenue + los angeles 36 a division of Western Pulp Compan) 
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CUT YOUR CONT! 
OT YOUR DISPL 


SN 
Gomeea PRINCESS 
PINE ROPING 


Pe eee es $ .45 yard 
Pa PUTT TT TT TCT. 65 yard 
OP iin espevonaaes 1.00 yard 



















SATIN 
RIBBONS | gs 


Fused edge 
All colors in stock 


No. 2—100 yds. 2"... .$1.25 roll 
No. 5— 50 yds. se"... 1.15 roll 
preserved 


No. 9— 50 yds. 12"... 1.95 roil 
No. 40—50 yds.  3""... 3.50 roll 
- 120—50 yds. 42""... 5.50 roll 
mt pcse PRINCESS PINE 

BO ictvacatneees $2.00 

BD Civeveacewin 3.00 

SE i cedouaeend 4.50 

36" 6.75 


eee eee e eee eee 






WREATHS 


Flame proofed and 


PLASTIC 
SNOW 


HOLLY 


Imported Italian Holly 


ye ee $2.75 
$1.25 bushel box BF caandacdeciaen 3.50 
WE se wavives sagas 6.75 


Se caw ae aeeee 8.50 
ene” All wreaths made 
exceptionally full 
FOIL PAPER 


SI Be 6 a ov vb heh weed n aes actiees wan $1.15 roll 
Gold ond Colors ZPUAGS so ccc cc cet eccece 1.25 roll 
Silver Reams, 276 yds.......--- 02. ee ee eeeeees $25.00 


Gold and Colors Reams, 276 yds............-- 35.00 DER N ) 
Samples on Request lA e 


Red, Xmas Blue, Silver Blue, Silver, Silver (dull), Fuchsia, Pink, 
Chartreuse, Xmas Green, Gold, Aqua. 


» INC. 
714 TWELFTH STREET, N. W. + WASHINGTON 5, D. C. 
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DESIGN No. 5. NEW YORK SKY- 
LINE. In rich blue. 
S Pamels. . 2265 Complete, $75 


DESIGN No. 6. THE ACROPOLIS 
(Greece). In beautiful antique brown. 
5 Panels....... Complete, $75 


All "'Photo-Mural Fabric'’ backgrounds are 
actual photographs of outstanding scenes, 
reproduced on fine, soft, close-weave rayon 
crepe. They have a beauty which you 
must see for yourself to appreciate fully. 
Durable, sun-fast, easily cleaned. 


























ee THE DISPLAY 


a 








+-~ 





*PHOTO-MURAL 
FABRIC” 
THE SENSATIONAL 
BACKGROUND 
SUPERB SCENES 
100° HIGH 
BY 210° LONG 





At the extreme left 
"'Photo-Mural Fab- 
ric’ as used by Sol 
Katz, display direc- 
tor, Bond's Fifth Ave- 
nue store, New York 
City . . . Immediate 
left, as used by 
Herbert O. Petsch 
display director 
Hughes & Hatcher 
Detroit. 


DECORATIVE |. 


97-37 63D STREET, MASPETH, L. I., N. Y. 
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FIELD BY 


AN INSTANT 
SUCCESS 
WHEREVER 
USED! 


COMES IN FOUR 
AND FIVE PANELS 
EACH 42° WIDE 
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Other scenes available include: 


STORM!! 
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| DESIGN No. 3. WINTER WON. 

DERLAND WITH BROOK. In blue. 

OPS ssc Complete, $75 
DESIGN No. 4. WOODLAND 
WITH BROOK. In rich brown. 


OO ss ss Complete, $60 


Design 


No. |, Fall Woodland in brown or wine; 
5 panels, $75 . . . Design No. 2, Winter 
Snow Scene in cool ice-blue; 4 panels, $60. 
All prices include drape boards for easy 
installation. 








A FEW of the STORES USING “~PHOTO-MURAL FABRIC” 


Berland Shoe Stores, St. Louis 

J. L. Hudson Co., Detroit 

D. H. Holmes, Ltd., New Orleans 
F. & R. Lazarus Co., Columbus 
Nobil Shoe Stores, Akron 

T. Eaton Co., Toronto 

LaSalle & Koch, Toledo 

Younker Brothers, Des Moines 


Emery-Bird-Thayer, Kansas City 

John Ward Co., Youngstown 

Hughes & Hatcher, Detroit 

Cherry & Webb, Providence 

Bealls Store, La Verna,*Ata. 

Foraids, Inc., Montreal 

N. Snellenberg's, Philadelphia 

Everett, Ltd., St. John's, Newfoundland 


Bond Clothes, New York City 
Rosenbaum Bros., Cumberland, Md. 
Stix, Baer & Fuller, St. Louis 
Kessler's, Atlanta 

Diamond's, Phoenix 

N. S. Swartz Co., Norfolk 

Fowler, Dick & Walker, Wilkes-Barre 
Bowman's, Harrisburg, Pa. 


THE FIRST ENTIRELY NEW BACKGROUND IN YEARS... 
AMAZING ATTRACTION POWER TO INCREASE SALES 


DISPLAYS 


PHONE EVergreen 6-0400 
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How ADVERTISING CAN GET 


Full Credet 


FOR SUPPORTING THE SALES PLAN 
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HEN coordinated with 

sales activities advertising 
is given an opportunity to win 
recognition and succeed as an 
aid in moving goods and selling 
services. 

Selling plans are based on facts. 
The decisions of sales managers 
are guided by dependable infor- 
mation from governmentand busi- 
ness statistics. To function as an 
active factor in the sales program 
and share in the credit as well as 
the responsibility for sales suc- 
cess, the planning of business pa- 
per advertising should be equally 
factual. 

In applying media to markets, 
the use of adequate, verified cir- 


culation data is an indispensable 


step in the effective coordination 


of sales with advertising. 


Following are some of the ques- 
tions about the circulation of busi- 
ness papers that are answered in 
the reports issued by the Audit 


Bureau of Circulations: 


How much paid circulation? 
How much unpaid? What business 
or occupational groups receive 
the paper and how many paid sub- 
scribers in each group? At what 
price is the publication sold? 
What circulation inducements are 
used, ifany? What percentage of the 
subscriptions are renewed? How 


many subscriptions in arrears? 








Where does the circulation go? 


Answers to the questions above, 
as given in A.B.C. reports, make it 
possible for space buyers to select 
media with the same care that an 
efficient sales manager uses in em- 
ploying and routing his salesmen. 
The planned and verified distribu- 
tion of advertising, by means of 
the information in A.B.C. reports, 
is the starting point for effective 
coordination of advertising and 
sales efforts. 

This paper is a member of the 
Audit Bureau of Circulations. Ask 
us for a copy of our A.B.C. report 
and then study it. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as de- 
fined by A.B.C. standards, indicate a 
reader audience that has responded to a 
publication’s editorial appeal. With the 
interests of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with specialized ad- 
vertising appeals. 
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ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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They're so “VELVETY” smooth—so natural look- 
ing—the ideal background for all your displays. 

KEEP ON THE GRASS—It doesn’t matter what 
vou display—clothing or cars, fruit or furniture 
Place them on EATON GRASS MATS if you want to 
attract attention. 

SEE YOUR DISPLAY JOBBER 
Trade mark Reg. U. S. Pat. Off 
EATON BROTHERS CORP. 
HAMBURG, NEW YORK 





GET READY FOR FALL! 


HAVE YOUR MANIKINS REFINISHED BY 


MADISONTIA 


NOW SERVING THE NATION’S 
FINEST STORES FROM COAST-TO-COAST 


AMERICA'S ONLY NATIONAL REFINISHING ORGANIZATION 
OFFERS A CHOICE OF SERVICES TO SUIT YOUR NEEDS... 


4 FACTORIES— PICK-UP & DELIVERY « ON PREMISE 
WORK e MOBILE FACTORIES e¢ FREE CRATES 


SEND COUPON FOR COMPLETE DETAILS 
INCLUDING 2 FREE BOOKLETS AND PHOTOS 


MADISONIA 
164 WEST 25th STREET | 
NEW YORK CITY 1 
i\( SEND COMPLETE DETAILS OF YOUR SERVICES | 
H 6 





NAME 
164 WEST 25th STREET- NEW YORK CITY 1 STORE | 


BRANCHES: DALLAS * PASADENA © SAN FRANCISCO ADDRESS | 





CITY AND STATE ’ 


(ON PREMISE CREWS NOW TOURING MID-WEST AND PACIFIC NORTHWEST) 
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DISPLAY WORLD'S New Home 


ISPLAY WORLD has celebrated its 
27th birthday by moving to its new 
home at 407 East Eighth street, Cin 
cinnati 1, together with its companion pub 


The 


the last-named 1s 


lication, Signs of the Times, and Peer 


less Printing 


Company ; 


yperated as a separate organization to 


handle the production ot the two publica 


tlons The new corner location is more 
centrally situated in the downtown area ot 
the city, and is directly across the. street 
trom the beautiful Times-Star building 

\ large two-story building, 225 feet long, 


dress several 


time lhe 


( 


printing 





purchased at. the 


above-mentioned ad 
remodeling 
that 


result provides modern, 


months ago, and 
have been 11h 


finished 


yperations progress since 


juarters tor thre offices and 
DISPLAY WORLD and its 
ahies OCCUPY the 


1] 
avilly all 


ommodious 

plant 

OmMmpanton Con 
floor | 


evel is expected to 


entire sec 
operations On Ole 


facilitate operations to 


DISPLAY WORLD 


\ total area of about 10,000 
square feet is available on this one floor. 
DISPLAY WORLD had been located for 


26 years at 1209 Sycamore street and for a 


a great extent 


number of years had been operating under 
vreat handicaps due to lack of space. 
Formerly located above the general offices, 
the printing plant is now on the same floor 
and at a sufficient distance from the offices 
so that the noise of linotypes and presses is 
no longer a disturbing factor. A 


new press 


—At the upper left is a view of the general 
offices. Upper right, the mailing room, 
where the mechanical details of DISPLAY 
WORLD's circulation are handled; the actual 
mailing of the magazine is done elsewhere. ... 
Lower left, a portion of the composing room, 
with the linotypes in the rear and a Ludlow 
Typograph machine at the extreme right. ; 
Lower right, the press room; forms larger than 
eight pages are printed in another building— 


AUGUST, 1949 


capable ot work and 0! 
handling up to an eight-page form has been 
installed; the larger forms will continue to 
be printed in a separate plant, as_ before 
Other new shop equipment includes a hy 
draulic paper cutter, and a Ludlow Typo- 
graph machine which will complement. the 
battery of linotypes. New imposing stones 
have likewise added, together with 
The entrance te 
the printing plant is at 706 Broadway, the 
building 


most exacting 


been 
miscellaneous equipment. 


location \ 
large freight elevator will facilitate handling 
of forms and other heavy items. 

The new building is located in a zon 
which is part of the current civic improve 
ment plan, with the 
pavement forming a connecting 
the Eighth the 
have an with no ne 


occupying a corner 


and completion 0! 


link with 


Structure WI 
r-h\ 


street viaduct 
location, 
buildings on any side 


Practically the 


“Island” 


entire southern wall 
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building is of glass, while the opposite 


all is also amply provided with natural 
ght; this is amplified with daylight from 


rge skylights in the roof. Artificial illu 


nination is in the form of continuous fluo- 


scent tubing, appropriately fixtured. This 
found in both the office section and in 


he printing division. It is said to be the 


t time this particular type of continuous 


ibe lighting has been used for a printing 


lant, where complete absence of shadows 


s 


so important, and the installation has 


—Upper left, H. C. Menefee, president of 
DISPLAY WORLD, and Marcella Wedig, his 
secretary. Upper right, at the desk is 
Nathan Silverblatt, manager of the magazine; 
standing is Robert Silverblatt, advertising 
nanager; seated, Christine Petroff, secretary. 

Lower left, the conference room; from 
the extreme left in the usual order: Robert 
Knapke, H. C. Menefee, R. C. Kash, E. F. 
Reilman, Robert Silverblatt, Nathan Silverblatt, 
David M. Souder, Dave Swormstedt. . . . 
-ower right, R. C. Kash, editor of DISPLAY 
WORLD, at the desk; standing, John Gilker, 
irculation manager; seated, Martha Douglas, 
ecretary. Right, the new home of the 
magazine— 





DISPLAY WORLD 





aroused considerable interest on the part 
of lighting engineers. A total of approx1 
mately half a mile of fluorescent tubing 1s 
required for the installation in shop and 
offices. 

To supplement the excellent cross-ventila 
tion provided by the large window space, 
two big exhaust fans equipped with auto- 
matic louvres have been installed in the 














office section 
pertectly balanced that they 
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these are so 


are practically 


inaudible, even when running at top speed 


A modern color scheme has been followed 


throughout 


the entrance hall and stairway; 


burgundy for 


gray and 


dark green for the short hall leading to the 


general offices; 
[Continued on page 84] 
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TAILORED 


i 


Summer H 


UMMER still has the 
New York City 


out of doors, with the exception of a 


upper hand in 


displays as well as 


tweeds 
people 
toward be 


iew advance showings ot fall 
and an occasional fur sale For 
through the heat 


lated vacations in those last two sought 


struggling 


after weeks of August, it has been encour 
items still 
shown by the best stores Phe 


aging to see summer being 
accent has 
been largely on natural settings with real 
sand, water and growing plants, implying 
fresh air and “getting away trom it all”, 
1e., the sidewalk and subway 

One of the most 


centered around a waterfall at The 


convincing of these 
Tailored 
Woman where cool gallons cascaded down 
over real rocks to a pool bordered with 


growing ferns and rhododendrons. It pro 
vided a veritable oasis tor wilted shoppers 
who were also fascinated by the realists 


as The Upper 


effect of continuously flowing water which 
was done by means of a pump installation 
that ted the water from pond to falls. Dis- 
play Director Mabel Powers had the man 
nequins wear “Frances Sider’s smart surf 
suits’, which were emerald and white. Two 
relaxed on the grass in the foreground 
while a third in red and white sat on a 
rock at the top of the falls. \ chartreuse 
veach mattress, huge = straw hat, straw 
hamper and an extra suit were on the 
ground 


In contrast to the realists tvpe of set 


—Upper left, by Mabel Powers, The Tailored 

Woman. ... Upper right, by Winston Jones, 

Franklin Simon & Co. . Lower left, by 

Charles Lenhart, Arnold Constable. . . . Lower 

right, by John Robert Cobb, Bendel's. . . . 

(All photographs by courtesy of Virginia Roehl 
Studio, New York City)— 
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Hand In 


ting, Winston display 
Franklin Simon's, relied on cork used in a 


Jones, director at 


decorative way for the beach scene pic 
tured in the second illustration. The desert 
plants, sand, rocks and clusters of seaweed 
above were all made of this material. Even 
the vellow slat chair had cork arms. A 
cork fan of Oriental design directed atten- 
tion to Elizabeth Arden’s “Blue 
cosmetics at the right. “Sun and sun fash- 
ions at the right prices are mostly a matter 
of choice and selectivity, to wit our Sports 


Grass” 


Shop Collection” read the card copy. All 
the bathing suits were yellow in different 
shades, some shot with gold threads. The 
cream colored wall was bathed in golden 
light For there 
printed bag and beach roll, also a_ white 
and green suit on the sand which was 
chopped cork. This idea of 
one material for everything in the window, 


contrast Was a= green 


finely using 


eI RRR tame sm 
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New York Displays 


aside trom the merchandise, could be effec 


tively carried out in straw, glass, paper or 
fabric, according to the season and would 
test the ingenuity of the displayman with 
possible entertainment for himself as well 
is his public. 

Cool as an ice cube, nylon 
mers, refreshing as they sound” 
i chilly aspect at Arnold Constable. Charles 
Lenhart posed the group (wearing vellow, 
black and pink) before a cold green wall 
The convincing blocks of ice were con- 
structed of wire and cellophane, frosted with 
flitter; wintry white 


‘Lastex’ swim 
presented 


white paint and 
ches, icicles and swirls of white spun 
further 
Copper and gold crocheted san- 
which 


glass were indications of zero 

weather. 

lals added a glint to the accessories, 

ncluded raffia bags and LeLong’s solid 
eat 


ooth straw walls and floor made the 


DISPLAY WOR 


background at Bendel’s resemble the in- 
terior of a house in the tropics. A simple 
framework of bamboo poles, lashed together 
rafha, supported a display of 
colorful things under the heading of sum 
Tinted shells, 
exotic display flowers, two golden suns, a 
Chinese basket, and bright butterflies were 
decorative against the neutral background. 
The mannequins wore a beige linen jacket 
over a black skirt. John Robert Cobb, 
display director, administered a_ bit of 
shock treatment in the black velvet parasol 
which was noted with startled surprise by 


with yellow 


mer symbols. scarves, sea 


—Upper left, by William O'Connor, Mil- 
grim's. . . . Upper right, by Henry Callahan, 
Lord & Taylor. Lower left, by Tom Lee, 
Bergdorf Goodman. . . . Lower center, by 
Sidney Ring, Saks-Fifth Avenue. Lower 
right, by Gene Moore, Bonwit Teller— 


By VIRGINIA ROEHL 


Virginia Roehl Studio, New York City 


ribbon bag woven as a 
plaid was less startling but more useful 

At Milgrim’s, William O'Connor, display 
director, framed the models in twin shadow 
boxes of black felt trimmed with tiny white 
bows. The first costume was yellow silk 


black, 


other a 


spectators. Phe 


printed bag and parasol in 
white and_ the 
pink, brown and 
“Symbolizing summer, 
town and ground floor” 
where to find the merchandise 
shadow-box contained a 
Something 


with 
coral, vellow and 
green, 


printed pique in 


white. The copy, 
country corner, 
showed 
The small center 
tortoise shell bag and flowers. 
new and gay was the use of quantities ot 
popcorn as a floor covering; the previous 
week popcorn had also been strung into 
side draperies tor “Summer cottons, crisp 
as popcorn”. 
Window 


shoppers at Lord & Taylor 


[Continued on page 77] 
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Display At Fabulous 


HE displays at Gump's, San Francisco's 


famous art goods store, have estab 


lished store's 

From _ the 
a $5,000 Ming 
office worker who wishes she 
ould thev offer 


Design and 


prestige equal to this 


world-famous merchandise. 


vealthy customer who buys 
vase to the 
their magnetic appeal 
color are the key to their 
Color and imagination 
their designer skimps on neither 


Herb 


tabulous store, 
1. Make 


2. Hold their attention and sell an idea 


lrawing powet 


Raynaud, display director at this 


works on this theory 


them stop with fine design 


1 


\lwavs only a few very tew 


ire shown, 


items 
often just one. “If there = are 
tew things to see, they will Create a deeper 
ind more lasting impression on the passer 


by,” SaVS Mi 


ibstract 


Ravnaud 


“Window display is 


design in three dimensions, not 
It should 


nerely props placed in a window 


By MILLY CUNNINGHAM 


create within space as a painter would on 
canvas.” 

What should a window do? “It 
make the shopper wish!” 

When queried on the principles back of 
his displays, Raynaud offered the simple ex- 
planation, “Accentuate the qualities you are 


should 


selling Glass should be made to look 
glassier. Metal should be made to look 
more metallic.” 

How does he make glass glassier? By 


using rough textures such as sand (sand be 
ing a 


1g basic element essential to glass), 
—Imagination, close attention to little finish- 
ing details, and a really fine flair for the 
dramatic are characteristic of Herb Ray- 
naud's displays for Gump's, San Francisco. 
Most of his displays have a feeling of some- 
thing about to happen, or having just hap- 
pened, as in the case of the tilted vase in 


the window at the upper left— 
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stone or corrugated paper. Dark walls also 
play an important role in this accentuation. 

An interesting angle to Raynaud's displays 
is his keen imagination and use of raw 
materials. He picks up gadgets and props 
in any place imaginable. He has used dog 
food, coffee, packing excelsior, chicken wire, 
grocery string, egg beaters, etc. 

Raynaud has a particular aversion to dis- 
play cliches, and he insists on using real 
flowers or fruit. “They have a quality 0! 
being real even when slightly wilted, or with 
a few brown specks.” 

One of his co-workers comments, “Evers 
think a window is complete, Herb 
looks around to find that ‘special touch’ for 
that ‘certain spot’.” (As an example, the one 
red rose in the snow in the display pic- 
tured.) 


time we 


For sale windows, it is necessary to «Is 


play much merchandise, which is against 
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-In a single group of windows, Raynaud's 
displays may range from three-dimensional 
abstract art — as at the right — to the 
assicism of Botticelli, as pictured below.— 


Raynaud's” principles Photograph No. 2 
shows how he gives an unusual twist even 
to sale windows, by reproducing an attic 
scene. The only prop is the gramaphone. 
Again color was relied on for effect. Walls 
were yellow green and the studding pink 
orange. The inner lining for the pitched 
roof was painted dark blue-green. Boxes 
were discarded shipping boxes painted blue 
green. Sale merchandise was placed at ran 
dom as shown in the photograph much 
the same as in the usual attic. 

Photograph No. 3 shows an unusual 
shadow-box effect used to display Orrefors 


glass. The background was black, with 
bright green-blue corrugated paper in the 
foreground. After the frame had been 


formed by cutting the corrugated paper, a 
patch of bright vellow-green paper (same 
size as the opening) was pasted on_ the 
back wall. Lights were behind the panels 
and directly above the glass. Boxes behind 
the frames held the glass in the “picture”. 
The back patches of vellow-green made the 
entire scene change in appearance as one 
passed by the window. 

The upside down effect in one of Gump's 
windows was the talk ot San Francisco. 
Rarely a person passed by without stopping, 
and very tew made that pause without a 
smile. Many asked what was the idea 
but all who stopped saw the milk glass re 
productions that were being featured for 
sale (Within a week Gump's had sold 
out of the complete line.) \ tilted table 
with complete service was placed in the 
center of the window. (Dishes were wired 
on.) Everything was simply placed upside 
down as shown in the illustration, with the 
exception of the milk glass merchandis¢ 
which was evenly spaced along the front 
of the window. 

Many customers paused in front of the 
window, shown in the continuation of this 
article, where cups and saucers seemingly 
floated through the air. Actually, of course, 
they were suspended by thread which was 
invisible against the black background 
While many things have been suspended in 
windows, note the clever extra touch by 

ng Woolworth paper doilies under the 
saucers, as well as the table with the white 
kid gloves, one pink rose, and a pale pink 
icup. 

Pure yellow was the background and 

r tor Window No. 6, selling Don Kirt 
d hand wrought copper. Black hoops and 
rn formed a modern design, and copper 
sh (“Chore Boy" type) was. stretched 
r the hoops as a foil for the smooth 
vs and plates. Lighting was planned to 
ate shadows that would in turn become 
irt of the design. (This is an excellent 
mple of abstract design in three dimen 
5) 

Vindow No. 7 was designed to give a feel 
of patio dining and thus create a perfect 
ting for selling ceramic bowls The 
ite background was complemented by 

v-green lattice work made from 1 by 3 
1 lumber. Magnolia branches were used 
give a feeling of exterior space The 

[Continued on page 56] 
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ACATION time was the theme of a 

series done by Display Director Stan- 

ley E. Thompson at The May Com- 
pany. The accessory windows were es- 
pecially interesting. A small boardwalk, in 
natural wood and equipped with a miniature 
ship's mast served to hold the accessories 
featured. The background was dark blue 
with highly stylized clouds painted in white. 
\ stylized sun was also painted on _ the 
background in yellow, and waves were indi 
cated in white just below the level of the 
boardwalk. A thick layer of sand covered 
the floor, and the ocean illusion was height- 
ened by rocks, seaweed and a plaster fish 

all under the boardwalk. 

\ thick, cloud-like layer of spun. glass 
gave an ethereal look to Display Director 
Thom Sweaney’s foundation window at 
Hagegarty’s, as seen next. Lengths of white 
netting were draped across the top of the 
window and allowed to drop to the floor 
Large butterflies were used to hold up the 


netting, and white papier mache columns 


Los Angeles Displays Are Gay 


were used at the three corners of this tri- 
angular window. A branch of pink flowers 
and soft red and green lighting rounded off 
the display. 

Over Pasadena way, at F. C. Nash & Co., 
Display Director Louis Craig did an inter- 
esting series of three windows promoting 
summer formals. As a theme, he chose the 
title of one of the current hit songs, “Some 
Enchanted Evening”. The background was 
deep rose seamless paper. The only props 
used were two violins and a spun glass 
cloud arrangement, all suspended from the 
ceiling. The lighting played an important 
part in the appeal of this series. Blue filters 
were used on all the spots except the one 
on the mannequin. Since the dress was a 
soft pastel vellow, the lighting gave a soft 
and somewhat wistful look to the display. 

The square dance craze, which started in 
Southern California, is still going strong in 
Los Angeles. At least two display di- 
rectors used the familiar square dance, or 
barn dance, as the theme for gay, colorful 
promotions 

\t The Broadway-Crenshaw, Display Di- 
rector Ernest J. Nardini borrowed a_hay- 
rack to use in the big corner window for a 
promotion of square dance dresses re- 
christened by the Broadway as “Hay Ride 
Cottons” Five mannequins were used in 
the window lwo were sitting on the hay- 
filled hay rack. Two others were standing 
ankle deep in the hay that covered the floor 
and were holding the tongue of the wagon 
The other mannequin was standing at the 
rear of the wagon, near a small haystack. 
\nother pile of hay in the foreground served 
as a support for the reader which was 
painted on a rustic wooden panel. Two 
papier mache dogs crouching under the 
hay rack, pitchforks and the dark green 


—Above, by Stanley E. Thompson, The May 

Company. . . . Center, by Thom Sweaney 

Haggerty's. . . . Left, by Louis Craig, F. C 
Nash & Co., Pasadena— 
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Right, by Ernest J. Nardini, The Broadway- 
renshaw. . . . Upper center, by William 
Meisner, Ohrbach's. . . . Lower center, by 
Paul C. Smith, J. W. Robinson Company. . . 
Below, by Glenn Baugh, Silverwood's— 


ground served to complete the display 
Silverwood’s, Display Director Glen 
gh’s window portrayed an actual barn 
e scene (last photograph). A large 
mn wheel was used in the background 
a hide was hung on the wall to help 
rustic atmosphere. One of the three 


pane shay 


fats pane 


nnequins was shown sitting on a pile of 
in the center of the window. Two un 
hed 2 by 4s, placed upright on the 
served to trame the mannequin as 
as to emphasize the barnlike atmos 





A leather horse collar was hung on 
of the uprights. In the background a 
iiork was leaning against the wall, and 
ized wooden chickens peered hungrily at 
clusters of hay on the floor evidently 


By JOHN L. COONEY 


woking for bits of seed or grain The 
reader, done in vellow on brown and _ fas 
tened to a wooden panel, gave the words 
me of the old favorite square dance 
“Dosey Do and Around You Go”. 
beach is still one of the favorite 
to forget summer heat. At Ohrbach’s, 
isplav Director William Meisner did a 
ifferent tvpe of beach window. Instead ot 





swim suits, he showed sport clothes suit 
ible for wear at a beach resort. The floor 
vas covered with a thick layer of sand, 
usted with gold mica. Plaster starfish and 
seashells were placed here and there in the 
11 At one end of the window a stylized 
life display unit was painted tur 
pink and yellow to pick up the 

lors of the merchandise shown 
Californians are not only proud of thet 
tate, they are also proud of the products 
in California. Display Director Paul 
Smith used the “Made in California” 
e for a recent promotion at the J \\ 
binson Company \t one side of the 
vindow a hardwood trame held a cut-out 
of California, made of wallboard and 


red with a wood grain paper to match 





‘rain of the natural finish frame. The 
hes of ecucalyptus leaves fastened to 

e trame were sprayed with a green me 
paint. Letters spelling out “Made in 
mia” and fastened to the surface of 
map were also. sprayed in- metalli 
Two mannequins, dressed in Cali 

1 apparel, were at the other side of the 
mw and an arrangement ot California 
accessories Was placed at the base ot 


rami 
following displays are not pictured 


ation travel was the theme ot a series 
by Thom Sweaney, Haggarty’s new 
director The suggestion of a 
iss was done by fastening a circular 
screen just inside the window and 
various colors of yarn, radiating from 
central point the sides, top and 


| ( itiwed Aire )2) 
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Paris Turns To Roses And 


kK all know the effect of a well co 
ordinated department store display 


promotion, interior and exterior 


Then we can well imagine the impact of a 
completely coordinated city-wide promotion 
The month of June is celebrated in Paris 
is the citv’s own month and in keeping 
with the theme all Paris cooperates through 
the medium of display. The first 15 days 
ire celebrated as the “Quinzaine de la 


Rose” lovely posters Ore month in ad 
vance, were hung in all shops to intorm 
the public of the forthcoming event, and 
thanks to a yearly public education progran 
merchandisers are assured or eager publi 
anticipation 

The first of June store curtains went 
windows completely 


cked with rose shaded merchandise 


over Paris on 


vervone trom Hermes to the corner butcher 


(who placed a rose behind the ear of his 
eolden horse’s head) treelv entered into the 
spirit of the motit The loveliest interpre 
tations were found on the Rue du Faubourg 
Saint-Honore and the Place Vendome, the 

vindows of Paris. Displays themsel ve 


were not too spectacular as to decor, depend 
ing chiefly on the wonderfully coordinated 
merchandise, all beautifully handled 
Hermes, which can always be depended on 
for a good job, interpreted the theme as an 
old fashioned — rose employing grand 
mother’s nosegays with tremendous stream 
if satin; the central unit was that of a 
huge old fashioned Valentine 


ers 
Merchandis« 
was shown draped on antique boxes and 
mirror sets 

\talante, on the Place Vendome, had his 
entire window removed except for a strip 
of wood against the glass; suspended trom 
the ceiling was a tremendous Louis NIII 
frame; his mannequin walking through the 


—Some of the finest display whimsy in years 
was used by famous Paris establishments in 
observance of the Quinzaine de la Rose, and 
in interpretations of Les Fables de La Fon- 
taine. ... Upper left, the country mouse and 
the city mouse, as seen at Lanvin's. ; 
Upper right, for the rose festival, at Hermes. 
ko Lower left, an interpretation of ‘The 
Good Swan." .. . Lower right, the goose that 
laid the golden eggs— 


frame on to the strip was dressed in a rost 
linen dress that exactly matched the drape 
and roses pinned about. A long streamer 
of black velvet threw all into bright con 
trast. The entire shop itself was shown t 
public view through the frame 

Lancome, Rue du Faubourg Saint-Hon 
ore, introduced magnificent little figures 
reminiscent of the tiny fashion models made 
up for the French Fashion show in New 
York City two years ago. These tiny ladies 
were dressed in fragile dotted swiss ove! 
which were frames. The heart of each fig 
urine displayed the favorite perfume by this 
house \ tull scale 
identically was shown in the adjoining win 


mannequin  dresse 


dow the new summer make-up and hat 
color were prominently shown on a dressing 
table and the mannequin mask was as cart 
fully made up. All these 
Martin, one of the finest 
mannequin makers in town 


t} 
( 


figures are t 


work ot Jean St 


\n interesting composition was that © 
. OV. Place 
rose and a butterfly, so hung as to pler 


Vendome, who suspende 


the heart of a pencil rose drawing that stoo! 











on- 
res 
ade 


veW 





La Fontaine 


i scrolled dressing table. The entire 


tect was that of extreme fragility and in 


ect keeping with the mood of the theme, 
of the more unusual features about 
were the use of real single roses that 
scarves 


as props tor eloves and 


es did it in yellow roses and gold 
s Lanvin with pink roses and black 
The all-over picture was extremely 
tive, but the loveliest of all were the 
literally banked the 
corners with roses of all descriptions 


lt vendors who 


ter the fifth day of the rose windows, 
rs appeared again all over town an 
ng the forthcoming window moti. 
vear, it was to be “Les Fables de La 
ine’. The motit applied only to the 
surg Saint-Honore area, but now is ex 
d to the Place Vendome as well. This 

program is organized by the Union 
ominercants du Faubourg Saint-Hon- 
similar to organizations like the Fifth 
ie «Association in our own country. 
lisplay theme 1s always a job brilliant- 
ranized and with all possible enthusi 
n the part of the public and merchants 
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By 
PAUL ROTH 


First, the themes in themselves are of keen 
est interest and of all possible delight to the 
In the past they have had themes 
like the “Street of Legend’, “Trip Around 
the World”, “Night Life’, and last year 


the wondertul 


designers. 


“Seven Cardinal Sins” 
“Les Fables de La 


could not have been more perfect 


The choice, this vear, ot 
Fontaine” 
The tables are beloved by all France and 
anticipation reached new heights. The 
actual curtain-raiser was celebrated with a 
cocktail party at the Club de France for the 
press correspondents where all were given 
complete sets of photographs of the displays 
and press coverage was assured. Normally 
| 


all shop-windows in Paris are covered at 


—Upper left, the fables’ setting as used by 
Houbigant. . . . Upper right, a charming 
display for Leroy et Cie, watch-maker, show- 
ing a hurrying lover whose haste avails him 
nothing; the moral, “Nothing is served by 
running; you must lecve in time!" Lower 
left, "Man and His Image". . . . Lower right, 
the beautiful setting at Hermes for the ''Two 
Pigeons"; unfortunately the photograph does 
not permit a detailed study of the display— 





store closing, but in honor of this presenta- 
tion the windows were illuminated at night 
and, at my last visit, it was impossible to 
walk down the street because of the crowd 
windows 


Everyone is informed of the 


through the advance newspaper coverage 
and posters, and as it is well done year 
after year, the public turns out in full 
force to admire the spectacl 

The displays themselves were everything 
from sheer whimsy to magnificent extrava 
ganzas. The leading display, this year and 
the past two vears as well, 1s that of the 
antique dealer Yvonne Bremand d’Ares, who 
illustrated the story of the two pigeons who 
flirted and danced it 


pigeons were interpreted as two exquisite 


a garden. The two 


antique porcelain figures about 3 feet high 
‘| hey wore costumes of the early eighteenth 
century and appeared in dance position. A 
garden that could easily be Versailles fills 
the entire window and almost a fourth of 
the shop behind. A carpet of growing grass 
and shrubbery was planted, and had a brook 
of running water spilling over a marble 
[Continued on page 64] 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: [he tirst of 1 Christmas display 
Jeas | ) very rive ne. t nsist + TW 
t Nav Na 119 
Properties: [he tir spray ypproximately 5 teet 
sity tamed ke iy erties Cieabeed tare satel. wr ‘Dine 


WN 


Arrangement: This spectacular Yule display con 


sists of one definite unit. 


Properties: The sleigh shown is pure white with 
interior tufted with red satin. It is set against a 
night blue background. Just a few synthetic snow 


tlakes are needed to enhance the setting. Dainty | 
feminine lingerie is displayed on the sleigh. Copy ? 


ard is shown at left. 








Arrangement: O: Jetinite nit noted in th 
Properties: A pine spray ts natura rir 
oe eee 
> | T r T » | | Yr 
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COMING UP 


Arrangement: This men: 





yne aetinite unit. It is 





ettective and appealina. 


Properties: The two elevated displayers 
in shape and show a limited number 


tTloor of window. 


CQ over the nit + 








sstinessettanalbasinadladaslinaiadeesies dll uniea to a’ tea ee 


Arrangement: Several elements combine to form a 
single unit in this men’s shirt display. Merchandise 


is limited, keeping the window uncluttered. 


Properties: Snow blocks decorated with red poin- 
settias are placed at different heights and make a 
striking setting for the pure white shirts displayed. 
Two of the shirts are shown on forms and placed in 


the center of the display. 


Arrangement: Three definite units are noted in th 
mens overcoat display. Formal balance is the 


result of the arrangement. 


Properties: The moose head centered in the display 
takes on a holiday spirit with the white flocked 
wreath hung around its neck. On its right is shown 
an overcoat in full length. On its left is draped 


fabric similar to that of the coat. Copy card 


é‘ 
hown in lower toreground. 
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ple created by the designer of the room 
Phe unusual color combination for the 
wall of brown through blue-green was 
luplicated for the window walls to creat 
in under-sea teeline For the window dis 
plays there were 14 different skeletal torms 
f fish, and non-objective expressions of 
free-form art made of wallboard painted. to 
match the muted shades of satin cocktail 
ThT iiternoon dresses featured Phe fish 
were three-dimensional and tormed of cop 
per and baling wire and moved through the 
windows by means of a mechanical ceiling 
tracl Fashionable ladies were seated at 
black tables reading the actual menus which 
ire. part of the novel impressionistic art 
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which characterizes the swank eating place R 
= | 


Tables and chairs were loaned by the hotel, 


as well as the table appointments of clear = 
crystal. 201 
Furniture on wheels, a creation of Wil 
liam Pahlmann, was dramatized at Marshal| 
Field & Co. by John Moss, Jr., with an out- os 
line drawing of the design feature which, = 
together with a hand-woven screen of bril 1 
liant wools and iridescent cellophane by 9 | 
Dorothy Liebes, constitutes the background - : 
The tramed spools on the wall hold actual bei Ge 
wools this vigorous artist uses in er - 
weaving. In the foreground a cane panel ag UE 
indicates the medium Edward Wormley oh 
introduced in his most recent furniture de- 
signs. 5 
Charles Nelson, display director tor Peck we 
& Peck, has definite proof that window = " 
decorations catch the eve of passing - 
¢a : 


Current Attractions Inspire 





H | Wi thie Ca it tlle Hote 
= rl il 1 \ ( ig@o's newest and most 
iting establishment Its 

ind non-ob-ective decor inspired 
naow first photog iph) at Phe 


hich adhered strictly to the atmos 





traffic; at least one of his recent promotions 


commanded so much attention that the store success 
was besieged with requests to_ sell the produc 
“lobster traps” he used as decorative ac- motion 
coutrements for women’s T-shirts. An out- ‘Outda 
door scene (third illustration) was suggested manne 
by angling a high panel painted hunter's camera 
green across one end of the window area lise fr 
to which was attached a wicker tray as 4 Clothes 
platform for a mannequin posed in an ele- staff, a) 
vated position. The “lobster traps’ were itmosp 
sprayed white and as they cascaded to the taken < 
floor were spotlighted with various colors ns Cot 
to resemble weird will-o-the-wisps with bicvelis 
which four mannequins in T-shirts toyed The ca 
The intriguing props captured the fancy o! framed 
many customers who purchased them for here 
home decoration. ma if 
Goldblatt’s annual August fur coat. sale juins | 
Was announced in snow scenes that came as graphec 
a tonic while the city was experiencing 4 t the 
severe heat wave. White swirl matting cut lothes 
po 

MW 

—Top, by Reed Schlademan, The Fair Store. ickwa 
. . . Center, by John Moss, Jr., Marshall Field ne bhi 
& Co... . Left, by Charles Nelson, Peck & . Sp 





Peck— = ng 


re. 


Id 
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-Right, by J. Boghosse, Goldblatt's. 
enter, by Clement Bradley, Carson Pirie 
sott & Co. ... Below, by Reed Schlademan— 


racetul curves was mounted inside the 
cenium and plastic icicles were hung on 
sible wires. The display unit was made 


of a tragment of a balustrade with flocked 
white pine branches banked at its base on 
plastic snow. To avoid a clinical appear- 
al and to add textural interest, blue 
lighting was thrown on the stark white snow 
scent \ back drape of gray muslin furn- 
ished a contrast for the permanent deep 

walls and silhouetted the dark furs 
shown in five windows. The displays were 


executed by J. Boghosse, display manager. 
king his theme from the current musi- 
cal hit “Inside U.S.A.” now enjoying a 








successful run in Chicago, Clement Bradley 
produced six scenes for a mid-season pro- 
motion of active sportswear which he titled 
‘Outdoors U.S.A.” In typical Hollywood 
manner Bradley loaded limousines with 
ameras, props, mannequins and merchan- 
lise from Carson Pirie Scott & Co. Casual 
Clothes, along with members of the display 
stat, and toured the countryside for suitable 
sphere for the settings. Scenes were 
taken at a golf course, a yacht club, a ten- 
ourt, and a deserted well-house where 
lists stopped to drink from an old well. 
camera shots were then blown up and 
raned as photo-murals for the windows, 
e they were installed before a flag-red 

of the United States in relief. Manne- 

in the windows were those photo- 

ed on location, and during the filming 

the short-short they wore the actual 
es later shown in the windows in iden- 
poses. The side wings and floor in all 

ws were flag-blue felt and the white 
valls were washed with alternating red 
blue lighting. Photograph No. 5 is of 
splay featuring sportswear for sun 





ng: the scene was taken at a north 


beach. 
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By 


Shirley Ware 


Color and modern design were again ex- 
ploited by Reed Schlademan to publicize 
the Railroad Fair that is attracting visitors 
to Chicago. (Last illustration.) The three 
abstract forms, design features of the Rail- 
road Fair, attached to white uprights were 
painted hot orange and the line that zig- 
zagged across the vertical lines was painted 
chartreuse. This illusion of a railroad 
track served to support miniature trains, 
copies of both old and streamlined models 
being exhibited at the Railroad Fair. The 
trains were designed and constructed by 
Wallace Burley, a member of The Fair's 
display staff who has made a hobby of re- 
producing famous trains. The backwall for 
this modern composition of lines and ab- 
stract forms was deep blue, washed with 
yellow and clear lighting 

Not pictured are the following: 

In another scene at Peck & Peck, Charles 
Nelson skilfully managed the color story by 

[Continued on page 81] 
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POSTER |S GRIPPED AT ENDS BY 
TOP AND BOTTOM CHANNELS 


Vr “a ¢ 








e THE FIXTURE ADJUSTABLE 
POSTER HOLDER. (TAKES ANY 
SIZE POSTER UP TO 5 FEET. 

* THE PRODUCT STORY — MOUNTED 



































Show, Tell And 


By VERNON H. JONES, Manager, 
Visual Merchandising Laboratories, Goodyear Tire & Rubber 












“POSTON” DIE-CUT INTERCHANGEABLE ADJUSTABLE POSTER HOLDER 
LETTERS —- APPLIED CUT-OUT LETTERS STRETCHES BUDGET BY 
DIRECTLY TO STORE FOR USE HOLDING PAPER POSTERS 


WALLS, TO TELL A OVER AND OVER 
GENERAL STORY. 


TAUT. (NO BACKING 
OR FRAMEWORK.) 



























ANNE ae oregon 
THE COMPLETE TIRE STORY NEAT AND 




















NEW PAPER COVERING 

LIGHTED TOLD ON INTERCHANGEABLE ORDERLY IN A NEW COLOR AND 

FEATURE PAPER POSTERS, ASSEMBLED ARRANGEMENT DESIGN, AT REGULAR 

SPOT IN THE FORM OF A BOOK OF TIRES, TO INTERVALS FOR BAFFLE 

DISPLAY FOR SALESPERSON AND MAKE SELEC - BOARD AND CORNICE 
CUSTOMER REFERENCE TION EASY. 





A BUDGET- STRETCHING IDEA FOR DEALER DISPLAY SERVICES 
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PAPER POSTERS CAN BE ROLLED SPRING CLIP PUTS TENSION FINAL ADJUSTMENT THE FINISHED RESULT TELLS 
AND SHIPPED IN MAILING TUBES. ON POSTER. PULLS POSTER TAUT. THE STORY AT LESS COST. 


Sell 


Company, Akron 


F merchandise could only talk .. . an 

if each item could be made to understand 

that it was necessary to show, tell and 
sell in order to survive, by occupying stor 
space, we would have one of the best 
approaches to more efficient selling. 

In effect retailers have this — situatiot 
right now. The life or guiding hand _ for 
showing the merchandise comes from_ the 
persons responsible for visual merchandising 

the voice to tell the story about the 
merchandise comes trom the display ma 
terials, and if the merchandise doesn't sell 
and pay its own way, based on cost 0! 
space occupied, its importance diminishes 
in favor of items with greater possibilities 

The only trouble with the present situa 
tion is that the average retailer stocks 
thousands of items which collectively are 
responsible for total store volume, and dis- 
play budget limitations seem to make it 
impossible to give all these items thet 
rightful share of attention. If display helps 
are limited to advertised merchandise, (the 
winners which create more buying traffic) 
stores would be neglecting many other items 
customers want, need and will buy. How 
many they will actually buy depends largely 
upon the ability ot displays and salespeople 
in bringing the items to the attention 01 
this store traffic. Phe problem then be 
comes one of stretching present budgets for 
more complete store coverage with sufficient 
display help for every item having. sales 
possibilities. This includes decorative, pro- 
motional and intormative display materials 

It seems only sensible to give each item 
contributing to total volume in a store its 
share of attention through display and, at 


[Coutmnued on page too] 
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shes i . ° . . . . 
ties The first important step in selling hosiery is 
tua good display. Fairy Forms do full justice to 
ocks yeur finest hosiery — give maximum sales 
= appeal to any hosiery. 

dis 

bp And the line is complete — a full selection 
their for the most ellective display ol any type ol 
elps hosiery — women s, men’s, children’s. juvenile, 
bs infants . 

tems Find out why the leading stores across the 
How country have consistently used Fairy Forms. 
= Profit by their proved record of successful 
a selling. Write for free Fairy Hosiery Form 
be literature and _ prices. 

to 

rem IN CANADA: 

iles United Last Co. Ltd., P. O. Box 3000, Montreal, P. Q 
oro 

ials ott 

ten 
“ts SHOE FORM CO. INC., AUBURN, N. Y. 
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URTHER data in display research are 
made available through this report of a 
tests exposed 


which 


series ot five display 
motion and 


identical in 


to 185,958 people in 


stationary displays that were 


ther respects were alternated while the 
behavior of traffic was observed, classified, 
and recorded during the period May 23-28, 


1949 The research was directed and_ re- 
ported by Prot Howard M. Cowee, School 
New York university, and the 
work was supervised by Darrell A. 
Institution 


if Retailing, 
field 


Salle 


Effect 


Frank R. Jelleft, 
which 


| andrun ot the Cooper 


inc... a 
specialty Willard 
R. Dick is display director, and The Hecht 
Company, Earl W. Doriman, display di 
both stores are in Washington. The 
tests were conducted tor W Ls 
& Associates, Inc 

Purpose of the researe 


iting stores were 


women’s store ol 


rector ; 
Stensgaard 
Chicago 

h was to discovet 
motion unit (a 


the effect of a “mystery” 


device which resembles a turntable but pro 
vides a smooth gliding and revolving action) 
upon the 


displays. 


in window and interior display 


185.958 peopl exposed to the 
Displays incorporating the motion unit were 
designed, located and installed in the win 
lows and interiors of Cooperating stores. 

drawn that called for the 


for equal parts of 


Sche dul Ss Werte 


mit to remain stathonary 


the test period and to be in motion for a 
correspondingly equal period. In all other 
respects no changes were made in each 
di play 

Observers were then placed at the various 


display locations to record the behavior ot 


traffic with respect to each display The 
behavior of traffic was classified in three 
WaVS aS 

1. Passers or total traffic. Every pet 


son entering the extreme limits of the dis 


play being observed was tallied as a passer. 
! 


represent the maximum potential 


) 
} asserTrs 


iudience for the individual display tor the 
period of observation 


2 Lookers CaCl 


served to look in the 


person that was ob 
direction of the dis 


play was tallied as a looker Lookers 


must be tallied as passers, OT COUPrs¢ (Se¢ 
No. 1, above) Phe number of lookers tends 
to be understated as a rule because ob 


servers are incapable generally of tollowing 


eye movement and must be guided by head 
ovement 

3. Stoppers each person that was ob 
served to come to a physical halt or rest to 


examine the display was tallied as a stopper 


Stoppers are detail seekers, buvers, or both 
must be tallied as 


lookers (See Nos ] and 


Keach display is reported in two ways with 


Stoppers passers and 


2 above ) 
respect to the passers, lookers and stoppers 
received, as tollows 

bases. the 
total traffic, as 
looker content and. the 


, 
1. Percentage pertormanes 


mparisons on passers, o1 
100 per cent Ihe 


topper content of trathe are reporte i as 


percentages of passers tor each display. 
Phe percentage performance encompasses all 


display It tends to 


people exposed to thre 


understate Comparisons 


DISPLAY WORLD 


2. Index performance — bases the com- 
parisons on 100 lookers or 100 stoppers for 
the stationary type of display. The index 
takes a unit of 100 people for comparison. 
The index tends to overstate comparisons. 
Both measurements are useful; therefore, 
reported. Each display may be 
compared with all other displays percent- 
age-to-percentage, or index-to-index. 
This motion, when 


both are 


General conclusions : 
used in window and interior display, achieves 
a marked and positive effect upon traffic. 
It secures an increase of lookers and stop- 


f Motion In 


pers in comparison with stationary displays. 

\. Motion in window display: Stoppers 
range in extreme from no change to gains 
ot 100 per cent in comparison with stationary 

Note: When compared with sta- 
displays, in each case where rela- 
tively people looked at the motion 
unit in action, the unit invariably succeeded 


displays. 
tionary 
fewer 


in stopping relatively the same number or a 
greater number of people. In the instances 
when given less than an equal opportunity 
to perform, in other words, the motion unit 
produced more than equal results. 

B. Motion in interior display. 1. Lookers 
range in extremes of increase from 27 per 
cent to 61 per cent in comparison with sta- 
tionary displays. 2. Stoppers range in ex- 
tremes of increase from 6 per cent to 100 
per cent in comparison with stationary dis- 
plays. 

General description, Test No, 1—Frank R. 


Jelleff, Inc., “F” street window display. This 


window enjoys a good traffic location. 
Trathe tends to be more leisurely at this 
location than at any other considered in 
the tests. 


The “Lynbrook” dresses were shown with 
very little attempt to achieve 
The motion unit was used in the 
prominent location within the window. 

In this high-level women’s specialty store 
window display, the motion unit successfully 
increased the number of lookers and the 
stoppers in relation to the sta- 
Mildred Bennings, cotton 
“The window 


atmosphere. 
most 


number of 
tionary display. 
shop buyer, says: was really 
a success much more satisfactory than 
the previous window.” 


The Effect of Motion in Window Display 
On Sidewalk Pedestrian Traffic. 


Test No. 1 
WOMEN ONLY 
Type of (1) (2) (3) 
Display Passers Lookers Stoppers 
2:1) 6:1) @:2) 
Motion 100 4] 16 44 
Stationary 100 40) 12 30 


INDEX 
100 lookers and 100 stoppers at the sta- 
constitute the base for the 


tionary display 


following comparison: 


Type of 

Display Lookers Stoppers 

Stationary 100 100 

Motion 103 133 
General description, Test No. 2—Window 

No. 8 The Hecht Company. This window, 


featuring Jantzen swim suits, was one oft 


four similar (actually nearly identical) win- 


dow displays. It is located at a point ot 
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high speed pedestrian traffic. The traffic — 
especially that coming from the “F” street 
intersection — is largely intent on entering 
the store. It does not constitute a leisurely 
display audience. 

The following reports the behavior oj 
women with respect to this test display in 
three ways: Type A reports the results of 
motion and stationary displays exposed for 
a complete day respectively, An increase 
in lookers and stoppers is evident. Type B 
reports the results of four days in’ which 


motion and stationary displays were alter- 


Display 


nated within each day. In comparison witl 
the stationary display, the motion receives 
lookers, but records a_ relative in- 
crease in stoppers. Type C combines the A 
and the B reports. Again, there is a de- 
crease in lookers but an increase of stoppers 


fewer 


for the motion display. 

Test No. 2—The Hecht Company 
WOMEN ONLY 

Type A 
in Motion All of One Day 
Stationary All of One Day 


Display 
Display 


Type of (1) (2) (3) 
Display Passers Lookers Stoppers 
Oo, % N% 
@ :1) és :) (3 : 2) 
Motion 100 30 6 20 
Stationary 100 29 3 10 


INDEX 
100 lookers and 100 stoppers at the sta 


tionary display constitute the base for tl 
following comparisons: 

Type of 

Display Lookers Stoppers 
Stationary 100 100 
Motion 103 200 


(Imagine, 1f you will, this ratio on 100,04 
to 1,000,000 traffic, and you see the 
difference in a month or so.) 

The Effect of Motion in Window Display On 
Sidewalk Pedestrian Traffic. 
Test No. 2 
WOMEN ONLY 
Type B 
Alternating Stationary Display and 


great 


Motion Display on Four Days 
Type of (1) (2) (3) 
Display Passers Lookers Stoppers 

% % % 
@:) (3:1) = (3:2) 
Motion 100 Pi 5 23 
Stationary 100 28 3 19 
INDEX 


100 lookers and 100 stoppers at the sta 


tionary display constitute the base for th 
following comparisons : 


Type of 

Display Lookers Stoppers 
Stationary 100 100 
Motion 79 100 


The Effect of Motion in Window Display On 
Sidewalk Pedestrian Traffic. 


Test No. 2 
WOMEN ONLY 
Type C 

All Test No. 2 
Motion and Stationary Displays Combine 
Type of (1) (2) (3) 
Display Passers Lookers Stoppers 

2:1) @:1) G22) 
Motion 100 25 5 22 
Stationary 100 28 3 12 


[Continued on page 82] 
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for Ameucis 
Create lores... 


Year alter year, we are called upon by leading department 
stores to provide them with interior Christmas trims in the 
“Decorative Manner . 


Whether you desire the traditional Christmas spirit or a 
more modern treatment, our 53 years of experience can be 
helpful to you. See these and other Christmas display 
materials at our conveniently located showrooms. 
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DECORATIVE PLANT 


CORPORATION i 
136 WEST 24th STREET - NEW YORK 11, N.Y. # 
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An Analysis 
Of Window Circulation 


By FREDERICK L. WERTZ 
President, Window Advertising, Inc., New York City 


National advertisers using, or contemplating the use of, window displays 
will find impressive figures on circulation in this article by a man long 
identified with display — as well as some comparisons on the cost of 
display circulation with that of newspapers and consumer publications. 


VERYONI aware that point-ol-pur tion of the Association of National Advertis 
chase advertising 1s the only medium — ers and the American Association of Adver 
that functions directly at the point-ot tising Agencies did a research job to evalu 


ile, but many are not aware of the treme: ite “Window Display Circulation and Mar 


1 


s circulatio this medium ket Coverage 
We feel that the advertising manager who Phis report received the Harvard award 
ints to apportion any substantial part of as being the best advertising research job 
udget to point-of-purchase use should of the year, and it is just as good today 
bh Vel icts that will enable him to evalu as it was then 

te this medium from the standpoint of cit People’s habits haven't changed they 
lation costs and thereby secure approval eat, sleep, go to business, the movies, church 
ement ipportionment sometimes, sports and shopping, just the 

\dvertising circulation as the number ot same now as they did then 
pportunities to deliver a sales impressior Phat survey shows that 52 window dis 
\n ad in a newspaper with 100,000 readers plays in Providence, R. L., population 252, 


100,000) opportunities to get a sales O81, with controlled distribution in all busi 
mpression delivered. You get as many in ness districts produced a daily circulation 
pressions delivered as there are people who of 135,200, or a seven day weekly circulation 

! » pa 17 and look in the right spot 940 400 \nd that is counting only pass 
li a mavazine vou deliver to those who ersby on the neat side side walk with no al 
t thie i pa and othe mvance for the plus values of automobile, 
right spot street car or other trafti 
di live i sales impression In Racine, (population 67,542) 20 window 
to those who are tuned in on our progran displays with controlled distribution by busi 
at the right station, at the right time, and — ness districts produced a weekly circulation 
Oo do not tune t the commercial 230,200 
Wit i window displa ou have an op In Washington, D. ©... (population then 
rtunity to deliy ile upression to all 10,809) 84 window displays with controlled 
\ 1D b hie idvertasi IS NEVE distribution produced a weekly circulation 
overed up and it is a bigger evetul than of 1,704,400. Many other illustrations could 
il other mediun he given 
\ display w feet by 7 teet at a dis Bear in mind that the population figures 
tance 6 teet the eve 1s a 2% times given are populations which were correct at 
bigger evetul than a page in Life, Post o1 the time the survey was made although, in 
Colhers (1 square foot) T& imeches trom. the many cases, the population has inereased 
( ind it is a times bigger eveful thai tremendously since that time and_= circula 
a 24 sheet poster at 100 feet distanes tion would be correspondingly greater 
In 1936, the Advertising Research Founda \lso, the number otf displays quoted are 
Falk give 4 a ge ee ee taken trom the half showing or normal 
a RS rag Se ero ’ coverage as determined in the survey 
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It may be of interest to note that norma] 
coverage for window displays in all citics 
over 10,000 in the United States, with a 
total population of approximately 60,000,04 
and an estimated trading population of 10 
000,000 or more, would require 17,904 > di 
plays and would produce a weekly circul 
tion of 207,886,400. 

If vou do not believe these figures pro 


them for yourself. 

Pages 70 and 71 of the research report t 
you that if you take one-half hour’s cou 
for any location between 9 and 12 a.m., and 
another one-half hour between 1:30 and 4 
p.m., add the two counts together and 
multiply by 18 for a location in the central 
business district, or by 22 for a location i 
a neighborhood district, you will have the 
l-hour daily circulation for that spot. 

This count should be made any day ey 
cept Saturday or Sunday, and the daily 
circulation multiplied by 7 would give you 
the weekly circulation. 

If vou do not believe the short count, 
then count the whole 18 hours. 

But remember, this research job was 
vouched tor by the Advertising Researcl 
Foundation of the Association of National 
\dvertisers and the American Association 
of Advertising Agencies, and a letter of 
transmittal signed by no less than Turner 
Jones, chairman of the Joint Sponsors Com- 
mittee of the Research Foundation, and Le 
H. Bristol 
rectors of the Research Foundation. 

In 1942, in preparation to testify before 
the Federal Trade Commission, I had occa- 
sion to check these figures on the circula- 


chairman of the board ot di- 


tion of 100 stores in 20 or more cities. 

First, I estimated circulation on eacl 
store basing my estimate on the research 
work just referred to. 

Then [I sent a man to count actual passers- 
by for these 100 stores 

My original estimate was never more than 
10 per cent over any actual count and in 
SO per cent ot the 100° stores ny estimate 
was under the actual count. 

By controlled distribution on window dis- 
plays, vou can get the actual circulation and 
market coverage as given 

Controlled distribution can only be secured 
by the use of professional installations in 
connection with business district maps. This 
is also true of market coverage as there is 
no possible way to check market coverage 
except with a tull knowledge of the exact 
locations used and their relationship to the 
business districts 

By hit or miss use, vou still get tremen- 
dous circulation but you will never know 
what it adds up to 

Whether vou mail displays to your dealers 
with or without requests, whether your 
salesmen set in display pieces, or whether 
vou use professional installation, vou art 
undoubtedly securing tremendous advertis 
ing circulation at a very low cost. per 
thousand 

If you were to stand on a main street 
one of our so-called small towns and wert 
to observe only six pedestrians within. the 
block, vou would jump to the conclusion that 
a window display in that particular block 
would not be a worthwhile investment. Lets 
sce what happens 

lt it takes a person one minute to walk 


[Contmucd on page 78] 
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ay, Melnicove, Kipphorn 
imed To Committee 
ving C. Eldredge, assistant manager of 
Visual Merchandising Group, National 
Retail Dry Goods Association, has made 
known the appointment of W. Arthur Gray, 
Lansburgh & Brother, Washington, (chair 
Harold K. Melnicove, The Hecht 
( pany, Washington, and Elmer Kipphorn 
Watt & Shand, Lancaster, Pa., as a com- 
e to cooperate with a group from th¢ 


ZqD 


nal Association of Display Industries 

Matters of mutual interest to these com 

ees will be discussed at their meetings, 
rentioned elsewhere in this issue. 

he Sales Promotion Divsion of — the 

NRDGA will shortly announce the names o 

board members who will cooperate 

with the two committees already appointed 


Small Store Service 
Resumed By Adler-Jones 


rhe Adler-Jones Company, 521 South 
Wabash street, Chicago 5, has resumed its 
ervice to aid small stores, especially those 
without display staffs, in arranging effectiy 
lisplays. There is no charge for the service. 
which operates as follows: 
Phe retailer submits a rough sketch of his 
floor plan, including information on essential 
wensions, window entrance, and related 
\dler-Jones’ design staff then makes 
out for the proposed display, suggesting 
table display materials and props, and re- 
turns it to the retailer for his guidance. De 
tails of the service are contained in_ the 
urrent edition of “Guide to Better Displays”, 
ulable on request to the company. 


Mewborn Establishes 
Own Company 
|. EK. Mewborn, Jr. ha 
company after 24 years spent witl 


| \W. Shepard, veteran of the field. The 
] 


is set up his ows 


firm is located at 1716 Joneshoro roa¢ 
S \tlanta. 


Robert Hotze Named 


Sales Promotion Manager 


} 


Robert Hotze, who has | 


Deel display 
nager of The Addis Company, Syracuse, 
heen appointed sales promotion man 

of the firm. He has been with the 
Mpans for the past 14 vears. Replacing 
as head ot the display department. 1s 
Francis L. Sealy, former assistant. R. W 


takes the post formerly held by Sealy 


Gene Turner Returns 

From Vacation 
gene Turner, display director for George 
e Clothing Company, Atlanta, and his 
ly have returned from a vacation spent 


Ivrtle Beach, S. ¢ 





We invite DISPLAY WORLD read- 
rs to make frequent use of the 
service Bureau for information on re- 
ources for all types of display mate- 
ial and equipment from air brushes 
to zebras (stuffed), or for general 
Onsultation on display problems. No 
harge is made for this service, of 
-ourse. 
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One of a series of August 
displays at Franklin Simon, New York Photo by Zwerling 


he near-wizardry of Displayman Winston Jones, the consum- 
mate creative skill of Ted Latimer, mannequin stylist, join forces 
to construct an eye-stopping: panorama of fashion in the windows 
of Franklin Simon, Fifth Avenue, Big Town. 


Thank you, Franklin Simon, for as neat a job of collaboration as 
any Rodgers-Hammerstein production! 


What do buy-wise shoppers see? Garments that accentuate good 
taste, emphasize value...on mannequins that represent the 
triumph of Art over Nature. 


An unbeatable combination with that ‘‘sure-to-sell” look — be- 
cause they’re Latimer-styled, by American Model Form Co. 


Write for FREE catalog illus- 
trating the complete AMFCO 
line. No obligation, of course. 


American Model Form Company, Inc. 
38 Greene Street, New York 13, N.Y. CAnal 6-8259 


We are re-zoning our sales territories. Write for particulars. 
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Here And There 


something of a medieval 


hes with her magic wand 


1 


symbolize — the 


a modert muss to 


subtle enchantment of perfume in this dis 


pla by John IR Sims, Harzteld’s, Kansas 
it The figure of the angel was formed 
m wire, covered in- blue” chiffon Het 
init Was vire also, tipped with a 
Iden crow sack drops were dyed mus 
ading trom peach through blues and 

put les AY ie bi right is a horse's head 
ind a cluster of blue, red and white ribbons 
the horse hea was brushed in gold This 
was one of a group of windows installed 1 


of Kansas Citv's fittieth horse show 


i 1 thie Cr 1 liiustration i one of a 
1]) \ ( leaturing the new suits 
the displays were created on July 


Mallov, a lav director tor 
nan-Marcus, Dallas In each window 


under arches 


posed 


gold splatt red, 
colored oak leaves, gilded wheat, and corn 


and grapes in natural colors of the autumn 


constructed — of maroon 


’ 
SCadadsOTl Bare 
+ 


fastened to. the 


were used to display new fall accessories. 


arches and the branches 


jak leaves were scattered about over the 


oor and heaped up generously 
feet of tl 


le mannequins. The window swags 


standard display equipment. at 


Neiman-Marcus for some time 


| ive been 


displave 1 effectively by 


Footwear was 


—At the upper left, by John R. Sims, Harz- 
feld's, Kansas City. 
Malloy, Neiman Marcus Company, Dallas. . 

Lower left, by Del Le Sage, Spokane Dry Goods 
right, by 
Emile Alline, Maison Blanche Company, New 


Upper right, by Guy 


Company, Spokane. Lower 


Orleans— 


branches painted gold were 


under the 


Del LeSage, The Spokane Dry Goods Com- 


pany, Spokane, as seen at the lower lett 


Some of the suspended 
i 


1S* 


merchandise was 
from the bare tree branch used as a ¢ 
player at the right, while other shoes rested 
on plain wooden grilles suspended from the 
supporting cords 
Lighting 


ceiling, the ends of the 
being allowed to dangle loosely. 
was by spotlight 

featuring 
“Mademoiselle” footwear, Emile Alline used 


For an autumn promotion 
a battery of five windows at Maison Blanche, 
New Orleans 


posts were used at different angles, and a 


Knotty pine fences and 
wooden sign placed to the left read: “Pri- 
vate Property” and had over it a paper sign 
reading: “It's Mademoiselle week at Mai- 
\ papier mache 
on one tence post. The circular displayers 


son Blanche” crow stood 


were of tree stumps, and colorful fall leaves 
were scattered over the floor. 
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Can bring you, too 


AMAZING RESULTS 
thru TRIPLE COVERAGE 
os— TIME 
—~.__ LABOR 
MONEY 


Make a KILLING this fall with Displays 
that stop them DEAD! 





+ * is in a class by itself not only does it stop customers dead 
in their tracks, pulling them in to buy but you get it at 
minimum cost. In fact, the price is lower than that of any 
other snow material on the market and here is why! 

You get it in thin sheets that produce the same visible surface that thick sheets do, 
(which are more expensive) and at the same time it keeps its Sunday punch going, full 
blast! Attracting customers to your displays like moths to a flame. 


SHEET Thin sheets are available to be used for colorful background displays. Gives 

fullest front appearance at lowest cost. Builds a sturdy, gorgeous, attractive 
display that holds up like the Rock of Gibraltar! Sheets 100” long by 1” thick. 
Variety of different widths. 


TUBES, RINGS and WREATH BASES 42 “ith: any thickness 


3 tube **Presto”’! a stunning merchandise stand. Displays shine like emeralds. Just 
aie like magic, your merchandise becomes twice as attractive to the eye! Tube supports up 
to 100 pound weight. Four-inch solid tube center. Each tube one inch thick. With or 

without box of selid covers. Shipped nested. 


a 
Hundreds You can have rings cut as fine as silk or as thick as oak any way you want it, 
pa Dress up your floor window. Lay your goods out in rings. See your display “‘sing”’’. 
Writing for Suspend merchandise in mid-air. It catches the customer’s eye like an oasis in the 


desert At such a low, low cost, these rings actually pay for themselves as soon as the 





available in the following sizes FREE Samples. first customer is brought into your store by this astounding eye-stopper. 
Here are false backgrounds for your use when you need them Back- 
PANELS Height 2 «le «Ee - WHY NOT PANELS grounds that liven your windows. Panels in any size desired, made to 


Sheets 100” long x 1” e a a 12". YOU? fit right into your display. Can be used to divide your windows into different sections 
18” wide solid center, ° in a few seconds. Just slide panel into place — an entire new section is created your 


20” wide high. ‘isplay will beam like a glacier in the sunlight. 


22° wide $6. 
24” wide a COVERS WREATHS Add richness to Christmas displays, 
Minkuem: shisesens 9 te match Tubes $4.50 Come nested in cases of 20 and 40, 
heets any specified width ee each soe ~ a e g € £ Smaller quantities available. Assorted sizes and widths. 
diameter & - 16 - 

ASSORTED SHEETS a. i - Os All LETTERS Ready cut in various sizes. Stand or hang 
(Mixed Cases) | inch thick. them up. Saves you the cost of expensive 
“0” long, 1 inch thick, rang- Ss A ay Pp L — signs. 


from 16” - 94” Case WREATHS 
be trimmed down to 


d to contain minimum Full case of 40 Nested 213 e siant Size logs can 
> Sq. Ft. $65.00 Be. ee 4 ll Write tor Free SHAPES — saad or size Large logs are sold on 


Diameter— 18 - 4 
8 a weight basis saving you up to 50% the cost of using 


‘4 MIXED CASE - 8 
: enh Width—2” - 144” . 1” - : Sample Packet a ig smaller and thicker blocks. 


eut 50° long, 6 sheets 
‘ = Quantity—8 - 8 - 12 - 12 


se. Mixed widths 16’ 3 ; Saves you enty of $ $ $. 
“Se hs ] Also available in haif case containing replica CUT IT YOURSELF ; ki ae — jew he = 


. per case : 
317.50 los, samme siz diameter 
chs j 1 4 cut into any widths, length, or you choose. Tailor-make 


: vidth and depth 2 quan + b 
Marking Extra per : - Oo at) es. your displays. Available in different design markings, such 


, e tity each size per case £7.00 
{ oo Ss Pets s f i ” 
heets) > .60 as “‘brick’’ design. Can be colored, trimmed, sawed. routed, 


Marking — Extra per LETTERS os A ifi : | blocked, bent, drilled, gouged, milled easy as pie! 
; gt ng $1.00 Height Thickness List Price T e ad icid , - .m : 

’ *uts BIG extra dollars right into 
| Tubes, case of 7 $12.50 ; ue SNOW : BIG SAVINGS your pocket in two ways. Brings 
d as follows ... ‘ 18 more buyers into your store with novel displays created by 

8” . 16” - 14” | . ; vourself Saves you money on the cost because you can 

Wa ee buy it as a log and cut it yourself, or buy it ready-cut! 

f Cash in 

NOW! 


Miami LOGS 


are shipped untrimmed but cut into sheets ac- 
cording to your specifications, keeping the cost 
at a price that is way down LOW. You get more 


4S BSS SSS SSS SSS SSS ee ee ee ee eo eg 
MAIL THIS COUPON NOW 


0. E. LINCK CO., Dept. DW 8, 
Clifton, N. J 


Please send me the FREE sample Packet “*A*’ con‘aining repiica 
for your money too—Use the left over pieces for of tubes. 
making ornaments, designs, shelving, ete Sold 
on weight basis. 


MIAMI SNOW 
A realistic snow. Available in bulk bags con- 
taining 144 bushels. $3.50 per bushel 
: S es = FREE SAMPLE~—-Write for Free Sample packet 
M mI SNOW Logs - = - “A” containing replica of tube packaging. 
- See for yourself how tubes make your displays 


Gre shippe 
Pp d to you. more outstanding like the Statue of Liberty! 


©. E. LINCK COMPANY, Clifton, N. J. ° 


Name 


Address 





City and Zone 


Geeseeesezneneeneseaeseee 
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Doing one of the outstanding display jobs of contemporary 
Europe is Hans Erhardt, display director for Grands Magasins 

Jelmoli S.A., of Zurich, Switzerland Three of the photographs th 

here show striking sets involving backgrounds painted to repre- ir th 

sent tapestry, against which were displayed fabrics for gowns ed 

The apparent height of the mannequins is no illusion; they aré un 
8% feet tall and were adapted in the store’s own display studio 

from standard size figures. The gowns are of draped tabric tonal 

a display art which is still practiced extensively in Europe ipers 

Ictohe 

Tall mannequins were used also for the spring display 1 —— 

Jelmoli’s great light court; they were posed on a graceful bridge z 
across the court, surrounded by sprays of blossoms and swooping, 

eracetul swallows ' 

\nother series Ol Erhardt displays took its theme irom the . pp 

Riviera, and the one pictured here is a companion setting to the It WI 

window shown in full color on this month's cover il 

la 7 

strib 
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Late Developments 
In Point-Of-Sale 

\ new window display is to be distributed 
The 


during the 


t) pharmacies all over the country by 
Kalamazoo, 
The 


oduction of a Douglass Crockwell paint 


john Company, 


ith of September. center panel, a 


depicts a common episode in the lite 


i typical American family: a small boy, 


bearing a shiner, posed in fighting stance 


betore the bathroom mirror, while his 
er looks on proudly. The background 
the central unit is from a Kodachrome 
1 photograph by Ezra Stoller, showing 


nicap’ capsule counter and packaging 
hine. Reproductions of Upjohn vitamin 
ucts make up the side panels. 

America 
Whitman's 
Whitman 


lates in an open “Sampler” box against 


\n appe al to the sweet tooth of 


is made by a new display for 


“Samplers”, showing  giganti« 


i» still-life of luscious fruits and nuts; the 
latter are life-size. This display is litho 
iphed by Einson-Freeman, Long Island 


City, in ten colors and measures 34 by 42 

es The giant “Sampler” is 24 inches 

nearly double the length of an 

al box. A trame of unobtrusive neutral 
adds life and sparkle to the unit 


Setting an effective chain 
tie-in 
il theme ot 


ike 4t%" i -4 


example for 
with the 
“Your 


window 


nation-wide promo 


face is what you 


display featuring 


andsome new display cards of Pond’s 
etics. Point-of-sale value is heightened 
the use of five “Pond’s Girl” cards 


the most popular types ot cosmetics fea 
tured by the toilet 
im variety stores 


goods departments ot 
plus a central 


The displays will b 


them 
bac ke d by ha 


il advertising in magazines and news 


rs, including doubl during 


3 to Octobe 17 


spre ads 
CTE be I 


Psyche of the diaphanous veil and wings 


een In many a memorable situation as 


de-mark personifier of “White Rock” 
kling water over the years Now. she 
ppearing in a colortul three-plane cut 
t window display for “White Rock” gin 
ile and sparkling watet Phe new dis 
i with die-cut side cards, is now being 


istributed to grocers, drug stores, contec- 


show S 
pool in 


rs, and similar retailers, and 
over the familiar 


bottle of “White 


The center piece is 30 by 


he leaning 
h floats a Rock” gin 
sCl ale. 
graphed in eight colors. Designed and 
graphed by Einson-Freeman 

» the many catch-phrases of advertising, 
that of Mouth”, introduced 


Lambert Pharmacal Company, St. Louis, 


“Tobacco 
“Listerine’” as a deterrant for 
The 
ied to the point-of-sale in the 
motion based around a 


romoting 


CCO odors. campaign iS being 
form ot 
full-color litho 
basket. “Smoke 


why let 


graphed cardboard jumble 
Tobacco 
text of the 
forms a 


ou want but 
th keep vou apart?” is the 
illustration that 
nt part of the 


oirl com 
basket. “Listerine 


Mouth the 
basket 1s hexagonal 


new 


paste gives Tobacco brush 


is the tag line. Th 
wicket 


ape and like in appearance It 


one-piece construction and 


hip flat; 
m-Freeman 


1 
collapse S 


designed and produced by 


ler new jumble basket is that of Pet 








OISPLAY WORLD 


You've seen them at 
the Fashion Fair, 
the Lingerie Shows, 





in Fifth Avenue stores and 
in smart display windows that 


attract attention everywhere. 





All created by Manhattan Mannequins, Inc. 


e FASHION FAIR MANNEQUINS 
© MULTI-QUINS 
e KIDDI-QUINS 


e REGULAR WOMEN'S FIGURES 
REGULAR CHILDREN'S MANNEQUINS 


“MULTI-FIT WIGS" available on all 


MANHATTAN MANNEQUINS we 


119 Prince Street, New York 12, 


Write for descriptive literature 






















































gs 





our models. 





N.Y. * GRamercy 3-3868 


or further information. 





Food 
More a 


six-color 


Company, Portland, Ore., for 
dog food. By 
floor 


giant 


EKinson-Freeman, the 


stand has an immense dog's 


head on a reproduction ot a “Beg 
More” 
fill in prices on two, six and twelve-packag« 
lot added to dealers It 1s 


lots gives it 
designed to 


package Space tor the retailer to 


appt al 


specifically Increase impulse 


purchasing In construction, the stand its 


made of cardboard and folds for easy ship 
ping; erection is simple, the jumble basket 


anchored to the stand by two 
tabs. Weight otf the 
themselves helps to furnish added stability 


Fabrics, Ine New York 


department stores, 


top being 
cardboard packages 
Bates City, 1s 
distributing to house 
furnishings and specialty shops a novel new 


[Continued on page 50] 



























Write today for 





the newest designs in 





Plastic Displayers 
pictured in 
Catalog DW /72P 


DOWlbiows duc. 


Dot Williams, president 
498 Seventh Avenue, New York 18 
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Miller's 


number of notables 1 
the tormal opening ot 
floor Ol Miller Bro 
ttanooga, was held a 
ough space limitations 
ily adequate presenta 
the photographs give 
nent and the type ot 
s under thre direction 


oor is laid out in such a 


an see virtually every 
Hoor trom practically 


facilitating movement from 
another and avoiding con 


department, 
voted t 


DISPLAY WORLD 


AUGUST, 1949 


ew Fashion Floor 


usion and wasted time for the shopper. 
engineering and designing was done 
Intention of making this “the easiest 
shopping floor in Chattanooga.” 

Phe fashion floor has been clearly 
partmentalized, store officials point out, 
contribution to easy shopping. Various 
departments on the floor, in addition 
regular French Room, include a 
bridal salon, a department called 
Kids”, a Young Chattanoogan’s — section, 
to teens division, Twixteen Shop, 
salon, millinery salon, town and = country 


» robes and millinery. 


sudget Shop, and a section de 


Light fixtures were dropped 3 feet fron 
the ceiling, the latter being painted deep 
blue-black; this eliminates completely — the 
sight of the ceiling and the sprinkler sys 
tem The fluorescent lighting system ts 
broken at 8-foot intervals with 150-watt in 
candescent spotlights. All display cases and 
plattorms are highlighted by spots 

Qne inclusion in the remodeling program 
has caused much comment on the part of 
shoppers; this is the antique finish on the 
mirrors at the elevators and in the millinery 
department. The finish gives them = an 
ancient, smoky look which is very effective 


and pleasing to the eye. 
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NOW 


Get better signs and showcards... 
with complete assurance of 
long-lasting economy 


This is one of the most sweeping guarantees you have ever 
seen — one without the usual small type and endless qualifi- 
cations. It promises flatly that you will get at least five years 
of satisfactory service from your Showcard Machine without 
spending a penny for repair. It even guarantees against wear. 






























We can make this guarantee because we’ve watched hun- 
dreds of Showcard Machines render trouble-free service for 
as much as 19 years. We know its simple, uncomplicated 
design has nothing to get out of order. We know its carefully 
engineered construction provides rugged strength to with- 
the stand many years of hard use. 


Today’s aggressive merchandising calls for more sales- 
stimulating, smart-looking signs and showcards at the 
lowest possible cost. That’s exactly what the Showcard is 
delivering for many of the world’s leading merchandisers — 
‘am essentially what this guarantee assures you. 


of 


the Remember that the Showcard Machine is almost unlimited 
oa in scope; is unmatched in speed and ease of operation; can 
an often save its own cost the very first year. You'll want to get 
rive your order in right away. 


Write today for full detacts 
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DISPLAY 


and off the record 















—Clemens Scheuer (left) 
of Scheuer Creations, Inc., 


New York City, and Charlie 


Merrill, display director 
for S. Kann Sons Com- 
pany, Washington, went 


from Market Week in Chi- 
cago to Wisconsin for a 
week's vacation. They are 
seen here on the Michigan 











border— 


tivities of} : 
eek isses Pe Wer hours during D 
arl Kupler, Ruth § "9 Display Marke+ 
are flanked by John MacCormack — + Staples 
a oy— 
—This is Hubert Alva- —Clem pre . e 
rez, co-owner of Forms prrees,alllag he Pe 
is nated: Hee iad. M., Peoria, Ill., and his 
ot "ag RPO eae get four children enjoying 
sponsible for the de- the = ‘ya Daytona 
sign and art depart- ae See 
ment. His sister, Fer- 
nand Alvarez, is the 
other half of the or- 
ganization— 
—Th : . 
Ae, ‘eee 's_ beautiful Silver Sprin 
William J ‘se lect of the photograph i 
Diana Sh ‘choles, display director of 
ean se Jacksonville. Nichol h 
'n display more than two deve < 
Gum 
—These well-known Chi- 


cago display people re- 
cently enjoyed several days 
fishing for wall-eye pike at 
Escanaba, Mich. Left to 
right, L. Voltz, Walgreen's; 
F. Johnson, Gladstone Mfg. 
Company; Eric Schwengel, 
L. A. Darling Company; 


T. J. Novak, Sears; F. E. 
McDonough, L. A. Darling 
Company; P. F. Zimmer, 


Montgomery Ward & Co.; 
John Courtney, Sears; Bill 
Cahill, Sears; A. Macaluso, 
Adler-Jones; C. J. Dorsey, 
Sears, and W. F. Kramer, 
Adler-Jones— 





—Empire Room fes 
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RAC CARS 
LAAN 
ANRRRRAUNS vy WAN a 


WITH ALL EXPENSES PAID 


ENTER THE FOR 10 DAYS 


W) forthe 


ane “REPARTEE” 
WINDOW DISPLAY 
‘‘Repartee’’ has the stuff that dreams (and 


C O N T S ST beautiful windows) are made of. A name that 
suggests a hundred possibilities. A magnificent 


bottle. A handsome ribbon bedecked package. 





25 Cash Prizes of $100 each! 
25 Cash Prizes of $50 each! 


On October Ist, Lenthéric launches its great 
new perfume from France—‘‘Repartee.”’ Simul- 
taneously, Lenthéric launches a great window 
display contest featuring ‘‘Repartee.’’ Grand 
Prize: A flying trip to Paris and return, with all 
expenses paid for ten days...50 additional 


cash prizes as mentioned above. 


Contest starts October 1, 1949, A romantic Made-in-France background. In- 
deed, everything you need to let your imagina- 


ends midnight, November 5, 1949 


tion soar. So go to it—and good luck! 
All Lenthéric accounts are eligible to enter 


Get your entry card and complete details 


at once by writing to: 


JUDGES 
HAROLD C. MARTINS, Display Director 


LENTHERIC, INCORPORATED 
745 FIFTH AVENUE 
NEW YORK 22, NY. 


Selections of prize winning displays will be made 


by an unbiased, authoritative panel of judges from 





photographs submitted by competing stores. 














52 








Registered U. S. Patent Office 


Combined with 


litle 


j 


MERCHANTS RECORD & SHOW WINDOW 


Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY | 
Cincinnati, Ohio 


H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
. The Promotion of Display. 


More Display Cooperation by Manufac- 
turer and Merchant. 


. Advancement of the Display Business. 


Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display's Power in 


| 6. Absolute Independence of “Our Editorial 
| Columns. | 


Merchandising. | 


i] 


DISPLAY 
WORLD 





VOL. LV 
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DISPLAY WORLD Observes 


Its 27th Birthday 

Pwent-seven vears ago, in August ot 
1922, the first issue of DISPLAY WORLD 
made its appearancs In the accompanying 
statement from the publishers there was the 
following sentences “DISPLAY WORLD 
vill be a publication of service, guided by 
the highest possible ideals.” 

Phis first issue was published in Opera 
Place, Cincinnati, as were the eleven which 
followed. it Shortly atter DISPLAY 


\\ 


Was 


was one vear old the publication 


1209 


ORLD 


moved to Sycamore street, where 


It Was to remain tor nearly 26 years 


For some 
operating 


lac 
the 
tie 


dag 


chase d on 


time the magazine has been 


under a handicap because of 


k ot physical space in which to meet 

growing demands made upon it by the 
Id it serves. Accordingly, several months 
o a large, two-story building was_ pur- 


a downtown corner ot 4 incinnati, 


at 407 East Eighth street, and a small army 
ot workmen moved in to convert the entire 
second floor consisting of some 10,000 
square feet of space into quarters for 
modern, commodious publication offices and 


printing plant 


Lol 
1i¢ 
ISS 


114 


Work was completed in time 
the entire operation to be moved into the 
\ugust 1. The 


w location on current 


uc is the first to be published from the 

Ww Site 

The greatly augmented space, new per 
sonnel added to supplement the former staff, 


1i¢ 


stl 


w equipment purchased to make possible 
I] better printing all are for one 
primary purpose: the production of a bet 
DISPLAY WORLD and of rendering 


tel 


bye 


great pride 


avinen ane 


entire field. 


the publishers 


tter service to the 


In the past have taken 


service to dis 
factors alike It 


in emphasizing 
} 
| 


trade is their 


DISPLAY wWwoeRto 


still 


seems 


this service 


again it 


intention to make 
more outstanding 


appropriate to re-affirm the statement made 


sincere 
Once 


27 years ago: 
“DISPLAY WORLD will be a publication 
highest possible 


of service, guided by the 


ideals.” 


The USO Still Needs 
Display's Help 


United Service Organizations, Ine., 1s 
turning once again to the retail display field 
for help, even as they did during the war 
with the same confidence that display will 


recognize the need tor publicizing the im- 


portant work the USO is doing. 
When we, the people, approved the de- 
fense program by calling on Congress to 


strong peace-time 
even to the point of dratt- 
also 


build up a army, navy 


an‘ air torce 
asked for 


ing men if necessary we 


a reactivation of the USO. Hence the USO 
is part of the job and a part of our total 
responsibility. 

Phe need for the USO is clear in the 
light of these simple facts: (1) At present 
our defense torces number approximately 


1,600,000 men and women five times as 
large as they were ten vears ago; (2) to- 
day most servicemen are civilians in uni- 
form, not professional soldiers; (3) they 


are predominantly much vounger as a group 


than our war-time forces; (4) they are 
scattered tor the most part in remote or 
distant places. 

In 1948 the armed forces inducted 700,000 


500,000 of 


men and women into” service, 
whom were under 21 years of age. At the 
same time 480,000 were discharged back into 


civilian Iie 


last year by all of the colleges 
This fact 
emphasizes the vast social impact on youth 


200,000 more than were gradu- 


ited and 


universities in the country. alone 


of our new defense program. 


train for defense. 
important. 
kept in 


It is not enough to 
Morale 1S 


voung 


These 
constant 
wholesome 


also. vitally 
should be 
normal and 
civilian life. They need the 
steadying influence of home 
return bitter and dis- 
ilusioned, the treatment they 
have received from civilians. 

With billions of dollars appropriated for 
is it that the military estab- 
itself do the whole job 
USO? There 


people 
contact with the 
activities of 
and 
must not 
resentful of 


friend] 
They 


Lies. 


defense, why 
lishment can not 
without 


are three answers: 


recourse to a new 


(1) Experience has proved that military 
authorities can not maintain any activity 


without full military discipline. Such dis- 
cipline would destroy the value of USO- 
type services. (2) The USO is evidence to 
the men and women in service that the folks 
back home are concerned about their wel- 
fare. The military advises that the attitude 
of the public is the over-riding determinant 
in the morale of the armed services. Our 
military establishment must always be an 
arm ot democracy. Good citizens make 
good soldiers. (3) The USO is a link be- 


establishment and_ the 
Through Community Chests 
and independent campaigns, more than 17,- 
000.000 contributed to USO. 
Contributions to USO and the giving of per- 
thousands of USO volun- 
teers help to maintain a public interest in 


tween the military 


civilian public. 
have 


pe ple 


sonal service by 


AUGUST, 1949 


our defense forces which is invaluable 9 
the welfare of the nation. Much of US) 
activity is of a religious and spiritual nati 
which no governmental auspices could 
propriatels provide, 

USO’s new job, in addition to the traci- 
tional club operation, includes the task 
together the total 
behalf of 


influencing 


bringing resources Of a 
servicemen and 
women, and of favorable com- 
munity attitude toward those Americans in 
their midst who are temporarily in unifo 
With 30 new 18 more in 
process of being established, operations of 
USO as of June, 1949, 
clubs, lounges, 
19 of them over- 


community in 


units added and 
the new included 
approximately 170 service 
centers and area projects, 
seas. 

In addition, the USO 1s 
finance veterans’ hospital camp shows, the 
The tormer 


continuing 


successor to USO camp shows. 
bring professional entertainment on a regu- 
lar schedule to 100,000 patients in 120 army, 
navy and veteran hospitals across the 
country. 

The new USO has been requested by the 
president of the United States. Its corporate 
structure that it is 
now prepared to assume the leadership on 
behalf of the 
their civilian responsibility 


has been so designed 
\merican people in meeting 
for our nation’s 
defense by helping to serve the religious, 
spiritual, educational and welfare needs of 
the men and women of armed forces. 

The USO is the 
ican, of every citizen, of every town and 
every county in the United 


With its record of enthusiastic support oj 


our 


concern of every Amer- 


States. 


the USO during the war years, there is no 


will do its 
USO 


doubt. the 
share in 


profession 
backing this reactivated 
through the medium of window 
terior display as in the past. 


display 


and in- 


Plastic Decorations 
Catalogue Available 


Catalogue No. 49, showing the firm's line 


of illuminated plastic Christmas decora- 
tions, is now available on request from 
General Plastics Corporation, 1400 North 


Washington street, Marion, Ind. The color- 
ful units are moulded of tough, 
resistant, translucent sheet plastic and as- 
sembled with plated metal frames for sturdy 
construction. Each unit is illuminated from 
within by standard medium incan- 
descent lamps. 

The line approximately 50 
different catalogue numbers ranging in size 
from 6 inches to signs 43 feet in length, all 
designed for outdoor lighting service. “This 
vear many units in the line,” a spokesman 
for the company points out, “express the 
trend toward larger and more expansive 
displays, particularly for store and building 
front decorations. The large illuminated 
center pieces and the four types of ‘Merry 
Christmas’ and ‘Season's Greetings’ lighted 


weather- 


base 


consists of 


signs, all designed specifically for the out- 
door application to building fronts, should 
prove particularly popular.” 
Resigns Sales Position 
With Staples-Smith 
Vera White, who 
sentative for Staples-Smith, Inc., New York 
City, in Washington, Philadelphia, Ba''1- 
more and Boston, has resigned. 


has been sales repre- 








I\ 








| 





Cae. 


iP 
7 | 





= 


A = — 











A GUST, 1949 DISPLAY WORLD 53 

















SNEDAKER VARIBENDS of Tempered Masonite Presdwood, are ready-curved 
for your use in Lobby Interiors, Displays, Signs and Decorative Motifs. 
Graceful rounded corners, ““U”’ and ‘‘S” shapes make possible unique 


and modern displays which attract instant attention by their shapes alone. 


Varibends come in 8 and 12 foot lengths, in varied widths from 1 to 4 feet, 
and are stocked in 18 basic bends. They are easy to saw, can be nailed, 
drilled, edge planed, sanded and bull-nosed. The surface is resistant to acid 


and water and excellent for smooth enamel finish. 


Masonite Presdwood is strong and durable, suitable for permanent 
installation if desired. Economical to use, saves time and labor. Varibends 


displays are easily set up, repacked and shipped. 


Send for illustrated brochure 
FRANK C. SNEDAKER & CO., INC. 
9th and Tioga Streets, Philadelphia 40, Pa. 


New York State Representative: 
Charles F. Flynn... 1465 Broadway, N.Y.C., N.Y. 


New England Representative: 
James F. Farrell... 45 Lincoln Street, Dedham, Mass. 












SNEDAKER VARIBEND ARE STOCKED IN 18 BASIC BENDS (APPROX.3-INCH RADII) 
IN OUR PHILADELPHIA WAREHOUSE FOR QUICK DELIVERY 
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Introducing ''Deks" Roderick Clancy Named 


For Display Korrect-Way Distributor 
Four-inch squares moulded to simulate Roderick S. Clancy, 7335 Southeast ~ 2nd 
fine grain leather, and with each square avenue, Portland, Ore., has been appoi ted 


- looking like a quilted leather piece, have Northwest distributor for Korrect-Way _ )is- 

N 1B tter Christmas been placed on the market by Deks, Inc., plays Division of American Fixture & °[fg 
Ow! e New York City, under the name “Deks”. Company, St. Louis. He will handle the 
held in place with an up-_ firm’s complete line of display proc ucts 


* ‘ The units are 
Displays Cost Less! holstery tack driven through a hole in the 


middle of each square. 


KRYSTALITE Made of “Lumarith’, a Celanese acetate 


plastic, the squares may be had in a great 
CANES range of colors. While the introductory 
supply of “Deks” is available in the 4-inch 


Amazingly economical, fea- 





therweight, full round, 11/4’ size only, other sizes will be moulded as 
diameter canes. Of spark demand dictates. They will be distributed 
ling, snow-white Krystalite in the display field by Maharam Fabrics 
with red satin ribbon and ( orporation, New York ( ity. 

large festive bows. + ae 

24° and 32” lengths. 


Photoelectric Control 
Krystalite Icicle Valances c é 
Available in long lengths For Lighting 


12” thick, 9” deep. 





A new single unit lighting control for 
interval night illumination is now in_ pro- 
duction at the Fisher-Pieree Company, Bos- 


Sparkle like natural ice 
and snow Easily applied 


to windows V -2330. 








ton. The photoelectric relay may be used 
for display windows, commercial signs, and 


Krystalite Reindeer _... ji... 


The unit consists of a light sensitive 





photo-relay and a built-in time-switch. The 
photo-relay turns on the lights at a pre-set 


Idea 
Lede 


value of daylight, and the automatic time- 





switch turns them off at any pre-set time 
during the night. The time-switch can also. and “Beau Monde” mannequins in the states 
be set to turn on the illumination early in) of Oregon, Washington, Idaho, and westert 














catic 
the morning 1f desired. In that case the Montana. 
lights remain on until the daylight reaches Except for a few years in the East. Clanc 
é : , > | < Ve “¢ : iaANCS } 
suthcient intensity to activate the photo- pa spent his entire time traveling th a 
Half-round, 15” x 10” x 3 Attractive full bas-relief relay, shutting off the lights until again ne eee ee as : ecaeeal ucaaiae Sk 
achieves life-like effect Complete with red satin ne coded acihc coast states. He tarted nites 


wholesale dry goods firm of  Fleischnet Cnentts 
\dditional details may be obtained from Mayer & Co., Portland, and in recent years Lommirr 


Krystalite Giant ‘sher-Pi : , . With NR 
Y Fisher-Pierce Company, 45 Ceylon. street, he introduced the Lindley Box & Paper it 
Sno-Panels---Slabs Boston. Company line throughout the coast area ( 


New! FIREPROOF Plastic Snow! —— 


bow and colorful eyes 
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Biz displa ire dramatic! Make your own with 
Krystalite Panel ind Slabs up to 8 ft. by 200 an 
sid 1 to n thick Completely | finished 
eady to use 


Dealers Inquiries Invited 


} a — : , if ¢ e , 
) if. at ; , Autch ns 
9 Oe , Y iM 5 v4 ; ‘era A 


This is the Santa float with which J. L. Hudson Company, Detroit, ended its annual Thanksgiving 

PRODUCTS, Incorporated Day parade last year. More than half a million people saw the long procession which had ‘'s CI 

6415 N. California Ave., Chicago 45, lll. conclusion with Santa's reindeer in flight over a miniature countryside below. O. A. Luke 
display director for the store— 
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FLUORESCENT 
PLASTIC Signs, 


Numerals, Letters! 


Ideal for Display Window, Counter, 
Ledge, Department, Desk, etc., Identifi- 








DISPLAY WORLD 





e Any Size 


Phones: 4251-4252 


e Distinctive 


M. G. BERRA, 








Now available for immediate delivery, these sensational, distinctive, 
individually formed Fluorescent Plastic Signs, Letters and Numerals 
offer you a dignified means of identification display. 
e Any Design 
e@ Fluorescent Gold, Red or Green 

e Block, Script or Made to Your Pattern 
e Brilliant? e Attractive 

Just stand or hang anywhere and they glow like neon. 


WRITE OR PHONE FOR PRICES 


NEON SIGN CO., INC. 


AND HOUSE OF PLASTICS 
HERRIN, 


President 











Committee Named To Meet 
With NRDGA Group 


harrot, president of the National 
ot Display Industries, has an- 
formation of a four-man com- 
cooperate with a similar group 
National Retail Dry Goods Asso 
Visual Merchandising Group in 
ting time devoted to Display Mar- 
\\ s, meetings, mutual problems con- 
udustry activity, and related prob- 
e decision to appoint such a com- 
is made on June 26 at a joint meet- 
e NADI and the NRDGA_ boards 
tors. Both the Sales Promotion 
and the Visual Merchandising 
the NRDGA were represented at 

meeting. 
\DI members who will act for the 
irers are Sylvan Freund, chairman 
mimittee and also of the NADI 
directors; Freund is president of 
e Plant, Inc.; Albert Bliss, Bliss 
Corporation; Clemens Scheuer, 
Creations, Inc., and L. J. Charrot, 
mpany of the same name. Charrot 
ut that members selected were 
York City, where most of the 
of the joint committee will prob 

1d, 


“utch os Brothers Names 

‘oldw ch Display Head 
ly display manager at Randall's, 
hristi, Texas, Harold Soldwisch 
appointed to a similar position 
chins Brothers, San Antonio. 


‘With the Famous 
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GoldE Manufacturing Co. 
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Prominent merchandisers across 
the country have proved the value of 
spotlighting displays with GoldE. This 
cooler handling high efficiency 500 
watt Bantam Super-Spot throws a 
clear powerful beam—easily adjust- 
able from even flood to concentrated 
spot. Has 414 inch Fresnel lens and 
pre-focus socket. Full universal 
mounting for ceiling, wall or floor. 
Very rugged, long lasting. Weighs 
only 8 Ibs. Uses long-life lamps. 
anein lamp onty 
.20 
SEND FOR BULLETIN No. 474 
Full Line of Attachments 
Available 
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1222-A W. Madison St., Chicago 7, U.S.A. 
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displays, decorations, signs, 
posters, placards or cutouts 


| GETS 
TOUGH 


which is always, when you tack 
tough materials in close quarters 


BETTER 


for neater, faster, more beautiful 
displays with real sales appeal 


FABULOUS GUMP'S 


[Continued from page 29] 


vertical 
that the 
incor 


exhibited on a 
Note 


display 


salad bowls were 


plane of light green felt 


window cards for the were 
design, being used as nar 


row strips along the left wall. Yellow and 


white spotlights were used to give an ex 

i! terior and sunlit feeling 
Window No. 8 is an example of how 
Raynaud creates this same atmosphere in a 
small spac \ vellow background was used 
to display hand carved wooden animals 
Sand was used on the floor to create free 
form shapes. The “trees” were old-fashioned 
eoo heaters painted blue and orange. A 


] ) } 


1] 
Wooden Datl 


porated into the 


painted red (representing the 


the one-hand tacking tool that 


spots staples where you want ‘em ceiling. 


sun) was hung trom. the 


gadget in the background represents a bush 





No better tacking tool than the TROJAN TACKER 
. shoots strong steel staples at lightning speed! 
Built for abuse... yet nimble for reaching those 
hard-to-get-at corners. Operated with one hand 
and leaves no hammer marks...easy loading 
and equipped with dust-free staple slide. And 
here’s just one of the Hotchkiss tools for easier, 
faster stapling and tacking in industry, office 
and in the homel 
Sales and service everywhere. Write today for 
more information. 





INDUSTRIAL AND OFFICE STAPLING AND TACKING EQUIPMENT 
NORWALK CONNECTICUT 








The wire 
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—Soaring teacups in diminishing perspecti.e 

are the principal attraction of the displ: y 

seen at the left, while below carved wood: n 

animals are seen in company with egg-beat=r 
trees— 


Raynaud added an extra touch of tw 


holly berries on the tree at which the on 
animal is nibbling 

Window No. 9 was designed to sell a ney 
pattern of Botticelli silver. The Bott | 
theme was carried throughout, as colored 
and black and white detail reproductions of 


“Primavera” hung on the 


necessary line 


Botticelli’s 
The 
to. ce mmplete the 


were 
drawings were 
compositior In 
reproducti ot 


wall. 
filled in 
the foreground, a colored 
the complete painting was used as a place 
mat, on which was a place setting of the 
new Botticelli silver pattern. 

Window No. 10 — not illustrated — re- 
turns to a display which might 
windows throughout the 
country, since it was a simple dining room 
However, the display 
stamp of 


appear in 
any of innumerable 
setting. bears Ray- 
naud’s 
Color again was important. The background 
was painted dark 
suite, designed by Gump's tor Tapp, used the 


unmistakable personality 


blue-green. The dining 
basic Oriental principles of design. To point 
up this Chinese influence and the fact that 
you can combine things of good design at 
antique lacquet 
fastened to. the 
(And, 
wav!) A. fine 
to keynote the 


screen was taken apart and 
wall as decorative panels 
incidentally, sold to be used _ that 
Buddha was_ used 


ry hI 
he table 


a complete setting of Chinese 


lacquered 
Oriental influence. 
was laid with 


actor plates. Yellow spider chrysanthemums 


t 


a centerpiece, accenting 
buffet 


were used for 
jars on the 


gingel 


vellow ot the 





In conclusion, the time element 1s fle 
in window displays at Gump's. A’ special 
promotion sometimes remains longer, but 


the average is eight days tor each display 


With the eight 
this makes it 


windows in Gump's. stor 


necessary tor Herb Raynaud 
How 


at this planning is attested by the fact that 


to plan one a day successful he 


San Franciscans really enjoy these displays 


which do have an art gallery air. 


Combination Lighting-Merchandising 
Fixture Is Announced 


\ new type fluorescent lighting fixture. 


designed for use in creating merchandis¢ 
displays and point-of-purchase advertising 


as well as for general illumination in re 


tail stores has been announced by Kent 
Moore Organization, Inc. (Lighting Div! 
sion), General Motors building, Detroit 2 
Introduced under the trade-name “Val 
Lite’, the new combination lighting-me! 
chandising-advertising fixture is availa 
standard models having two or four 4 att 
Huorescent lamps tor single or multip! 
continuous strip lighting applications 
“Wal-Lite” letters, for advertising 
partment identification, are 6 inches /1g! 


and finished in bright Chinese red for lg 


visibility Fach individual letter ha 
spring steel clips which fit into a re 
lip lesigned into the fixture to pe it 
il Cas ( inging as des 
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St ati in (Mistmas Sensation 
“hey mk | DAZ-0-PLAK 


| eal ie ca ee 





S Though strictly a budget item, 
NaS PYAR ANS willie wcccens 


some of this coming Christmas’ 


me ave most beautiful and entrancing dis- 
ng ae play windows—windows that will 
the 

\ 


have all of the glamour, sparkle and 
- NY elegance that would ordinarily re- 
quire more than double the expen- 
diture. The DAZ-O-PLAK series*, 
available in gold, silver, red and 
green, can be for almost every dis- 
play purpose — Backgrounds, Floor- 


ings, Coverings, Round Pillars, etc. 


See one! 








PLEASE MAIL COUPON FOR FREE SAMPLES! 
































Fre- 

in DAZ IA N » ] S r — a ee ee ee eee ee Gee eee Gee Gee Ge Gee Gee ee oe Gee Se Ge Ge Ge cee — = 
vi- BT / ! ! 
|| JN TN INC. j DAZIAN’S INC. 

al- fi] I 
oan || ESTABLISHED 1842 | Gentlemen: 
The World's Largest Display Fabric Organization Please send FREE samples of DAZ-O-PLAKS. 
| 142 WEST 44th STREET + NEW YORK 18, N. Y. » i 
400 BOYLSTON STREET + BOSTON 16, MASS. I alt aan S I 
125 NO. WABASH AVENUE + CHICAGO 2, ILL. NAME a pen ee , 
731 SO. HOPE STREET + LOS ANGELES 14, CAL. 
1249 WASHINGTON BOULEVARD + DETROIT, MICH. p ADDRESS ————__ — \ 
| 2ND UNIT, SANTA FE BUILDING + DALLAS, TEXAS I i 
| , CTY STATE 
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No longer a display man’s dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy .. . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 

SPECIFICATIONS: Seelingrill is a spot welded grill of 4” 
square steel, laid out in 6” squares. 30 6 occu 23.73 
gt = fed ..c00s BO 

5 - Ceiling Toggles — .35 each 
oll 


(6 required for 3’ x 6’) 
S (9 required for 4’ x 8’) 


ORDER TODAY 
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Agency Association Head 
Names Display As ‘Dynamic’ 

The need for “bold and vigorous” 
advertising by business to hasten a success 
ful economic readjustment was urged 


cently by Frederic R. Gamble, president oj 


the American Association of Advertising 


\gencies. Speaking in Los Angeles, Gambh 
directed attention to the program for eco 


nomic readjustment issued by the Chambe 


ot Commerce of the United States, hiel 


recommended that business “increase sales 


and advertising efforts to stimulate mor 
business and ereater employment.” 
“In recent months, while the buyer's mar 


ket has been steadily coming in, there has 


heen no. significant imerease in advertising 


activity. The advertising index stands just 
shout where it stood a year ago,” Gambl 
stated. “This means that advertising ex 


penditures are still running only about 2 


per cent of national income, as compared t 
a 3 per cent average ratio in the years 
before the war. It is true that advertising 
costs have advanced less than other costs 
so that the advertising dollar actually buys 
more. However, over the vears, 3 per cent 
has been the amount found necessary 
devote to advertising in order to move our 
goods and services. In relation to our sell 
ing job today, advertising is being used at 
only two-thirds the pre-war power. It ts 
high time for business to step) on the 
accelerator 

\dvertising was made tor a buver’s mai 
ket.’ Gamble asserted. “Advertising is on 
of the four dynamic activities which per 
suade buyers to buy along with persona 
selling, promotion, and display.” 


Counter Unit Shows 
Two Garments 

An unusual plastic counter unit whi 
displays two garments at once has_ be 
developed by Durable Formed Products 
Inc.. 6 Greene street. New York City, to 
the Simone Company, of the same. cit) 
Featuring two plastic bands for the displa 


if oa earter belt and girdle, the Simone dis 
pla stands 24 inches high and is 14 inch 
wide. It has a= silk screened name. plat 

hack 


printed in maroon against a pink 


Eastham Is Promoted 
At Burdine's 


For many vears display director for Bu 


dine’s, Miami, Hart Ikastham has_ beet 
rromote | to the position of general sales 
anaeel 

William Raulerson, formerly assistant 


has been promoted to display director. He 


has been with the store's display. staff to 
thre past 14 years, holding thre position 


issistant during the past several years H 
vill take over his new duties upon fis fr 
turn trom Europe, where he is now on al 


extended business and pleasure trip 














Division of Visual Merchandising, 


corveration. 
BReeP™™ 460 W. 34th St., New York 1, N.Y. 
‘TM BRyant 9-5750 


Don't forget—send in your news 
items about all happenings in (he 
display held: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 


ee 
————— 
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2>OINT-OF-SALE DEVELOPMENTS 
[Continued from page 47] 
ter merchandiser for its comb-percale 
ts and pillow-cases. The display, 13 by 
ches, is Compact in size and effective in 
romotional impact on the shopper 
nant art illustrates the Bates range o 
in pastel shades in decorator’s colors 
vith a “Phofilm” envelope containing a Bates 
shect inserted in the display. The reusable 
“Phioflm”™ envelope is given a strong plug 
display, as a premium to the customer 
Jackground of the eight-color display ts 
ue. Lithographed and made by Ein 
Freeman. 
Shulton, Inc., New York City, is releasin 
ruggists an exquisite eight-color win 
display that provides a maximum of 


otion in the least possible window 
for “Friendship’s Garden” toilet wate: 
bath box”. Featured is the theme ot 
eeping cool during hot summer days. The 
isplay itself has a white background for 
ts suggestion of coolness; the eye stopping 
enter piece is 40 inches high by 22 inches 
idth. Seored wings which furnish added 
romotion as well as substituting for casels 
inches in width. By Einson-Freeman 
‘Fountain and ‘take home’ sales of Brey 
s ice Cream jumped as soon as we put in 
the new Brever ‘Leaf Men’ displays” re 
Nat Leff, of Allendale, N. J.. voicing 
the dealer verdict on the selling influence of 
uckish gnomes now appearing in Breyer 
lee Cream Company lithographed store and 
mw displavs. The “Leat Men”, created 
Harry Haas, art director of Finson 
reeman, figure in more than 20 displays in 
nt point-of-sale campaigns tor Brever's 
creams. Typical example is that of 
‘Leat Men” toiling with giant peaches 
mits are lthographed in eight colors. 
(Charles Wim. Dor pke Mig. ( 


vne, Ohio, is using point-of-sale ma 


ompany, 


effectively in promoting the sale ot 
's “Masterpieces in) Miniature” 
irking models of a road grader, a 
dirt hauler, bucket loader, and a 
te mixer. The display unit 1s semi 
v-box in nature, with a rugged plat 
m which one model stands. Emphasis 
ed on permitting the customer to 
and operate the toys. The Doepke 
also using display material in help 
ate a new seasonal market for toys 
explained that normally nine months 
vear in the toy business are spent 
paration for the Christmas season 
This year, however, the June 6 


Life magazine carried an advertise- 


the company, and simultaneously 
rs and windows bloomed with “As 
ised in Life” cards and displays tying 
in with seasonal merchandise. Re 
ire not directly traceable, but the 
factory received over a thousand in 
in the week following, while orders 
in daily from retail outlets 


New Product Offered 
Display Field 
r the name of “Foolstone’, a new 
material is being offered the display 
Pearly ( Products, 355 East 8&lst 
New York City It is deseribed as 
ting a rough textured stone and ts 


adhere to anv surtace 


DISPLAY WORLD 






BENDING 
MACHINE 





Bends: PLYWOODS, VENEERS, HARDBOARDS, 
VULCANIZED FIBRE, FIBRE BOARDS, 
METAL-FIBRE LAMINATES AND TEKWOOD 


Round corners add strength and beauty to a 
product. is well as increase the sales appeal. 
Designers need no longer avoid the use of curved 
shapes. for these can now be produced on the 
Ladon Bending Machine at low cost and without 


heavy initial investment. 


A few of the many bends which can be simply 
and inexpensively produced on the Laden Bend- 
ing Machine are shown in the photos on the 
right. The upper photo shows the wide variety 
of bends possible with hardboards. The lower 
photo of plywood bends gives an idea of the 


tremendous possibilities with this material. 


The Ladon Bending Machine was the star of the 
show at Grand Rapids. Michigan, May 2-4. 


Write for FREE descriptive folder! 
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U. S. PATENT 
Ne. 2373567 


WSR ai cee eee ee 














SALESMEN 


Territories open for Display Salesmen calling on 
the DIRECT USERS of display materials, not 
the jobbing trade. A well rounded line for four 
seasons. Strictly commission basis — No draw 
or advancement. Mention other lines carried. 


Address Box 8SH, Care of DISPLAY WORLD 











60 






iii Display 


Materials have what you need to make 


eye-catching, sales-compelling —win- 
dows and interiors... the seasonal 
themes, the color, the snap, the appeal 
to one’s imagination. 

Take the new Fall line, for in- 
stance. It) sparkles with basic, well- 
presented ideas. It) has variety. It's 
complete. [ts crammed with “sell 


The Football Valance, Autumn 
photomural, and three-dimensional 
Purkey, illustrated here, are typical. 


Sherman also offers other valances ... 
and) pano-murals.. . 
continuous designs CORRODER, 
your favorite background material... 
AND. such additional innovations as 
a new photographie Back-to-School 
streamer... atruly distinctive Baroque 
edging, and three new realistic wood- 


more pictorials 


grains. 
See this new line at your display dealer 
Or write for 


Free Fall-Winter Display Guide 


Sheimun 


PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 
LOS ANGELES . NEW YORK . CHICAGO 


DISPLAY WORLD 


London Panorama 
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By NEIL SEARLE 
Bright & Hitchcocks Pty, Ltd., Geelong, Australia 


OR our autumn fashion promotion staged 
in the first week in March (remember 
that the seasons are reversed here to 
what they are in the United States) there 
trend by fashion designers 


was a marked 


to swing French to English fashion 


themes. We therefore cashed in with “Lon 


trom 


don Panorama”. All the work was done by 
our own artists, under the writer's direc 
tion. Each background was a line drawing 


of a familiar part of London, such as “Big 


Ben”, St. Paul's, and the Tower bridge. 


COnlv one color, a light sepla, Was used 
throughout. SO that the bold colors ot the 


Marlborough 


rents (Gloucester gray, 
brown, ete.) stood out sharply against the 
eht backgrounds 
Outstanding features were three: 1. The 
flowers along the foot of the “stone” wall 


were planted in boxes three months before 
the show, and flowered naturally and _ pro- 
fusely throughout the display. 2. The men’s 
English dinner and dress wear window de- 
picted a scene from the Thames embank- 
ment, looking across at the Houses. of 
Parliament (floodlit). Steel-blue lighting 
throughout the window gave the night effect, 
and white spotlights on the mannequins 
accentuated the sharp contrast of black and 
3. The “Nelson Column in Tratalgar 
complete with its bronze lions and 


Ne lson 


inches high, was actually revolving 


white. 
Square”, 
surmounted by an exact model of 
only 5! 
slowly, bringing each of the mannequins to 
the front in turn, This was a real trafhe 
stopper 

The morning the people 


show opened, 


waiting outside betore the doors 


WCC 
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opened: the fashion department experienced 
: il “sale” day. Considerable comment 
\ caused on all sides, people came into 

‘just to see Brights’ windows”, and 


ress gave it a very favorable write-up 
eir art and music critic. 


Decter Mannikin Company 
In Modern Quarters 
| new, more commodious quarters ot 


the Decter Mannikin Company, Los Angeles, 
have been formally opened for business at 
i 1000 South Los Angeles street; William and 
lerry Decter are receiving the congratula- 
tions of friends on the expansion move. 
Offices, showroom and plant are now com- 
in in one modern building in the heart 
of Los Angeles’ “Display Row”. 
Growth of the Decter firm reflects the 
} 


ibilities of a father-and-son team. The 
Decter was formerly a dress manu- 
facturer, but with a leaning to the field of 





lisplay. Eventually the display angle won 

out and he became a display consultant and Island display, 

then a manufacturer of display materials. wired with “Plug-In” 
The mannequin enterprise was launched in Strip, provides ample 
1939, with Jerry Decter learning the busi- electrical outlets for quick 


ness from the ground up under the guidance demonstration of appliances. 


father. The affiliation was interrupted 
only by three years of service in the Pacific 
during the war. ’ 
The Decter firm features a miscellany of | 


ore jorms in addition to a wide variety of | 
r0- mannequins 

n’s awe 

de- 


ak. § NLRB Refuses Displaymen | 
oe ccume eta solves island display 


ing In a ruling which included the statement 
ect, that window and interior displaymen “nei- wirin roblem 
1ins ther constitute a traditional bargaining C p 
and group nor appear to be sufficiently skilled 
gar to constitute a craft group”, the National 
and il Relations Board has rejected a plea 
son that display emploves at Frederic Loeser & 
‘ing Brooklyn, be established as a separate 
; to group trom all non-selling employes repre- 
iffic sented by the AFL Organization Council. 
quest for separation was filed by the 
yple Mspla Union, Local 144, CIO. 
Ors 


Marvin Grants Announce 
Birth Of Son 


birth announcement taking the form 


The problem of adequate, attractive wiring of island displays 


has been solved by National Electric’s “Plug-In” Strip at Spear 


eatre ticket, Marvin Grant, Grant & and Company, Pittsburgh. Unsightly extension cords and duplex 
Sons, Los Angeles, and Mrs. Grant make Pais ae 
the birth of a. sow on July 13. The outlets have been completely eliminated, permitting a more 
s, rd reads: “Nan and Marv Grant pre- pleasing and useful display area. 


eir howling success, ‘Bringing Up 
starring Glenn Stuart Grant; July 13, 


+ oa i e ° : ; 7 . 5 
a: Oo A Now Gent eedution Pinedo Plug-In” Strip provides a s-p-r-e-a-d of eiectrical outlets— 
Rombeau. Costumes by Nan. New spaced every 6” or 18’—which makes it ideal for window, shelf 
The manigement reserves the right F . ‘ . 
ON ER AT RENE E  RE and floor displays, as well as spot, flood or special display lighting. 
| personal appearance if the star is y 41g 
ceping. Special notice: The management 
to reassure the public there will be YOU can have the convenience of versatile ‘‘ PLUG-IN” STRIP, 
i it performance this vear.” P ; , J , 
too. It’s cut-on-the-job... quick ... easy... economical to install, 
Beaudry Resigns Post either flush with the surface or on the surface. Write for our catalog. 
With Charleston Store 
R Beaudry, during the past vear and a NATIONAL e e 
ith the Diamond, Inc., Charleston, 
: during the company’s remodeling a Iona ec rae 
a <pansion, has resigned as display di- 
and is going into the selling field of PRUOOCTS CYURPCVURBRATION 
a ls s and related items. 1355 CHAMBER OF COMMERCE BUILDING - PITTSBURGH 19, PA. 
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Visitor-Operated Models ot battery power. For example, at the Ma- ALLIED DISPLAY MATERIALS, INC, 
Draw Bia Audiences terials Handling Show held in January at Display Novelties, Materials, Accessorie; 
3 Philadelphia, a recorder was connected with 65 Madison Ave. MU 5-6487 
Trade show exhibitors of equipment which a scale model of an industrial truck to ARTS AND FLOWERS DISPLAYS, INC, 
does not in itself have attention-getting = snow each stop and start of the machine. Artificial Flowers, #@liages, Novelties 

characteristics such a novelty, motion, color — Battery power is highly desirable in this 43 West 56th St. -6848 
or on-the-spot demonstrability will be inter type of duty since there are no moving parts BLISS DISPLAY CORB, 
ested in a demonstration-display technique in the power supply to wear out due to Display Promotiot Animated Displays 
being employed by the Gould Storage Bat constant starting and stopping. 460 West 34th Sta :" -5750 
tery Corporation, Trenton, N. J., at 194) The shuttle car, exhibited at the 1949 BONAFIDE DISPI DECOR ATIVE 
trade shows Coal Convention and Exposition in May at Artificial Flot ; and Plants 
Phe technique enables Gould to direct | Cleveland, is unusual in that it accurately 61 West 37th ) 
audience attention to its line of industrial responds to controls and yet there is no THE L. J. CHA } ‘ 
storage batteries a product which has apparent connection between the controls Artificial Fla Decorations 
little in its own physical appearance to and the car. The car turns, goes forward 36-38 West : 687 a 
draw the crowds away from more spec and backward, carries supplies, and even COLONIAL DE AY CO, 
Artificial | 
70 West 4 
DECORATIV 
Artificial 
- 136 West 
DISPLAY EG 
Coronet 
147 We 
FERRIS S 
models have been used. be used to put across points, and to plan Wire I& 
Phe models, in addition to being a draw operations, In plant layout, methods, traffic, 45 Grog 
FRANKEL) 


tacular equipment has a working conveyor for discharging 
To circumvent this disadvantage, Goul | coal. No wires run to the shuttle car. 
uses visitor-operated models of battery Neither is the car radio controlled. In fact, 
powered equipment, such as industrial lift) the shuttle car construction, although thor- 
trucks and mine shuttle cars. The small oughly sturdy and rugged, is several times 
models are operated by life size controls — less expensive than would be a radio con 
and perform every operation of full size trolled car. 
equipment. Groups have awaited turns at In addition to trade show, advertising, an | 
the controls at every show in which the sales demonstrations, the “live” models can 


ing card tor visitors, illustrate advantage materials handling and related fields. 
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\\W SPITE OF THE FACT THAT HE'S ONLY 
WM, EMILE HAS BEEN with MAISON 
BLANCHE || YEARS, STARTING AS CARD- at /| N = ALY 
WRITER. TRANSFERRED O DISPLAY Vy NS = rye THE GREN 
IN 1941, BUT SOON AFTER FOUND HIM- Xe. y) j Manneq 
SELF ON ATOUR OF DUTY WITH THE U.S, NAVY Tee ma ima lal ft 250 We 


IN THE AMPHIBIOUS DIVISION. RETURNED TO i) Natt | GRIMES 
MAISON BLANCHE AS ASSISTANT DISPLAY DIRECTOR | Ys NW ~ ; i“ 
oW IN 1946... BECAME DIRECTOR —s - y Display 
K THE FOLLOWING YEAR. ; \ a (Forme 
ee 22 Wes 


DAVID H/ 
Artificit 
115 We 

LAVERNE. 





ECENTLY DESIGNED 
DREW COMPLETE 
PLANS FOR, AND A, LUTZ 
BUILT HIS OWN Reed 
— vo HOBBY... 3 West. 
DESIGNING AND ~ 
BUILDING MODERN. LUSTRAG 
ISTIC FURNITURE 
IN #IS HOME 
". 3 dec ote ed WORKSHOP. 
Pays TENNIS, . Cae 16 PRESENTLY - 
SOFTBALL, AND ms f see? 3 #4 Sf BS PATENTING A GAME 
PITCHES HORSE- Ris. F ee : ££ HE INVENTED... 
SHOES , BuT PREFERS 2 , * " But THAT'S STILL 
GOLF AND Bow mee ‘ prey 119 Prinee St. GR 
MAJORED IN COMMERCIAL é. 7 , E HAS A DAUGHTER ’ 
ART, ADVERTISING, ae. a er 5, AND A SON 10. MESSMORE & DAMON ON, IN 
JOURNALISM, AND : ee ee LIKES TO DANCE, Animated Displays, i : 
RETAIL SELLING IN + : AnD “TAKS “The 400 West 27th St. "CH 4-1842 
ae ae COMPLETED aa! a Pj FAMILY ON PICNICS. NATURAL CREATIONS 
pec gs i Pe Artificial Flowers, Display Decorations 
DRAWING AND 7 Meaty * } 233 Fifth Ave. LE 2-2377 
MECHANICAL ine : ai NAT SIEGEL, INC. 
ENGINEERING, oe Mannequins, Display Fixtures and Ne 
& , 39 West 37th St. WI 7-8485 a 


RESULT DISPLAYS, INC, 
Plastic Display Trays and Hangers 
503 West 33rd St. LO 3-5900 
TIMBERTONE DECORATIVE CO. * 
‘Display Papers at Hartly 
DISPLAY DIRECTOR, 324 Lafayette St. WA 5-6167 BMcKettrick-y 
MAISON BLANCHE CO., Dd. ee IN ; . 
NEW ORLEANS annequins, Display Fixtures an Kayse 
498 Seventh Ave. LA 4-4069 Compre ens 


Save Time . . . Get More Ide ng i a 


Do Your Display Shoppe itmes | ces 


YWens Corn: 
ee 
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Many of the world’s great firms supplying fashion merchandise 


4 
_ 


have their headquarters in New York City, and their showrooms 
provide literally countless ideas and inspiration for new 
color, lighting, window and interior treatments. Visit them on your 
next trip to New York and learn at first-hand how these firms 


will help you do the finest possible job of displaying their products 





. .. And remember that New York's leading display 
houses are in a concentrated area so that you can do your display buying quickly 


and easily and still have ample time to visit the showrooms of such famous firms as: 





Pot Hartly Dunbar Furniture Ge. Stueben Glass Co. Koret Co. ‘Puillips-Jones Co. Burlington Mills 
McKettr ick-Williams John Risom Co. “ Wendell Light Co, ein 6 ~~" "“Miariboro Shirt Co. Riverdale Textile Co 
Murray Hamburger & Co. Miller Furniture Co. Maurice Rentner Rockville Fabric & Textile Co. Salamandre 
julius Kayser & Co. Simmons Co. Henry Rosenfeld Amalgamated Textile, Ltd. Textron 
Comprehensive Fabrics John Stuart Van Raalte Bates Fabrics, Inc. Celanese Corp. 
vexander Smith Co. U. S. Plywood Revion Forstman Woolen Inc. Alexanders Dolls 

Bm igelov. Sanford Anchor Hocking Glass Co. Barbizon Slips Julliard Textile Co. Mary Ryan 
lames ees & Sons Libbey-Owens Glass Co. Echo Scarfs Dan River Mills Inc. Lentheric 

ens Corning Fibre Glass Hans Knowl John Fredericks Geodall Fabrics Coro, Inc. 
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CUT 
SUNBURN 


from your display costs 


TRANSPARENT SHADES 


Never again need you take big losses 
on sun-damaged display merchan- 
dise...nor bother with awnings that 
can't protect against reflected light, 
or canvas strips that hide your best 
advertising. Just install famous Infra- 
Chem Transparent Shades! This ex- 
clusive “miracle material’”’ shuts out 
fading ultra-violet rays, yet keeps 
your windows attractively visible all 
day. Many other advantages, too! * 
See why over 75,000 merchants now 
cut costs and boost sales the In/ra- 
Chem way. Write tor facts—-TODAY! 
TODAY 


MAIL COUPON 


for free hfa-em data 











YES—Rush me new brochure, samples of % 
Infra-Chem, and estimate data. All : 
without charge. : 

ners | 

NAME POSITION 3 

" & 

STORE NAME 7 8 

£ 

ADDRESS : TS-254 (496) a 


| 
| RANSPARENT SHADE CO. 
L- 50! N. Figueroa St., Dept 108-H 
Los Angeles 12, California 
*CAUTION: Infra-Chem is our secret, 


exclusive process. Beware imitations! 
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PARIS TURNS TO 
ROSES AND LA FONTAINE 


[Continued from page 33) 


fountain which once belonged to Mme. Pom 


padour. A series of marble steps ran_ the 
eneth of the window. On the background a 
balustrade and half dim chateau’ were 
painted to complete the scene. The moral 


of the story was hand-lettered on antique 
paper ina corner of the set. The store has 
the advantage of curved “invisible” glass 


and the over-all effect of the brook running 
toward the glass was pertect 

Henry a la Pense covered the entire 
theme with “Homage to the Animals”, the 
title page of La Fontaine's classic. The tiny 


papier mache animals were all beautifully 
dressed in costumes of the eighteenth cen- 
tury : the setting was the forest, with 
La Fontaine's bust the central unit. The 
costumes were done in the luxury glove 
tabrics that Henry a la Pensee iS SO very 
well known. tot 

Leroy, the maker of fine watches, had one 

the most amusing touches with his tiny 
nails that acted as display props Tol 


watches and served beautitully to illustrate 


“Nothing is 


time 


the moral served by running, 


vou must leave in 


Closest rival for the most whimsical 
display props Was across the street at Chez 
Marin where the “Goose that laid. the 
eolden ege” was the subject: eges were 
cracked open and precious jewelry was ef 
fectively shown against a background of 


gray velvet 


( hez Pricolet, a shop which does Mag 


special set 
different 
part. 


designed a 
cotton 
inscribed 1 


incent accessories, 


sueded with 


ot gloves in 


] 


moti each 


had 

best combination of merchandising 
The fable of the 

reference to them 


this 


Paris's display favorite, Hermes, 


about the 


and prestige two pigeons 


contains taking a voy 


Or Seizing idea, Hermes did the en 


av 1g? 


tire window in black faille, draping all the 


elass in soft gray tulle and draping tulle 


through the interior 


of the window itscif in 
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—Roger & Gallet had a series of eight mini- 
ature sets for the fables’ interpretation; here 
is the one showing the ant and the grass- 
hopper in tatters and with his guitar slung 
back. 

used by Yunga— 


across his Below, wire figures as 


Under a cathedral-like 
arch sit two delicately painted pigeons with 
the faces of 
throughout 


different lengths. 


Luggage js 


with rea] 


children. 
the 
stuffed pigeons propped on top of eacl set 


lovely 


placed window, 


\t Lanvin’s a= papier mache country 
mouse and a city mouse were placed upon 
a tiny stage set; the illumination came from 
tiny footlights in the foreground. The cos- 
tumes were Lanvin treats a very chic 
city mouse in rhinestones and pale blue 


tulle, the guest from the country in a delight- 





ful gingham playsuit and carrying a basket 
ot flowers. 

Jean Saint-Martin 
figures for 


superb 
details 


executed some 


chicken wire Yunga, the 


in the hands and face constituting a most 
pertect job. The entire ethereal feeling 1n 


the female figure was maintained by a wig 
brown tulle. 

and Gallet contributed to the scene 
with a series of eight sets done in miniature, 
with that held 


throngs in hours. 


of pal 

Rover 
finished animals 
front of 


fabric 
this glass for 
a suitable 
I liked the 


and his 


Kach case contained, as well, 


cosmetic sold by this house 
who used men’s cologne 


old-fashi 


city mouse 


guest in an med 


lavender 


country mouse 


used water. 
of the 


wandered, enjoy- 


night cap, and who 
\nd so up side street and 


down the other 
ing the whimsy and subtlety of La Fontaine 

le 
i1Qiit 


one 

Parisians 
and the interpretations created by the 
fingers and nimble minds of the displaymen 
given an assignment with some scope. 

The organization of L’'Union des Commer- 
cants du Faubourg Saint-Honore and the co- 
the 
produced a most commendable and able per- 


operation of merchants have certainly 


formance, again emphasizing the importance 


and value of the display medium. 
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SALES PROMOTION Thru... 
7, ‘ : It /, ted P 


for all size stores 








MODEL MI4I1 @ Capacity 14xI1 inches @ Hand 
Inked @ Prints any styles of type as well as cuts in 2 
or more colors at once. 


MODEL M1422 @ Capacity 14x22 inches @ Hand 
Inked @ Good impressions @ A large machine at low 
price @ Dial Pressure Control. 


— 
— 
— 
— 
— 
-_— 
et 
_ 
— 
ol 
— 
ome 
cm 

— 
— 

— 





MODEL M2228 @ Capacity 22x28 inches @ Self-Inking 
e@ Patented Lock Steet © Reregistration @ Lever 
pressure control @ Geared Pressure for operating ease. 


Line-O- Serxtbe 


MODEL MKI422C e@ Capacity 14x22 inches. Users 
claim 20 to 25% increase in production with this unit 
over hand inked models. 


Various Models are produced to meet the needs of every business. The Morgan Co. alone makes sign machines to fill 
‘very merchandising requirement. We are in a position to make recommendations without partiality to one type of 
machine. One business may need a small machine at low price that does a top quality job, while the busy signing 
department requires a combination of top quality and maximum speed. The Line-O-Scribe is most flexible with 
® exclusive patented Dial Pressure Control @ Self-Inking @ and Reregistration. 


May we furnish our Tested Sales Promotion System and complete information? Address Dept. B. 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 4I 
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DEER 


POST DECOR 
FOR INTERIOR 
OR OUTSIDE 
USE. FULL RD. 
PAPIER MACHE 


78''x 30" $47.50 
CATALOG ON RE- 
QUEST. 


NCD! AMS. 


y | | 
ty of GW hy 


GREENVILLE, OHIO 








MALROS COMPANY 


“The House of Color" 


has been supplying your needs for 
display materials for many years— 


Our products are good— 
Our service is excellent— 
Our prices are right— 


See our advertisements in this and 
other issues. 


Contact your Jobber or direct 


MALROS CO. 


Dover, N. J. 
See Page 69 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 


Box 289 














319- 321 N. Paca St Baltimore 1, Md. 
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Goodyear's Display Set-Up 
Discussed In Book 


\ new book is “The House of Goodyear”, 


\llen, which gives the 
the Goodyear Tire & Rubber Company from 
1936 until the present time. 


by Hugh history of 
\ previous ed:- 
tion traced the firm’s growth from 50 years 
ago until 1936. The following is quoted from 
the later book 

things took a striking new turn late 
in the 1930s, 
trends in merchandising. 


one in keeping with changing 
“Tire dealers began to take on new lines 

accessories for the automobile, 
supplies for the 
knew and could service. 


of goods 
and electrical and other 
home, things they 
They put in electric mixers, razors, clocks, 
also radios, bicycles, lawn mowers, outboard 
motors, golf clubs, tennis rackets, ice skates 
aluminum ware and snow shovels. 

“Company stores pioneered this field and 
put Goodyear in a position to give important 
help to its dealers. 

“This brought in many new problems, ancl 
the sales department concluded in 1940 that 
it was, time to take a fresh look at the whole 
business of mass merchandising, and brought 


in Vernon H. 


had broad experience in the field, to direct the 


Jones from Chicago, who had 


study 

“Department stores, handling thousands ot 
different items, had long since found it nec 
essary to give scientific study to arrangement 
and display. But a tire dealer in a town otf 
5,000 people had no such experience to draw 
on, nor could he afford to hire specialists 
who did have it 

“Could a manufacturer work out a_ pre 


gram, applicable to large, small and medium- 


AUGUST, 19: 


—An early fur window at Namm's, Brooklyn, 
gave more than a touch of winter with an 
artificial long needle flameproof pine tree 
heavily flocked. The floor was deeply filled 
with salt snow on top of which diamond dust 
was scattered. White frosted branches were 
used in the background. O. C. Rutgers is 
display director— 


sized dealers which would give them the 

advantages found in mass merchandising ? 
“It was definitely an innovation for a 

manutacturer to try to do this for independent 


dealers who owned their own business Phe 





—When Abraham & Straus, Brooklyn, opened its furniture show to the public on July 25 — 


"Better living with television’ — mannequins were used to dramatize many of the I7 room 


settings on display. 


Here television in the dining room is shown, featuring portable contro! 


— the television screen coming to life on the wall, mirror fashion, as created by ''Sightmaster 


Mannequins in other settings represented Mr. and Mrs. family groups, and a glamorous career 


woman. 


John Rosenberg is display director for the store— 
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dealer was an individualist, his money 
ino his future were tied up in his store. Ne 

could tell him how to run it. 

lowever, the dealer-manufacturer con 
ction at Goodyear was close and of long 

ling, and the dealers with whom Jones 

his men talked were soon convinced that 
the company was honestly seeking to find a 
formula which would improve their sales 

ne and profit position. 











he study went into the practices of 4s 


SEN TaAcKER 


A bonus of several hours of free work each 
week! That's what your Hansen Tacker 
gives you, because it gets so much more 
work done. Drives tacks or staples firmly, 
accurately — fast as you can grip the 
handle. Hold the tacker in one hand, 
your work in the other. 


dealers who had long marketed tires success- 
ful and also into those of department stores 
and chain stores, to see what principles might 
adapted to this situation. The World War 
came along to interrupt the program, but 
made the need even more urgent. The study 
vas pretty well worked out by 1943. Asso- 
cated merchandising, covering lines other 
than tires, became a major division of sales 
inder Harper, who had been salesman, inde- 
pendent dealer, district manager. Store 
lanning and advertising were tied in to 
enable dealers to cash in on post-war de- 


mands for tires and consequent readjust- 


KN \ \\\S 


~ 







The ideal tool for sign and display work 
Use it for mounting crepe paper and cor- 
rugated board window dressing, for at- 
taching merchandise to display cards, for 
hanging posters, attaching easels to 
counter cards, etc. Holds scores of tack- 
points at one loading. Drives through 
hard wood or thin metal. Its very first trial 
will convince you. 


ments after immediate needs had been met. 
“The end of the war released some 20,000 
square feet of space on the top floor. of 
Goodyear Hall and the Visual Merchandising 
Laboratory, as it was called, was opened 
there. Model stores were laid out, a large 
store, a small one, a gasoline filling station, 
ind a modern repair shop. 


The Merchandising Laboratory was opened 


October, 1945, and brought in marketing Vn A. L. ela bel a igen CO. ASK FOR FOLDER 


experts, men from the university schools of ——) 
ee er ili Meakin 7) 45041 RAVENSWOOD AVE. 
usiness administration, business writers and 


SGirsgy— 
itter that a steady stream of er CHICAGO 40. ILL. 











dealers and 





college students. An innovation in tire dis- 





tribution, the laboratory continued to attract 





videspread attention over the country, got 
important recognition in 1948 by an award 
made to Jones by the American Marketing 


, : ae : . ; beau monde manikins... 
\ssoctation for his ‘contribution to the ad- 


the finishing touch to the 
opening of our new store front 


uicement of the science of merchandising 
setting a pattern for coordinated mer- 





mdising efforts of manufacturers and 
(,oodvear dealers throughout the USA 
vere quick to recognize the merchandising 
due of the program, and to put it into effect 
their own. stores.” 





Ww. E. TEN EYCK 


Display School Opens DISPLAY MANAGER 

In C i Cit L. S. DONALDSON 
n Connecticut City COMPANY 
Barnum Display Servce, 31 Middle street, » MINNEAPOLIS, 


Bridgeport, Conn., will open a display school 


\ugust 15, it is made known by A. Wein 


MINNESOTA 


another 


beau monde 
John Tesereo Leaves 





. bouquet 
Joske's, San Antonio 4 
resignation of John Tesereo as dis- 
director for Joske’s, San Antonio, has "I thought you would be happy to know that the set of 
Ly ; "Beau Monde" manikins purchased by us, The Donaldson Co., 
announced. His future plans have not 


added the finishing touch to the opening of our new store front. 
Top Management and myself were very pleased. 
tt 


My display staff was also happy with the gracefulness, high 
Styling, of the easy to fit "Beau Mondes". 


iy divulged, nor has the store announced 


ICCeSSOT, 














Don't forget — send in your news 

tems about all happenings in the dis- oe | ! | ) | ) | 
lay field: births, deaths, marriages. ' 4 

hanges of position, anything pertain- 

ng to display or displaymen any- 707 AR : Sewer eUNy F 
vhere. 




















WOOD LETTERS 


FOR ALL PURPOSES 


. Wood base and 
Colored 


For that recessed window 
top .. . Plastic rope supports 
letters on blonde oak. 





Trade Marks Reproduced 


Disptay Crart 


GRAND RAPIDS 6 MICH. 


9603 LAKE DRIVE S.E. 















I} lanusfachs toed. 


Flowers-Foliage 


GEN€RAL 
DISPLAY 


CORPORATION 


140 WEST FOURTH ST. 


Cincinnati 2, Ohio 


HOME OFFICE - FACTORY 
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NADI-NYU Research Program 
To Get Under Way 

The National Association of Display In- 
dustries’ nation-wide study to determine the 


“readership” power of window and interior 


displays in department stores will get under 


way this month, according to Dean Charles 
M. Edwards, School of Retailing, New York 
the latter will conduct the study 
direction of Howard M. Cowee. 


university ; 
under the 
announced at the mid-De- 
NADI in New York 
City. Field work will begin on Monday, 
\ugust 15, and will be completed by No 

1 in order to classify the material 
for the 
“To obtain a representative sampling of 


Results will be 


} 


cember meeting of the 


veinber 
i Decembe r session. 


the country, studies will be made at depart- 
ment stores in each of the 12 Federal Ke- 
serve districts,” according to Cowee. Cities 
which will be covered are Boston, New York 
Citv, Philadelphia, Cleveland, 
Atlanta, Chicago, St. 


Kansas City, 


Richmond, 
Louis, Minneapolis, 
Dallas, and San Francisco. 

The research program, according to Albert 
Bliss, 
tion, New York City, and chairman of the 
NADI research committee, will be based on 
the pilot study conducted in Troy, N. Y., 
Cowee and will 
phases of display. It will measure sidewalk 
circulation in an effort to determine the 
number of pedestrians who “read” 
display, and will also 
interior display. 

\t each of the selected department stores 
trained observers will count the number of 


president of Bliss Display Corpora- 


last year by cover all 


average 


a window cover 


passers, stoppers and lookers before four 
to six windows of each store during a full 


shopping week. Clockers will measure the 


r Wah 
7 ¥* 


AUGUST, 1949 
traffic in both directions, the peaks id 
vallevs of sidewalk traffic, the number of 
men and women pedestrians, and ill 


accumulate related data. 


Magnani Adds Morton, 
Sculptor, To Staff 
Joseph 


Braunstein, general 
Magnani Mannequins, New York City, has 
made known the addition to the staff of 
David Morton. <A Morton ill 
direct research and the development of art 
makeup. lhe 
mannequin field is familiar to Morton, since 


Manage) 


sculptor, 


techniques in mannequin 
he was engaged in such work before the 
war. More recently he has been connected 
with the motion picture industry in England, 
\lso announced by Magnani is the de- 
velopment of a “Patti Petiteen” mannequin 
which will be introduced by Petiteen, girls’ 
wear manufacturer, in the near future in 
connection with the company’s promotional 
programs. One feature of the mannequin is 
that it is of the “talking” type, with lip 
synchronized with a 
automatically from a_ tape. re- 


movements message 
broadcast 


corder. 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 











—Most of the display staff of Elder & Johnston, Dayton, at a party given by Everett Quintrell, 


display director. . 
John Winters. 
Noe, and Jeanne Chase. 


. . Bottom row, left to right, Everett and Mrs. Quintrell; Eileen Winters and 
Second row, Robert Van Dyne, Lucy Sellers, Alice Focke, Ellen Lyons, Phyllis 
Top row, John Lyons, Laura Rogers and husband, William Lipscomb, 
John Watson, Mrs. Doris Jacobson, Jack Jacobson, and David Sellers. 
display staff, and John Winters, announcer for WING, entertained the group. 


Jack Jacobson, of the 
A buffet supper 


was served— 
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New Weighted-Toe 
Hosiery Forms 

new line of weighted-toe “Fairy” 
hosiery forms has just been introduced by 
the Shoe Form Company, Inc., Auburn, N.Y., 
according to an announcement by Owen W. 
Comstock, sales manager. 

Vhile the new forms are weighted so 
that they stand firmly without supports,” 
says Comstock, “the lines are similar to 
those of our ‘Tip-Toe’ forms. These grace- 
ful, slenderizing lines are much more ap- 
pealing to the prospective purchaser and 
should result in even more effective display 
f women’s hosiery. One of the interesting 


features of the new forms is that they are 
designed to ‘take up the slack’ to permit 
the stocking to fit snugly at the ankle 
without wrinkling.” 

The new forms are available in four 
heights, ranging from 15 to 29% inches, 
and in all standard “Fairy” form finishes. 
The line also includes a low-heel form for 


displaying socks. 


Darling Publishes Series 
Of New Mannequin Booklets 

The L. A. Darling Company, Bronson, 
Mich., has published a series of six new 
mannequin booklets depicting the firm’s en- 
tire line of misses, junior misses, children’s, 
men's and prep boys’ figures. 

The first page of each booklet is devoted 
to a tour color photograph emphasizing the 
beauty of the series, which is then shown 
in black and white in a= series of gate- 
folds. Smart new poses, latest coiffures, an 
exciting selection of eight new finishes and 
choice of ten wig colors are shown in de- 
tall. Booklets are obtainable by writing 
direct to the company. 


Fisher Display Bought 
By ABC Mercantile 

Louis L. Spear, president of ABC Mer- 
antile Display Service, Inc., Chicago, an- 
nounces the acquisition of the Fisher Dis- 


play Service, of the same city. Spear has 
bec fortunate in retaining Sol Fisher, 
Whose long experience and knowledge of 


the display business should) prove very 
valuable as sales manager. 
combined efforts of both companies 
make for a better service under the 
nce of Lew Posner, general manager 
Mercantile Display Service, Inc 
take over the premises occupied by 
isher Display Service for the past 18 
at 560 West Lake street. 


Fred Blondell Dies; 
Was Trade Factor 


*) "1 
Blonde ii, 


partner in Aladdin Fabric 
Los Angeles, died recentl\ at the 
ol Together with Charles Katz he 
company some 160 vears ago, 
e firm became well known 1n_ the 
Coast territory 
‘ell at one time was in show. busi 
nl was one of the original Brown 
crs a saxopl » which will 


LOT 2rouy 
mberel by vaudeville patrons of a 
century ago Blondell also toured 


ntryvy as leader of his own orchestra 
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THANK YOU 


VERY MUCH FOR THE EXCELLENT RECEPTION GIVEN OUR 


Vari-Shane 
Wig 


Your many orders for new wigs have enabled us to enlarge our facilities. 
We shall endeavor to continue giving you the best in quality and workmanship. 








Style No. 1001! Style No. 1002 
Style No. 1004 Style No. 1005 Style No. 1008 


NO MEASURING NECESSARY 


A special base makes these wigs fit snugly and securely on the skull. This 
quality wig comes in any style or color desired. 


Available at leading jobbers, or order direct 


HERZBERG-ROBBINS, INC. 


457 W. BROADWAY 


NEW YORK CITY 12 
SPECIALISTS IN MANNEQUIN WIGS AND REPAIRS 











Colored Sands 


“COLO-CAL" 





Have you read the 


Williams ad on page 3? 
















In many beautiful Pastels for year-round 
use in Window and Interior trims. 


Turn back and read it. 


It's worth the time! 
Economical — Colorful — Clean 








Contact your Jobber or direct 


MALROS CO. 
BOX 239 DOVER, N. J. 
Sea Page 75 


DE Weber ng. 


Dot Williams, president 
498 Seventh Avenue, New York 18 
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, ne 


Arthur C. Dingleman 


will carry onthe manufacturing 
f unusual Display Papers and 
Products in traditional style. 
Reliable service and high quali- 
ty merchandise are now avail 


yore. 


Fascinating new Christmas line 


NOW ready. 


ONSULT Y¢ RP TOCAI 


JOBBER 


Dingleman Products Co. 
509 W. 56th St., New York City 19 

















MANY STORES are preparing for the days 
ahead by remodeling with CURVO WALL- 
BOARD. Curvo is ideal for permanent or semi- 
permanent installations in the windows and 
throughout the store interior. Available in three 
basic curved shapes, 8-ft. high. Investigate 
Curvo possibilities now — write today for free 


catalog and sample. 















GREGGORY, Inc. 


203 N. ‘WABASH AVE. 
CHICAGO 1, ILL. 
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Market Week Comments 


By W. L. STENSGAARD 
W. L. Stensgaard & Associates, Chicago 


(A number of arguments concerning Dis- 
play Market Weeks and their locations have 
heen heard since the last National Association 
of Display Industries event in Chicago late 
in June The following expresses the view 
point of W | 


known 


Stensgaard, one of the best 
factors in the © field. DISPLAY 
WORLD will be glad to publish the views 
of others. ed ) 


RTER 35 years in display and having 
attended all except two of the conven 


tions since the days of the show at the 


old Waldorf-Astoria hotel in New York City 


hack in 1915, and having served as_ president 
4 the International Association of Display 
Men during three major convention shows 
(Detroit, Toronto, Chicago), also having been 
1 manufacturer exhibitor at these shows 
since 1933, my observations will be = from 
both sides of the fenee 

I do not believe as a displayman_ that 


hows only in’ New York City can_ bring 


about the best possible observation and educa 
Ol 1 do agree, however, that as markets 
r display requirements Chicago and New 


York are headquarters 
Display managers accomplish a great deal 


4 their December trips, which of 


reason 


course not only cover New York City but 
rany other cites en route and return. Such 


bservations are extremely valuable to the 


Therefore 


lisplay manager and his_ store 


the New York Market Week has real merit 

The plan of alternating Chicago and Ney 
York for the summer Market Week for the 
showing of fall and Christmas lines is, | 
believe, much to be desired. It is not only 
the lines that are shown; it is also the oppor 
tunity of visiting the plants in which they are 
designed and manutactured. We know from 
our experience that display managers benefit 
vreatly by seeing our facilities, methods and 
productions. Ey ery large store uses a certain 
amount of its own products and when they 
can see a plant which devotes its entire capa- 
city to such production they gain valuable 
information, 

True, it is difficult to move lines from the 
Kast to Chicago and show in hotel rooms, 
but it is likewise difficult for the Western 
manufacturers to move their lines to New 
York City and show in hotel rooms. These, 
I believe, are normal handicaps and must 
be faced and the summer market should 
alternate between New York City and Chi- 


(a) 


cag 

True, many manutacturers complain about 
the volume of business done. In my expert 
ence (I attend 50 or more trade shows 
annually in most all lines) I have never seer 
a trade show yet where 50 per cent or more 
ot the exhibitors were not complaining 
about lack of results; this goes for shoes or 
furniture, men’s apparel, farm implements, or 
what not. We can not cure an economic ill 





—Two displays by Paul L. Sayre, display manager for Goldwater's, Phoenix. In the first, black 


plastic leaves twined around a magenta dress form, featuring Schiaparelli hosiery and perfume 


Legs were tied at the top with magenta ribbon; a black patent leather paper panel was used 


in the backqround. 


. Second, wallboard notes on iridescent taffeta ribbon and a plaster 


harp in magenta were used as props for a series of windows devoted to Corday perfume- 
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When you do your Christmas display shopping, 


REMEMBER THIS... 


Shown here are two of a set-of four counter Santas. They are made 
of Kingite, 13” High. No. 57#7%4}°B, C, and D. 





OLD KING COLE DISPLAYS, INC.\ 


c, WY " 





CANTON, OHIO 











t-hand what was wrone about our line as 


mM 


i 


t a trade show affords us the opportunity 


sured alone in dollars of sales. True, a 


esston foo often | see manufacturers 


y discontinuing trade shows. We have always 
eved that a great part of the benefit from 


irrect certain numbers, we benefit in time 
have a better line and do a better busi 


eing old friends and making new friends 
concentrated amount of time 


lation, be considered a part of the over 


stitutional job by wheh an organization bouquet 


irer must like his customers and. their 


20 mto some other business. To me the 


nean that all may be qualified, but on 


as learning what was good with it. If 


} 


..% 
} 
l 


on each individual cost; 1t must, in my 


aining about the profession or customers 


Serve Po this I can only suggest that 


andise presentation business has con 





shows was our opportunity to learn 


beau monde manikins... 
the finishing touch to the 





these observations we can discontinue 


Thus a trade show to us is somewhat 
laboratory. Furthermore, we believe 





W. E. TEN EYCK 

DISPLAY MANAGER 
tr ae ' L. S. DONALDSON 

re are tremendous plus benefits from a Compan 


MINNEAPOLIS, 
MINNESOTA 


show that can not necessarily — be 


show should not be a loss, but tke 


y advertising it can not be measured ] 
another 


beau monde 


more contacts, makes good observa 


ind grows : 





added the finishing touch 


My display sta 
Styling, of t 





to grow from year to year, not only 


portance, but in dollars of investment. 
any other field, because of our free 
rise system anyone can manutacturs 
imvone can attempt to sell. This does : AMPA R 


} 





[Continued on page 8&3] 


I thought you would be happy to know that the set 
doctor must like his patients, a manu "Beau Monde" manikins purchased 
to the opening of our 
Top Management and myself were very pleased. 

ff was also happy with the gracefulness, 
he easy to fit 


of 
The Donaldson Co 
new store 


opening of our new store front 





high 
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COLUMBIA 


DISPLAY 


DISPLAY WORLD 


MATERIALS 


COMPANY 


Columbia is ready 


to answer any display prob- 


Ready for immediate use. 


lem ... we'll even make 


our Giant Roman up to 12 
feet high for your special 


order. 


Fall and Christmas 
Catalogues 
on Request 


excitina colors, and attractive aesigns. 


107 inches x 18 feet 


53 inches x 25 feet 


COLUMBI 


CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. 


DISPLAY MATERIALS COMPANY 
179 PACIFIC STREET, BROOKLYN 2, N. Y. 


CRESCENT 
ART POSTER BOARDS 


O t f th surf ) 
(Our secret for smooth surfaces) 


Scientifically laminated — calendere:' 
— and conditioned to blend paper and 


board into a strong durable shect. 


Sold by leading distributors everywhere 


a Pr ou A ff 
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Creators and Manufacturers of 


GIANT 
OMAN 


A wide range of superb designs and colors. 


Rolls: 8 feet high x 101 feet wide 
Panels: 8 feet high x 44 inches wide 


PROCESSED 
SEAMLESS PAPER 


Processed by master craftsmen for fine quality, 





CHICAGO 6.ILLINOIS 
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"Stop The Music’ Display 
For Speidel This Season 

In an effort to provide retail jewelers 
with an outstanding display for the fall 
and winter selling season, Speidel Corpora- 


tion, Providence, R. L., has had produced a 
new revolving unit, complete with flashing 
lights, action, and a= real-life atmosphere, 
The display has been conceived to accom- 
plish the job of clearly identifying a jewelry 
store with Speidel’s “Stop The Music” 
radio show, and at the same time to provide 
a glamorous presentation setting in which 
to introduce the new Speidel “Sir Galahad” 
watchband for men. 

This new Speidel counter and/or window 
display has the elements of a miniature 
revolving stage. One side of the center unit 
shows a relief figure of Bert Parks, MC of 
“Stop The Music’, at the microphone with 
one hand outstretched and a telephone in 
the other. This center unit revolves con- 


tinuously to reveal on the other side the new 
“Sir Galahad” watchband in its heraldic 
eift box. 

The revolving stage is realistically lighted 
from the front by a tinted neon tube in the 
base of the display. Surrounding the center 
unit, which is lighted from within, is a 
setting of rich red velvet and antique gold 
cecorations, arranged to achieve a canopy 
effect. The base of the display is con- 
structed to hold two of the new = Speidel 
“Golden Harvest” gift boxes, so that this 
newest ladies’ watch bracelet can be a part 
of the presentation. 

This new Speidel motion display is now 
available to retail jewelers as part of a 
plan which includes other merchandising 
displays and a selection of Speidel watch- 
Lands in gift packages. The display was 
designed and manufactured for Speidel by 
W. L. Stensgaard & Associates, Inc., Chi 


CAL, 


Sylvania Electric Issues 
Fixture Catalogue 

\ 74-page catalogue covering its com- 
plete line of fluorescent lighting fixtures 
has been published by Sylvania Electric 
Products, Inc., and is availab!e for distribu- 
tion. Over 60 photographs of industrial, 
commercial and troffer fluorescent fixtures, 
starters, fluorescent lampholders and starter 
sockets are shown. Detailed descriptions, 
diagrams, charts on technical data and 
specifications of every fixture are included 

\ supplementary section provides a prac- 
tical guide on “How To Plan A Fluores 


cent Lighting Installation,” including d 

Is on (1) how much light is needed (2) 
which fixtir vil Co the job (3) how many 
Xt 1 | 1 (4) which is the 
. ! ( \lso y chart 13 
proviced show amount of illumina 
tion required for approximately 80 typical 
fleorescent lighting applications, including 
store showcases and window displays 


Martin Johr Resigns; 
To Free-Lance 

Martin Johr has resigned from Michaels 
Brothers, New York, after seven years as 


display Manage! 








AUG 
"Very 
Grub 
ro} 
Se hat 
te OT 
rr 
f1 
woe 
1h 
r¢ 
gross 
rh 
Wi Id 
is cri 
‘flying 
uirpla 


Miller 
Phila 


Sam 








AUGUST, I949 


"Very Much Alive"; 
Grub Spikes Rumor 


rom Jim Grub, sales representative of 


S-nack’s, Inc., Chicago, comes an indignant 
telegram: “Report of my death absolutely 


rrect and greatly exaggerated.” And 
Phil Goldberg, president of the com- 
nav, comes a letter stating: 


There is a story going around that 
es Grub has died of a heart attack. We 

received many letters and phone calls 
rding this 
sly exaggerated. 


strange story, which is 

Therefore I would appreciate it 1f you 
would run an item stating that the rumor 
is erroneous and that James Grub 1s still 
‘fying high’ in the now-famous Schack’s 
airplane, covering his territory as usual.” 


Robinson Joins 
Marine City Store 

Formerly with Montgomery Ward & Co. 
Dearborn, Mich., William W. Robinson is 
now with Miller's, Marine City, Mich., a: 
lav manager. 


Change Of Location 
For Advance Plastic 

Richard A. Fontes announces a change of 
address for Advance Plastic Company, now 
Fruitvale Station, 
Considerable new equip 


irger quarters at 
Oakland 1, Calit 
has been added to the company’s 


raciiities, 


Successful Campaign 
For ''Sealtest"’ 
National Dairy Company's current point 
sale display material for “Sealtest” ic 
im is adding color and life to many con 
fectioner and drug store windows and in 
rs through several lithographed card 
pieces. Chief is a “Maypole” unit 
ling 48 inches in height; the pole is blue 
vhite, circled with a banner in red and 
and bearing the message: “America’s 
Favorites”. This rod fits into cardboard 
lots at the back of an eight-color palette 
hearing six different dishes of ice cream as 
the “colors.” Giant dishes ot chocolate. 
‘trawherry, peach and vanilla are on_ side- 
which resemble an artist’s canvas. 


Miller Joins Blum's, 
Philadelphia 


S 


1 Gordon Miller has resigned from the 
isplay staff of Blomingdale’s, New York 
City, in order to accept a position as display 
or otf The Blum Store, Philadelphia. 
e succeeds William J. Cassidy, who re- 
signed some time ago after being with the 
lor a number of vears. 
Henry Case will continue in the position 
sistant display manager at Blum’s. He 
heen acting department head — since 
l\'s resignation 


Florence Ferman Leaves 
L. A. Darling Company 


formerly with Magnani Mannequins, New 

City, and for the past several months 

er-stylist for the mannequin division 

\. Darling Company, Bronson, Mich., 

ce Ferman has announced her resig- 

Her plans for the future will be 
known soon, 
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beau monde manikins... 
the finishing touch to the 





opening of our new store front 





W. E. TEN EYCK 
DISPLAY MANAGER 
L. S. DONALDSON 
COMPANY 
MINNEAPOLIS, 
MINNESOTA 


another 
beau monde 
bouquet 





"I thought you would be happy to know that the set of 
"Beau Monde" manikins purchased by us, The Donaldson Co., 
added the finishing touch to the opening of our new store front. 


Top Management and myself were very pleased. 


My display staff was also happy with the gracefulness, high 
_Styling, of the easy to fit "Beau Mondes". 
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GANGWAY tor successful selling! 


’ 


WITH 
SALON 


NEW 








Available in single . 
FURNITURE aiiasanenenes 


pieces and accessories 


HERE IS an exciting new line of salon furniture— 
Royalchrome plated square tube designs. Custom 
designed for modern salons, the Royalchrome quality 
standard prevails . . . offering lowes! maintenance, 
extra long wear, and your best furniture investment 
by far. For special literature on these designs and the 


regular Royalchrome line write our Display Division. Shoe Fitter 


to Match 
Gang Chairs 








oO} : be 


ROYAL METAL MANUFACTURING CO., !75F NORTH MICHIGAN AVENUE + CHICAGO T | 


New York - Los Angeles - Preston, Ontario 






TROT REE 
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CHISTMAS WN WIE 


No. 1365 





No. 1357 SURREY— 
27° x 4 &o $16.95 ea. 
ae” x 3B" x 127 37.50 ea. 


No. 1364 TREE (with glass shelves) 


36" x 1S « 7 $17.50 ea. 
40" x 23" x 10 21.50 ea. 
ae" x 3 ew 14 24.50 ea. 


No. 1365 WIRE CANES (6-36" and 6-25") 

(decorated with ribbon and glass balls) 
$ 6.00 per dozen 
$30.00 per '% gross 


SSG 2nd 2tssccitee 


PORTSMOUTH, OHIO 
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CAMPUS UNLIMITED 


PORTABLE TYPEWRITER 

WEEK-END LUGGAGE 
A ELECTRIC ALARM CLOCK 

MODERN DESK LAMP 


PORTABLE RAD 


~e v= a 


From 


No. I: 


Help 


(\ number of well-known consumer pub 
with 
promotions, providing dis 
\dvertised In 


blow-ups and the 


lications are glad to cooperate retail 


stores in local 
Caras, 


play props, “As 


banners, reprints, cove 


like Facilities of different magazines will 
be discussed in a series ot articles, of which 


this is the first Next month: Life.—Ed.) 


HREE great selling seasons a vear — 
Christmas, going back to campus, and 
Father's Day and frequently through- 


out the rest of the veat Esquire maga 
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Magazines 
ESQUIRE 


zine offers America’s retailers a broad, un 
usual, and highly efficient display program 
merchandising department 
behalf of 


The Esquire 


divides its activities in retail 


—Typical of display props available from 
Esquire for feature seasons is the railroad 
baggage cart of wallboard; it is 35 inches 
long, 42 inches high and 22 inches wide. Sign 
staunchion, blackboard, ‘'Esky'’ figure, display 
cards and cover reprints also furnished. . . . 
Below, Esquire's Father's Day basic window 


piece as adapted by Rutland's, Orlando, Fla.— 














—Ba:s 


disple 
duce 


from 





in 
im 
ent 
ail 


=<c Jw MH 


=. 
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merchants into four 


signed to dramatize and sell 
I; 


Neat it, 


1949 


quit a 


sugges Med for the 
man of the hour 





—Basic unit of Esquire's Father's Day window 
display; clock hands can be removed to re- 
duce overall size, or merchandise can be hung 


55 by 50 inches— 


from the hands. Dimensions: 


categories, each de 
merchandise 
the three big selling events noted above 

magazine offers and department 
tores an exclusive, one-to-a-city 
display pieces at be- 
retail displaymen, 
variable in size to suit 


men’s 
S¢ rvice ot 
indow and interior 

cost. Designed by 
ndow pieces are 
needs and variable in 
and the 
store. The 


store’s particular 
to suit local conditions 
rsonality of a 


display 


average S1z¢ 


major pieces is 45 by 45 inches. In 
tion to central units, 
to the 


oint is Esquire’s current 


secondary pieces 
\ case in 
Back to 
mpus” display (see cut) where the 


atmosphere window. 

“Going 
major 
the railway baggag is specifically 
igned to hold and 
the displayman can mount the train 


€ cart, 
show merchandise. 
lletin board and the track sign to carry 
t the railroad station effect. 
Interior displays in this phase of Esquire 
handising Q-inch counter 
irds and streamers. All ot 
keved to the theme of 
| content for the 


include 9 by 
these pieces 
Esquire’s edi 


particular season and 


ll of them, according to Merchandising 
Manager Edwin B. Stern, “are produced to 
itize merchandise, not to publicize 


ese display aids are an integral part 
broader merchandising program which 
aways, and 


les advertising mats, give- 


ted reprints of editorial pages. The 


which participates in these programs, 


ore, has a package which completely 
inates all 
ive and beyond this one-to-a-city pro 


Many 


phases of retail promotion 


squire also offers stores in 


ries a three season program of display 


idvertising helps, less elaborate, which 
tt exclusive. This phase of its activi 


offering display cards, window 
ners and advertising helps 


various other occasions throughout the 


iS in 


esquire offers to stores blow-ups of 


ial features which the retailers have 
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SROVNAILS, snc 


1218 Sherman Avenue, Evanston 8 
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faster! 


Automatic magazine-loading Spot- 
stapler nails wallboard, plywood, 
pressed woods and light metals 
without hammer marks. Spot- 
staplers either countersink or flush 
drive. 


Write for Bulletin 


| Ilinois 








REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write tor 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


290? W. 76th S: Los Anaeles 43. Calif. 











A DIFFERENT SERVICE 


Custom made Decorative Forest Products as you want 
sketches and specifications. WE 
RANGE OF RAW. MATERIALS 


them. Send us your 


SHIP A WIDE 


TIMBERLORE Decorative Forest Products 


‘In the Northwoods” Cook, Minnesota 








Colored Caystale 


“COLO-CAL” 


Rock Crystals in many Pastel colors for 
economical use in your Trims all year-round. 
Solid Floor Coverings — Borders — 
Islands, etc. 


Contact your Jobber or direct 
MALROS CO. 


DOVER, N. J. 
See Page 76 


BOX 289 
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Card 
COLORS 


Don't Get Into A 


“COLOR RUT” 


Exp!ore the world of show card colors! 


There are greens ... and GREENS; there 
are yellows ... and YELLOWS; there are 
whites and WHITES: and so on 
through the entire range of colors. 


Show card artists will find it worth while 
to get to know all of the ‘colors within 
colors". A better knowledge of all colors 
will give your work individuality. Get 
acquainted with ACE SHOW CARD 
COLORS. Every Ace Color has character. 
Try these wonder- 
ful colors next time 
you buy. 







Ask your dealer or 
write us TODAY 
for a Color Card. 








PRESCOTT PAINT CO. 


50 CHURCH STREET, NEW YORK 7, N. Y. 

















11, hi rhle Chips 


“COLO-CAL" 
Slate Gray — Jet Black 


Economical — Simple to use — Summer 


— Fall — Winter — Spring 


White — 


Good inventory number 
Contact vour Jobber or direct 
MALROS CO. 


DOVER, N. J. 
See Page 92 


BOX 289 
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indicated would help sales. This August, | 
for example, full-color blow-ups and_ re- 
prints of color pages of a section called 
“Refresher on Wines, Beers and Spirits” 


are being offered to liquor stores for dis- 
purposes at a nominal price. 
fourth phase of Esquire display serv- 


play 
The 
Ices assortment of “as 
advertised” and cards in | 
full, half, and quarter page sizes. Lists of 
manufacturers who advertise in Esquire and 


involves a wide 


counter window 


whose advertisements will be reprinted are | 


made available in advance of publication 
via direct mail and advertising in the trade | 
There is no charge for this service. 


philosophy, 


press. 
The to Esquire’s display 

according to Stern, “is to find out what the | 

retailer wants and needs. Having researched 


key 


these needs, we then prepare selling displays 
which are adaptable to local conditions. We | 
ourselves only through 


believe in serving 


service to the merchant.” 


Parker Displays 


Is New Firm 
John C, Parker, who formerly operated a 


display service in the Chicago area, has 
formed Parker Displays at 1082 Wilson 
street, Dubuque, Iowa. The firm will spe- 


cialize in merchandising displays, sales pro- 


motion, and the lke. 


L. L. Wilkins Busy 
Winning Contests 


a banner month for L. L. Wil 
director for Maas Brothers, 

Fla., from the standpoint of 
His entry won first 


June was 


kins, display 
St. Pete rsburg, 


display contest awards, 


prize of $100 in Charm magazine's “Two 
weeks with pay” contest; another won sec- 
ond prize in a contest held by the manu- 


facturer of and first prize 
in a local contest for the benefit of Security 


Hoove r sweepers, 
Bonds 


Formfit To Stage 
Display Contest 


Prizes totaling $5,000 will be awarded in 
a national display contest to be held during 
\ugust, September and October by The 
Formfit Company, Chicago, in cooperation 


with Coronet magazine. Twenty-three grand 
Details are available 
rrmfit or Coronet. 


prizes will be given, 


from either Fe 


American Gas Association 
Holding Display Event 

The American 
soring a contest for all gas utility display- 
$875 in U:S. 


Ggas Association is spon 


men with Savings Bonds for 


the winners. Details were sent to possible 


entrants recently, and the contest closed on 


\ugust 15 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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MECHANICAL BOOK 


(Automatic Page Turner) 


@ Easy to mount copy, pictures, 
graphs, products to flat heavy 
aluminum sheets 

@ 5 moving pages (12 sides to use) 

@ Two page sizes: 18" x 24" shown 
above. Also 27" x 36" 

@ 5 to 6 second normal dwell. Spe- 
cial timing available 

@ 3 to 4 week delivery 


GALE DOROTHEA 


37-61 85th St., Jackson Heights, L. |. 
MODERN MECHANISMS 
FOR DISPLAY MAKERS 

















HAMBERGER 


AND 


CHRISTMAS 


As always, HAMBERGER is 
prepared to serve you in the 
finest manner and to help 
you with your Christmas dis- 
play problems. 


For over twenty-five years 
HAMBERGER has been offer- 
ing the finest quality in dis- 
play and values that are tops. 


When in New York visit our 
showrooms. See for yourself 
why America says, 


‘Hamberger for Display 
€ 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3lst ST.. NEW YORK CITY | 
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ed a series of 
if inspired copy and an 


my dears, 
only 


oh to reveal 


ts in the 


(plained by card copy 


hartreuse ribbons. 


1949 


SUMMER HAS UPPER HAND 
IN NEW YORK DISPLAYS 


[Continued from page 27] 


windows that carried a 
amusing situa- 
Display Director Henry Callahan took 
changed it slightly and 
whole point ot 
“Let down to the 
where 


ld saying, 
tened up a day (or 
this way, us go 
every prospect pleases 
man is without guile” 

splashed with big 
just 
a row of bored mermaids, 


opaque white shade 


& Taylor roses was raised high 


variety, stretched out head-on toward 
street for an unusual angle. The girls 
colorful red, yellow, black and white 
chunky red square pillows, white 

y stoles, and a wicker hamper and 
rmos bottles were spread out on real 
\ warm spotlight gave a_ realistic 
glow. An adjoining window using the 
theme had only beach towels spread 
m the sand; there were no figures and 
message lettered in lipstick read “We've 
down to the sea, my dears, that's 
the men are! The models”! Foot- 


sand suggested sudden exodus. 


reading: “In the 


| of the night” a beautiful woman was 
wearing a fllmy black lace gown in a 
window by Tom Lee at Bergdort 
Nan s The well ventilated backwall 


i series of foot wide louvres, set ina 


ircle that suggested in a simple way 
enthouse terrace or part of a modern 
Wire baskets of ferns and ivy hung 


More 


poppies, 


artificial plants, 


ined with red were arranged 


diamond and emerald jewels, a black 
handkerchief and perfume at the right. 
livst quartz was a glamorous. substi 
tor gravel on the floor, 

ey Ring, display director at Saks 


“Fall 


each 


\venue, showed weaves in 
with 


arch that 


ted = tweeds” mannequin 


ng under an Was autumnal 


cling, being made of dried leaves, lotus 
Ws, grasses and Indian corn. Upon closer 
ction it was found to be a bridge of the 


ons, starting 


with plants at the 
left to represent summer, 
actually 

finally 


green 
then gradu- 
hanging as foliage does, to 

ending 
sere tans and muted grays of winter 
black calf bags, a printed 
and yellow from the 


isset and brown shades, 
as well as 
hung 
suit 


scarf, 


hes. The three-piece Was amber 


own wool, 


ick cool, still fe” won distinction at 

Teller through an assembling of 
unusual things not ordinarily found 
r, namely snow, spider webs and 
butterflies. The bold black criss- 
ropes near the glass made a dynamic 
for the central figure wearing black 
inkish gray gloves and dotted veil in 
a hat. Gene Moore, display director, 
black wire web flocked with black 
center of interest behind the manne 


\ few small white butterflies were 
1 - 1 

in the meshes while some blue ones 

like jewels on the forward frame 


and the 
height 


ground 
intensity 


Was drifted on the 
blue, the 
the illumination. 


vas bright 
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Worlds largest” exclusive manupacturera of water-mired fratnth. 





1 & 





NEW COLORS! NEW BEAUTY! 
NEW SMOOTH COVERAGE 


WESCO’S New VIVID Decorators Colors 


Hailed by Decorator 


s Everywhere 


They’re new! They’re rich! They’re exciting! They’re un- 
equalled for Displays, Backdrops, Showrooms, Photographic 


Settings, and Art and D 


ecorating Projects of every sort. 


VIVID Colors go on smoothly and they go on fast. 

One coat covers perfectly. 

Moreover, they do not rub off, run, peel, or flake whether 
used on wallboard, wood, plaster, brick, or canvas. 

Apply VIVID Colors with brush or spray. You clean your 


brushes under the water 
damp cloth. They offer u 
walls and ceilings, too, at 


faucet...wipe up splatters with a 
nlimited possibilities for striking 
amazingly small cost. 


Sign and send the coupon for beautiful new Color Chart 
showing 17 deep colors and 51 let-downs. 


COLORS 


In Canada, Wesco Vivid Colors are avail- 
able through the Wesco Montreal factory. 


WESCO WATERPAINTS, INC., Dept. DW9—Trenton, N. J., 
Matteson, IIl., Good Hope, La., Berkeley, Cal., Los Angeles,Cal., 
Seattle, Wash., Portland, Ore., Montreal, Que., Sydney, Australia 


Please rush us one of the new color cards showing the 17 new 
Wesco Vivid Decorators Colors. 


Name. 





Address. 





City and Zone State 





Type of Business 














LITTLE BOULDERS—ROCK GLASS 
BURLAP CRASH—GOLD BARS 


Fall 
Good for creat- 
Also sell Wood 


for window displays. and Xmas. 
They are something new. 
ing unsurpassed scenes. 


Flakes, Chips, Kubes, etc. 


NATIONAL SAWDUST CO., INC. 
Display Dept. 
65 N. 6TH ST., BROOKLYN II, N. Y. 
Write for New 1949 Catalogue 





for the 


new look... 
display WIGS 


Mey y fuccly 


alotalehiel sities amen 


arranjay Ss Wigs 
34 West 20 Street 











e@ PLEASE MENTION DISPLAY WORLD WHEN 


WRITING ADVERTISERS e 


New York, New York 
CHelsea 3-8349 
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merica's most complete. 





line of Display and Gift Wrap Papers! 
SO OR ay 
Write today...amim.for your free copy. 











BULKTON Fall and Christmas Catalog 


| = 4 DUNTON CcO., INC. 


icacd 16 Il 
7635 SO WABASH AVENUE CHIC 


BULKL 


ISON AVENUE 


newer. ps Crighter —|WINKLE-LITES 


wew york 17 NY 











“The Sure Key To 
DAZZLING DISPLAYS 


¢ Surprisingly low-priced! 


Multiple hook-up. with or with- 
out transformer. 


® Series hook-up 


e Custom built to your specifica- 
lions. 
® For indoor or outdoor use. 


Complete with bulbs installed, 
boxed — individually or bulk 


packed. 


@ All merchandise approved and 
guaranteed. 


4 NOEL 4 


Manufacturing Co, Que. 8 


136-138 EAST 122nd STREET, NEW YORK 35, N. Y. 
“COMPLETE ENGINEERING AND MFG. SERVICE EOR ELECTRIFYING DISPLAYS.” 


USE THE 
J O B B E R S OPPORTUNITY EXCHANGE 


We specialize in Children's Mannequins For any WANT AD purpose: 
: POSITION WANTED POSITION VACANT 
tadhcanememtdingtan, USED DISPLAY EQUIPMENT FOR SALE 
WINDOW MANNEQUIN, INC. REPRESENTATIVES WANTED 


449 West 30 St. New York 1, N. Y. $3.00 Per Column Inch — CASH WITH ORDER 

















AUGUST, 1949 


AN ANALYSIS OF WINDOW 
CIRCULATION 


[Continued from page 42] 


the length of a block, six people will pass 
that window every minute; that is 360 an 
hour; it is 3,600 even in only a 10-hour 
day; 25,200 people a week. Now, you try 
to find a town where even on a rainy day 
there are not more than six people in a 
business block and you can figure it out tor 
yourself, 

On page 27 of the research report you will 
find a table from which you can estimate 


the individual circulation of the average 


store in central, secondary or neighborhood 
business districts in cities of various popu 
lations trom 15,000 to 300,000. 


For example: The average weekly cir 


culation of stores located in central business 


districts would be in Wilmington, Del. 
38,500. In Greensboro, N. C., 25,200 and in 
Zanesville, Ohio, 26,600. 

As for comparative costs with other media, 
let us look at Philadelphia, based on 1946 
figures. Population—1,935,000. © Newspaper 


| advertising, Philadelphia Bulletin, circula 


tion 667,000, cost per page $2,050.20. Per 


| thousand circulation, $3.08. Cost per half 


page, $1,025.10. Per thousand circulation, 


| $1.54. 


Philadelphia Inquirer, circulation 457,000, 
cost per page $1,800. Per thousand circula 
tion, $3.98. Cost per half-page, $930. Per 
thousand circulation, $1.99. 

Magazines—10 leading national magazines 
go into this city; tull page advertising, cost 
per thousand circulation, $2.51. 

Now 340 window displays to cover the 
entire city for a week showing provide a 
circulation of 6,850,000. © Cost, including 
installations, materials and printing, $1,700 to 
$2,000. Per thousand circulation, 25 to 30¢c. 

To bring newspaper advertising down to 
the same cost per thousand as a full window 
display, you would have to cut your space 
in the Bulletin to a single column, 13 inches, 
or in the Inquirer to a single column 10 
inch space. 

In a national magazine, vou would have to 
cut your space to 1/10 of a page. 

But even then you would only be getting 
coverage equivalent to the circulation of the 
newspaper or magazine while 340 window 
displays in Philadelphia would give you 
complete coverage ot the entire population 
of the city. 

If time permitted, [ could give you hun 
dreds of other cities that would present a 
picture just as attractive. 

It must be conceded that a window dis 
play is an advertisement, that it is  three- 
dimensional with an opportunity to display 
the actual product. It is in full color and 
lighted, and it is exposed to every person 
passing by on the street, never covered up 

It is all of the above, even if it were 
placed in a vacant store. But when placed 
in a store where the product displayed 1s 
for sale, it is the only medium that exposes 
your advertising to the customer at the same 
time it offers the opportunity to purchase. 


Don't misunderstand me. [I am not Dde- 
littling the value of other media. I an 
only trying to show you the relative !0W 


cost of window display circulation. 
The summum bonum, the ultimate goal 
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all advertising, is to make a sale; but — no | 


matter what the circulation, no matter what 
the copy, you can only make the sale at 
the point-of-sale where the article to be 
sol | can be purchased and delivered. 

fear in mind that the facts in this talk 
are capable of positive proof and don't let 
anybody tell you any different. 


Formfit Announces 


Special Forms 

Qn the theory that available forms are 
not best adapted to the display of corsets 
and related merchandise, The Formfit Com- 
pany has had especially sculptured four 
forms which the company believes’ will 
permit better display. The figures are being 
made by Rubber Products, Inc., 2010 South 


Halsted street, Chicago, and information on | 


them can be had from the same firm 


Favrex Designs 


Adds Lachaud 


J. P. Lachaud, for years well known in 
the display industry and recently in charge 
of interior fashion display for L. Bamberger 
& Co., Newark, has joined Favrex Designs, 


Hasbrouck Heights, N. J. 


Garrison-Wagner Issues 
Catalogue For Fall 

Ninety-six pages of display materials and 
equipment for the coming fall season make 
up Catalogue No. 220, just released by 
Garrison-Wagner Company, 2018 Washing- 
ton avenue, St. Louis 3. Included are 
foliage, sprays, display papers, panels, Mex- 
ican mats and straw work, natural wood 
poles, fabrics, pedestals and miscellaneous 
equipment. Copies may be had by writing 
direct to the firm. 


Natural Creations Represents 


Zeppen-Field In East 

W. M. Zeppen-Field Studios, Hollywood, 
has appointed Natural Creations, 233 Fifth 
avenue, New York City, as the mannequin 
firm’s representative in New England and 
New York. Natural Creations, owned. by 
lack Coan, has hitherto specialized in dis- 


ay products of the type implied by the 


1 
t 
hirms name. 


New Line Announced 
By American Model 
\ new line of mannequins, available in 
plastic or medium papier mache, has 
heen announced by American Model Form 
Company, New York City. Glass eyes, 
which are said to add materially to the 
natural expressive appearance of the figures, 
ire optional. The line is the work ot Ted 
timer, 











We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
esources for all types of display ma- 
erial and equipment from air brushes 
>) zebras (stuffed), or for general 
onsultation on display problems. No 
harge is made for this service, of 
ourse. 
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E, 40 
cESSED 
RS PRO 


AN A230 - FALL LEAVES, 40” X 60” 


CX SILK SCREENED IN EIGHT VIVID COLORS 
C\\Y ON WHITE REYBOARD - EACH $4.95 


gif? ~ 


e BUY THEM FROM YOUR DISPLAY MATERIALS SUPPLIER 


THE REYBURN MANUFACTURING CO., INC. 


FACTORIES: PHILADELPHIA 32. PA ROYERSFORD, PA. 














FOR SPECIAL 


POMOsJIONS 
IVAN PUSECKER ARTIST STUDIO 


142 5.WARREN AVE. COLUMBUS,OHIO 
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A Displayman's Dream 


GLIDER D-U-A-L 
Ha fomatic 


STEAM IRON 


Removes wrinkles in garments 
without removing from hanger or 
mannequin. Leaves absolutely 
no shine, scorch or iron marks. 
Portable convenient 
economical. 


Price Complete 


$§9>°° 


WEIGHT 2 LBS. 
° 
Illustrated Literature Sent on Request 


MODERN PRODUCTS MFG. CO. 


410 N. Patterson St., Madison, Wis. 


Sold Through Display Equipment 
Companies in Principal Cities 

















Sparkling! Radiant! 
100% FIREPROOF 


GLASS FIBER 
NETTING 


Formerly 39'/2¢ yard 


NOW 29¢ yd. 


44 to 46 inches wide 
Choice of 14 Smart Colors 


A fabulously beautiful new ma- 
terial. Richer and less expensive 
than rayon or cotton nettings 
: and SAFER, too, because 
it is FIREPROOF. 


Featured on the front cover of 
DISPLAY WORLD, March 1949 

and in the windows of 
America's finest stores. Minimum 
cuts 10 yards. 


RADIANT 


GLASS FIBERS CO. 


11 W. 29th St. New York City 




















Venetian 1011-D 
LITHOPHANE VALANCE 
Cast a new spell. Create 
novel glass decors with 
this simple to handle 
and popular pattern. 





10 desired colors — At your jobber’ 
or write direct. 5.95 per roll 25' x 19" 


ISINGLASS VALANCE CO. 


5206 Tilden Ave. * Bklyn 3, N. Y 


WHERE TO BUY 
LITHOPHANES 
e ST. LOUIS, MO. 
GARRISON WAGNER CO. 
2018 Washington Ave. 
Write for catalog. 
@ CHICAGO, ILL. 
ADLER JONES CO. 
£21 S. Wabash Ave. 
Write for catalog. 
© CHICAGO, ILL... NATIONAL CLOTH. 
IER SERVICE, Transporation Bldg., 
608 S. Dearborn St Write for Catalog 
e@ PHILADELPHIA, PA., HANICKS 
DISPLAY CENTER, 138 So. 3rd 
@ PITTSBURGH, PA ART R. COHEN, | 
ING... 810 Pennsylvania Ave 
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Fletcher Resigns 
Mandel Post 


No successor has as yet been named to 
replace Vaughn Fletcher as window disp!ay 
manager of Mandel Brothers, Chicago, {ol- 
He had been 
with the firm since 1944, formerly as as- 
sistant in charge of windows and _ tor the 


lowing his recent resignation. 


past six months as window display manaver 
under John R. Cooper, fashion coordinator 
and display director. 

It is reported that Fletcher will become 
display manager for the Bonwit Teller store 


in Chicago, although definite contirmatio: 
the rumor has not been made. 


Motion, Light Combined 
In New Park Lane Units 
“Turnabout” and “Turnalite” are the names 


of two new combination motion-lighting 
devices being produced by Park Lane Fabrics 
Company, 45 East 30th street, New York 
City 16. 


volving double swivel spotlight attached to 


“Turnalite” is a continuously re- 


a motorized base; it can be placed 1 


any 
position and used with either white or col- 
ored spothehts. 

The other unit is a turntable, on the 
underside of which are two sockets which 
\ny kind of electri- 
cal fixture can be plugged in while the table 


revolve with the table. 


is revolving, and all lights and fixtures then 
while still 
\pproved for continuous operation, and cost- 


become illuminated revolving 
Ser lh; - cent ad ‘un. the uni 
ing less than one cent a day to run, the unit 


produces three complete turns per minut 


National Equipment 
Is New Company 

Merle and John Smith have formed a 
company in Kansas City under the title of 
National Equipment Corporation, and have 
received a charter of incorporation. |The 
firm will be located at 919 Broadway. The 
two men tor the past several years have 
operated a chain of lingerie and_ hosiery 
shops in Texas; this was sold a short time 
ago. At one time both men were with B. & 
GG. Company, hosiery chain, John Smith hav- 
ing been in charge of display and interior 
and exterior store planning, while Merle 
Smith was general superintendent. 


Display Promotion Kit 
Prepared By Gem 


ro aid dealers in ringing up bigget 
Christmas sales, the Gem Razor and Blade 
Division of the American Safety Razor Cor- 
poration is distributing a 50-piece holiday 
eift suggestion, mass merchandising, win- 
dow display kit at no charge to the retailer 
with the purchase of a low-priced Gem gitt 
set assortment 

The kit contains a lithographed four-color 
by 


; =e aide 
20 inches, and 19 attractive two-color side 


Santa Claus centerpiece, measuring 14 


cards featuring a variety of sales aces. 
Thirty holiday type blank tickets are en- 
closed for hand pricing of products. 

\lso enclosed is a four page tolder of ea 
to-do, but inexpensive, promotion and n 
chandising ideas originated by one of the 
most successful sales promotion manag 
in the sundries field. All of the ideas 
tested and proved business builders. 
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SURRENT ATTRACTIONS INSPIRE 
CHICAGO DISPLAYS 


{Continued from page 37 


the simple means of almost closing the 
backless window with a draping of theatri- 
cal gauze. The gauze was tied and dyed 
hunters green that flowed into chartreuse 
to match the seamless paper floor. Delicate 


pink organdie roses fastened the curtain to 
1 re and the roses were repeated as 
lecorations for twisted wire bushes, potted 
in lampshade containers made of gauze. A 
gentle breeze stirred the transparent curtain 


o emphasize the cooling quality of the 


iali-way-through-summer black sheers. 


\s a prelude to autumn Goldblatt Bro 
thers presented “Nutria Beige”, a new fall 
millinery color. Autumn's woodland tones 


were reflected by leaves and uva_= grass 


adornments for the basic display 
stumps. different look that was 
with the texture and 


theme of the surroundings was accomplished 


spravs as 
f orape 
t grape 


in. harmony color 


by applying casein to ordinary millinery 


eads and then heavily dusting them with 
saw chips. Mellowed by amber lighting to 
mood of a dying summer, the 


reat the 


lavs stressed the timeliness of prepar 


ing tor a seasonal change in head-gear 


I. Boghosse manager. 
mid-summer furniture 
world looked to 


furniture, 


is display 
market 
Chicago 


Moss, 


During the 


the whole 


w fashions in John 


tor ot design, Marshall Field & Co., 
voted three windows to the newest. oft 
mporary work 


designs, featuring the 
‘ 


ur of the country’s outstanding de 


signers. The displays were created in co 
peration with House & 


Cross section Ol 


Garden's presenta 


tion of a \merican de 


ers, and borrowed many design motits 


examples of their latest work 


Line and form were expressed by valances 


istic rope repeated throughout — the 

to unify the displays. Free form 
otits were employed for additional color 
Chinese figurines and “American Mod- 


rm’ china for decorative touches to reflect 
present-day 


noted 


simplicity of 
Dorothy 

who specializes in the free 
used with a 


tine mood and 
ving. Fabrics by Liebes, 
textile designer 
were 
color spotting. 

with how quickly 


ise of texture and color, 
ish hand for dramatic 
Impress customers 
asonus and their own fashion needs 

change, Chas. A. Stevens & Co. 
ulated a quick-change window 
principal 
suits 


while 
mperatures were soaring. As the 
unit in a promotion of fall 


ind coats, bronze urns on bronze 
vere filled with artificial foliage, 


covered 


pedestals 
simulating 
ill leaves. The floor was with 
per foil, and the autumnal 
and magenta light. 

Display Manager 
sudden change by 


scene was 
| with amber 
following week 
\rt Gault 

rizing” the same 


made a 
scenes as a_ back 
Pedestals and 


and brushed with silver, 


for fur coats urns 
unted white 
per foliage was replaced with silver, 


floor was quickly recovered, at a 


with silver foil, 


cost, 


Nadelson Takes Floor 
At 74 Fifth Avenue 
| New York City display firm of Louis 


mm, Ine.. has leased an entire floor 


1tth avenue 
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GIANT 


PAPIER MACHE 


RED 
FEATHERS 


for 


COMMUNITY 
CHEST DRIVES 


No. PM 27 


$950 


Each 


68 Inches High 
Red Lacquered 
Finish 


F.O. B. 
St. Louis 
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OUR 
SALESMEN 
ARE ON THE 
ROAD NOW 

WITH OUR 
COMPLETE 
1949 
CHRISTMAS 
LINE 


For displays which may require 
also have a 


foot tall red 


a larger unit, we 


super-size, seven 
feather. Sturdily constructed of 
papier mache and finished in a 
deep shade of red with heavy 


the quill for 


*9.50 


shading along 
dimensional effect. 


No. PM-28 


GARRISON-WAGNER CO. 


2018 Washington Avenue 
AMERICA'S MOST COMPLETE 


LINE 


St. Louis 3, Mo. 
OF DISPLAY MATERIALS 








Wire 


123 E. BALTIMORE AVENUE 





An Outstanding Assortment 
of Foils and Fancy Papers 
For Christmas 


or Write for Samples 


W. C. Fureck Tue. 





LANSDOWNE, PENNA. 
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Suu 
“oN Clinic 


MANNEQUINS 


10 DAY RENOVATING 
SERVICE NOW OFFERED 


Let us restore your damaged 
and fcded mannequins to 
their original, lustrous beauty. 
Wigs refashioned in the latest 
modes. All workmanship com- 
pletely guaranteed. 


MANNEQUINS REFINISHED 





~~ 
- 


AND REPAIRED $15.00 
WIGS CUT AND 

RESTYLED $ 5.00 
Upon request, we supply 
specially - built Mannequin 


crates with packing, for your 
shipment. 


4232 Grand Avenue 
Duluth 7, Minnesota 











We Manufacture 
All Kinds 
Of 









PAPIER MACHE 
DISPLAY FORMS 


Ladies, Men's, and Children's coat, 


suit, sweater and shirt forms — 


Blouse, Lingerie, and Bra Forms. 
Metal Stands supplied at reason- 


able prices. 


FOR PARTICULARS WRITE: 


ACTION FORM CO. 


265 W. 1|7th St., New York I 1, N. Y. 
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EFFECT OF MOTION 
IN DISPLAY 
[Continued from page 40] 


INDEX 
100 lookers and 100 stoppers at the sta- 


tionary display constitute the base for the 
following comparisons: 

Type of 

Display Lookers Stoppers 
stationary 100 100 
Motion 89 167 


The remaining tests were of interior dis- 
plays at both stores. The interior displays 
utilizing the motion of the unit succeeded in 
increasing the lookers and the stoppers in 
both tests. 

General description: Test No. 4 was of a 
fourth floor at Frank 
a high traffic point (actu- 
better 
Three indi- 


display located on the 
R. Jelleff, Inc., at 
ally between the entrance to misses’ 
dresses and the Sports Shop). 


viduals handled the counting, one each for 
In this situa 
and. the 


increased for the 


passers, lookers and stoppers. 


tion, the number of lookers number 
of stoppers motion unit 


over the stationary display. 


Effect of Motion in Display On 
Interior Store Traffic. 


Test No. 4 
WOMEN ONLY 
Type of (1) (2) (3) 
Display Passers Lookers Stoppers 
(2:1) (3:1) (3:2) 
Motion 100 EH 17 52 
Stationary 100 26 16 60 


INDEX 
100 lookers and 100 stoppers at the sta 


tionary display constitute the base for the 
following comparisons 

Type of 

Disp'ay Lookers Stoppers 
Stationary 100 100 
Motion Fa 106 
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The Effect of Motion On Interior Store 
Traffic. The Hecht Company. 
Test No. 5 
WOMEN ONLY 

Type of (1) (2) (3) 
Display Passers Lookers Stoppers 

‘ (2:1) (3:1) “(:2) 
Motion 100 29 2 
Stationary 100 18 I 

INDEX 


100 lookers and 100 stoppers at the sta- 
tionary display constitute the base for the 
following comparisons : 


Type of 

Display Lookers Stoppers 
Stationary 100 100 
Motion 161 20) 


Fertig Wins Tourney 
Of California Group 
First 
tournament sponsored by the Southern Cali- 
fornia Display Club on July 17 was awarded 
to Ray Fertig, of Foreman & Clark, Los 
Angeles. Earl H. Wells was chairman of 
the event, and Stanley E. Thompson, 
dent of the group, presided at the 
which followed \ 
evening 


prize for low gross in the golf 


presi- 
dinner 
meeting square dance 


rounded out. the 


Red Wing Products 


Introduces New Form 

A clear plastic form that fits any T-stand 
and can be tilted and swiveled as desired 
has been introduced by Red Wing Products 
N:. “¥; 
matically any type of merchandise 
form, and will not peel 
Called “Beauty 
hung with ease 


Bellerose, It is said to display dra 
suitable 
for showing on a 
crack or 
Form”, the unit 
for wall display. 


chip, discolor. 


also can be 


Literature 1s availabl 


request to Red Wing Products 





—''A business-getter’’ 


this window by John E. Jones, display director. 


the floor was of colored stones. 


Copy: 


is the way the Arcade Fashion Shop, Winston-Salem, N. C., describes 
A black background was used, and the blocks 
were constructed of plyboard, each side painted a different pastel shade. 


The covering on 
"Come right out in cottons.""— 
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fore MARKET WEEK COMMENTS | 
[Continued from page 71] | beau monde manikins... 
the other hand unless one is qualified the task | fi . ° 
a he ae | the inishing touch to the 
) doubt the investment made in our Mar- opening of our new store front 
’ ket Week or trade shows is tremendous in | 
tionship to the return. We do not manu- | 
facture consumer goods, therefore there are 
little or no reorders. A display manager | 
rail purchases a certain number of props or 
the artic es to assist to do a certain job. He w. E. TEN EYCK 
works with a limited budget. I have long | DISPLAY MANAGER 
rs maintained that no display department in | L. S. DONALDSON 
, . COMPANY 
America has an adequate budget, but I cer- | MINNEAPOLIS. 
y believe that when we return to the more | MINNESOTA 
competitive era, wide-awake managements | 
with competent display departments will see | ** 
fit to invest more money for more adequate another ; 2 ’ 
olf merchandise presentation and promotion pro- | beau monde Va“ re . . 
an cu | luwanal 4 ah al : 
ded In addition to the problem of adequate | PF 
Los merchandise presentation in the store interior, | ae : a age icin Ahad naa 
of there is the problem of showmanship. Today | “dean, Gende” ment Rite ware aed be us, The Donaldson Co., 
Psi- every store more than ever needs a Ziegfeld | added the finishing touch to the opening of our new store front. 
ner a person who can inspire not only the Top Management and myself were very pleased. 
nce public but the methods by reason of fine, | My display staff was also happy with the gracefulness, high 
practical showmanship that enhances the value Styling, of the easy to fit "Beau Mondes". 
ff merchandise and inspires people to buy | a 
mort Ziegfeld did his shows in a manner | 
hat filled the seats and ticket selling and | ’ 5 
control had an easy job. Today in refailing | i 
ind too often control takes over a responsibility 
red for which it 1s not properly equipped e Nels e 
cts that of deciding “how to produce the show 
ra that will fill the seats”, thus the seats are | R R e Ko ny d buto 
ble not filled and the show gets difficult to | 
eel, manage. 
= \merica has money, America will buy... | 
pa ut it buys best when it 1s inspired and when | KNOWING HOW TO SERVE 
it is so tempting it can not be resisted. | is our biggest asset. Our customers buy from us because WE KNOW HOW to protect them 
Let each display manufacturer make his ee Se ay make TO-ORDER-ADJUSTMENTS ON NEW and instantly REPAIR 
F | 3 ruly a guaranteed and worry-free service. 
decisions. He must create his own de- | TO ALL DISPLAY MEN: THESE TWO MOST WIDELY USED ITEMS ARE A MUST. 
signs, he must do his own selling, and he | ZB 
must control his own expenses. If Market | 
Week can be of benefit to him he should | 
ne ey eae 7 : eats ' Write for 
attend; if it can be of no benefit, he should : 
: é ‘ illustrated 
stay home. Why tie a rabbit to a cow to see estes te. 
how fast the rabbit can run? By this | 
mean, why slow down good aggressive dis- 
play manufacturing and promotion so. that nin nates elie an eae oo wie ——, 
tolks who do not like the business or who : Nie 
afi ea tt ; | With a protected and better-all-around-service E ——_— 
can not succeed in it can keep up? Every we solicit your orders. We can serve you MODEL No. 15 or 18 TACKER 
sport or industry needs pace-setters; it is | WHEREVER you are. for countless tacking applications 
50! | for the profession, it is good for the Gr . (a aan f le eee ? aiiia ates ious Atal 
usiness. Every community and city needs SUN DEVAS 6.4 PRovgeTS @y, cman pa | ) 
pace-makers among display managers; that SRV icig 
is good for the profession and retailing. If | 
some store can not keep up, it is either be 
Caus the department manager does not ALL PURPOSE MOTION DISPLAYS 
have the right ability or the right budget, 
and in other cases it can be the lack of each available with 
sh to sell the importance of the job of e Turning Electric Outlet 
taining the budget. Selling is not only 
Important to a product, but it is also defi- e Adapter for Xmas Tree 
nitely important to a service. Keeping store : e Vertical Structures 
mManigement sold is one of the toughest a ° . ° 
bs a display manager can have, but unless VM 20 SERIES e Various Disk Sizes 
he es a competent job of selling his de 100 pon — ld 
Partrnent and the results it can produce he . ; ay 
can not hope to obtain adequate considera snails emus @ U | ORE 
+3 ELECTRIC DISPLAY TURNTABLES 
ion or budgets. Dealer Inquiries Invited 
t's not take the clock apart to see Write for Literature 
$ wl makes it tick. Display or merchan- VM 10 SERIES 
| is’ presentation continues to grow and BREVEL PRODUCTS CORP. ae hala 
[Continued on page 923] 74 Lafayette St. New York 13, N. Y. Basic Unit.. $11.95 
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DIistPlay Wotts 





HALF PUMPKIN MOLDED IN SAFETY 
ACETATE. 2 TRANSLUCENT COLORS. 


PERMANENT — WASHABLE 


Contour trimmed to 124%2” x 15%” 
maximum, or as recfangular panel 


157s" x 99". 


Special sample price .75 each, 
postpaid. 


LACTONA 
PLASTICS 


Fourth and Broadway, 





For Halloween aud 
“lhaukesgiuing ting 





Dealers prices on request. For order card please write to: 


INCORPORATED 


DIVISION 
SAINT 


PAUL 1, MINNESOTA 











poy FOR 


CURRICULUM 


er FACULTY 


MARC BIELER, School Consultant 
Display Manager, Bonwit Teller 


WM McBLAINE, Display Instructor 
Display Manager, Browning King 





i “The Nation's Center for 
| Display Education” 


CAREER IN 


Cs 





+ & 
E. are 


F DISPLAY? | 


K 


Cloth, Crepe Paper and Painted Backgrounds. Background Design. Mannequin Draping. Interior 
Display. Lighting. Show Card Writing. Fashions. 
Women’s Ready-to-Wear. Women’s Specialties. Men’s Furnishings. Men’s Clothing. 


Department Store Display. Small Wares. 


aia 


ARTHUR GLICK, Display Instructor 
Formerly of Display Dept, Beck Shoe Stores K 


CHAS. NUGENT, Display Instructor 
Display Depts., Blum Store and Strawbridge & Clothier 


ELWOOD SULOFF, BFA, Art Instructor, formerly Penn State College 


NATIONAL DISPLAY INSTITUT 


School of Window Display 


a 


Write for Descriptive Booklet 
















LOW COST FLASHING EFFECTS 


Skedoodie Thermatic Flashers. Highest quality. Light, 
Many types and sizes. 
Free descriptive folder No. 62 on request 


Address — 


RECO, 3055 River Road, River Grove, Ill. 


sound or motion 45c and up 
Also motor 


driven flashers and controls 








COSTUMES of YESTERDAY 


Rent from 


KATHERINE BURR FLEMING 


76 Rogers St. Branford, Conn. 
Phone: New Haven 8-1836 


Write for circular of 











photos 


USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 


e 
$3.00 Per Colurn Inch — CASH WITH ORDER 
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DISPLAY WORLD'S NEW HOME 
[Continued from page 25] 
in chartreuse and cinnamon brown, while 
room and the private offices 
walnut and cinnamon. brown 
room is in rich 


the conference 
are done in 
The mailing 
cinnamon brown, and the 


vellow nd 
printing plant in 


two shades of light green trimmed in dark 
ereen. 
Floors throughout the area occupied by 


covered in asphalt tile. For 
mailing 


the offices are 


the storage room = and room the 


pattern is in maroon and black; for th 


general ofhces, green, gray and brown. The 
private offices are patterned in gray and 
brown, while the conference room. floor is 
in the same colors, but with a= different 


pattern. 

The visitor to DISPLAY WORLD enters 
at 407 East Eighth street, a few 
ot Broadway. A short, wide stairway brings 


ste ps oft 
him to a corridor, on the right of which 


is a large storage room = tor. stationery, 
engravings, and the like; on the left is a 
big mailing room containing all the address- 
ing equipment required for the two publi- 
cations. Large tables are provided here 
for the space needed in handling mailings 
and the other tasks of this department. All 
mailing lists essential to the publication's 
operation are contained in this room, in the 
jorm of Addressograph plates caretully 
filed and indexed. It is in this room. that 
the envelopes tor each month's mailing are 
although the actual 


building. 


prepared, mailing is 


done in a separate 
\ short distance down the corridor from 
the storage and mailing rooms is the com 
bination information desk-telephone 
board; the accounting department is in the 
same area, 
a partition of walnut finish matched birch 
and ribbed glass. A few steps past the 


switch- 


separated from the corridor by 


formation desk is the 
pied by the advertising department, 
tion department, editorial staff, 
and clerical workers. At the rear of this 
area is a built-in vault, dressing room, coat 


general office, occu- 
circula- 


secretaries, 


room, and rest rooms. 

The private offices, of which there are five, 
stretch along the left side of the 
the visitor enters. Walls of the offices are 
6 feet in height; they are made of matched 
finished to match the walnut desks, 
furniture 


room ds 


birch, 


bookeases, work tables and other 
in each office, and a top section of ribbed 
glass. At the end of the row of offices a 
large conference room is provided. 


Kntrance to the printing plant from th 
from. the 
An office is provided for 
superintendent, and_ the 
shop has a locker room and rest room. All 
production of 


carefully tor 


office is made same corridor as 


mentioned above. 


the printing plant 


equipment necessary for the 
the magazine is laid out 
Klectric water coolers 
plant and_ the 


maximum efficiency. 
both the 
The plant floor is of concrete. 


are provided tor 
itfices 
lighting system 
shadows 


above, the 
glare and 


\s mentioned 
installation eliminates 


and is easy on the eyes. 


Several additions have been made to tl! 


personnel ot the three companies, as 
ot the 


tion will make 


improved service which the new loca 
possible 


have been 


identification signs 


Three 
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ed on the Eighth street side of the 
ling; these are of moulded translucent 
tic letters in a porcelain enamel frame 
wit luminous tubing for night illumination. 

open-house to celebrate the removal 


t) the new location was held early in 

\ucust, attended by several hundred dis 

play and sign factors, members of the press, 

liers, and relatives and friends of the 
bers of the staff. 


Moving Message Signs 
Announced For Display 
\ new double-faced moving-message elec- 
tric display sign with a wide range of 
ipplications in retail and point-of-sale mer- 
lising has been placed in quantity pro- 
ction by the Baldwin Electric Company, 
1212 Jackson street, Toledo, after more than 
two vears of development and _ testing. 
Both moving film and still sign displays, 
iminated and in color, are contained on 
each face of the sign for equal effectiveness 
irom two directions — a feature offered for 
the first time and particularly useful where 
displays are placed in store aisles or dis- 
play windows. 
\dditional features of the sign are its 
mpact and easily accessible construction, 
| its specially designed sealed-in unit 
mechanism. The case of the standard model 
e sign has dimensions of only & by 24 
s for the face panels, and depth of 3 
inches, with the front and back faces hinged 
opening like a suit case for film changes. 
complete sign in the standard model 
veighs 134% pounds and is equipped with 
hains tor ceiling or bracket suspension and 
ibber feet for standing on shelf or counter. 


The Baldwin Electric Company's initial 


luction 1s concentrated on the regular 
odel with lightweight sheet metal case 


ilable in a variety of colors and finishes, 
ompany officials explain that special 
Oot any designed size or shape can he 
iced te 


individual specifications. In 


il models, the size or shape of the 


signs on either side also may be 
tered to fit trademarks or desired copy. 

Motor for the film mechanism, and fluo 

rescent lamp are in unit construction and 

ire adapted to installation in other displays 

rmanent store fixtures. This complete 

an be supplied separately for such use 


Releases Catalogue 
- Pigg Cylinders 
iss cvlinders or numerous purposes, 
ling use in display as platform sup 
displavers and the like, are listed in 
lety of sizes in a new catalogue issued 
Junbar Glass Corporation, Dunbar, 
i. Copies may be had on request 








We invite DISPLAY WORLD 
iders to make frequent use of the 
rvice Bureau for information on 
sources for all types of display ma- 
rial and equipment from air brushes 
zebras (stuffed), or for general 
nsultation on display problems. No 
arge is made for this service, of 
urse, 


if) +t 
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W. E. TEN EYCK 
DISPLAY MANAGER 
L. S. DONALDSON 
COMPANY 
MINNEAPOLIS, 
MINNESOTA 


another 


beau monde 


bouquet 


"I thought you would be eo to know that the set of 
"Beau Monde" 
added the finishing touch to the opening of our new store front. 


Top Management and myself were very pleased. 
My display staff was also happy with the gracefulness, high 


styling, of 


mee nea ee 


beau monde manikins... 
the finishing touch to the 





opening of our new store front 





manikins purchased by us, The Donaldson Co., 


the easy to fit "Beau Mondes". 





WRAY WILLIAMS DISPLAY CO. 


21-23 SO. SECOND STREET MEMPHIS, TENNESSEE 
% ba 535 GRAVIER STREET NEW ORLEANS, LOUISIANA 


MR. FRED LOKEY, exclusive Korrect-Way distributor 






















FH-35 


Let's 
FACE IT 


Your models must flatter your 
millinery. Only  Paris-inspired, 
fashion styled heads have the 
subtle charm to delicately com- 
pliment the latest fashions. 
Assorted hair colors. ‘4 


Heads, $2.75 each. $30 dozen. 


a 
Hand Mirrors that reflect every 4 #7 - FH-33 
charming virtue. Ig 
Natural Wood Finish Wag, > 


Mail orders filled for immediate delivery 


‘on 
$3.75 each | 


me i ; 
EE 75 each MY f 
















ART R. COHEN COMPANY 


Modern Display Equipment 


810 Penn Ave. Pittsburgh 22, Penna. 








mone PROFITS 
ALL NEW 








K10 CUTAWL 


e Faster Cutting 
e Easier Operating 
e Longer Life 
Write for catalog and FREE booklet of 
display ideas! 


INTERNATIONAL REGISTER CO. 
2622 W. Washington Blvd. 
Dept. 89-W, Chicago 12, Ill. 


CGulawt 


FOR ALL CUTOUT WORK 








Now Available! 


NEW CATALOG 


of California-Styled Shopper-Stoppers 


by DECTER it eae 





It has everything!... 


Everything you need for persuasive, smooth 
and easy selling! Features new Decter forms 
for every type, any display; compelling 
California-styled Mannikins sculpted with 
amazing life-like contours! All designed 
from the display man’s viewpoint—for effec- 
tive, dramatic windows and interior displays! 


Free on request! MAIL TODAY! 


ee ee en ee ee ne — 


| DECTER MANNIKIN CO. i 

tyu¥U 30 Los Angeles of | 
| Los Angeles 15, Calif 
| YES — please send me a copy of the new Decter | 
i catalog 
| NAME 
| ADDRESS | 
1 city STATE | 
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ADI Report No. 


By ALFRED C. THOMPSON 
General Manager, Miller & Rhoads, Richmond 


(National Association of Display Industries 
Visual Merchandising Research Series Report 
No. |. By Howard M. Cowee. Published by 
Prentice-Hall, Inc., at $5, and available from 
the NADI headquarters, |! East Walton Place, 
Chicago.) 


ERHAPS in no other single work around 


the country is there as little compiled 


data as in the actual work-a-day field 
ot display. It is, therefore, self-evident 
that this carefully prepared study should 


find a fertile field of readers and be shelved 
in all of the 
administration. 

\fter 
feeling that the writer was aiming to sell 


librarie s of schools of business 


reading this report, we have the 


management on display (which is a good 


idea), but somehow we feel that the writer 


has under-estimated management's intelli- 
gence 

To quote from the report “most mem 
bers of the display profession are unable 


to resist the conclusion that they are con- 


tributing more to the sale of consumer 
goods and services than management recog 
nizes” 

We believe this is true but we 
think this lack otf recognition can be blamed 
In our opinion this failure 


to recognize the tremendous potential power 


do not 
on Management 
merchandise for 


with the 
managers 


of visual presentation of 


“Selling merchandise” is inherent 


display industry and the display 
themselves 

Poo much emphasis in the past has been 
“artistic” value of the display 


decorative motif of the store 


placed on the 
props and. the 
rather than applying the primary question of 
function, “Will it sell merchandise 2?” 

Phe visual merchandising protession con 
tends “that it is doing more than its share 
faster, and 


to sell more people More goods, 


at lower cost; and that it can do a better 
job if the retailer or distributor wall spend 
more Money on visual merchandising” 

We are with this 
latter statement with one basic qualification, 
and that is 


1 


the display managers understand, learn, and 


thoroughly in) accord 


that the display industry and 


follow-through on what constitutes good 
merchandising principles of selling merchan 
dise through visual presentation of the same 


This 


keeping with the character of the store, the 


to the customer. must be done in 


functional use of the merchandise, and the 


emotions ot the customer which motivate 


her in buying the particular goods, 

In looking to management for support of 
their craft and efforts, display managers are 
too prone to be on the defensive they are 


not natural promoters using this in the 


sense as applying to most newspaper ad 
vertising men. 

The men behind the National Association 
of Display Industries’ Visual Merchandis 


Series, 


Report No. i. 


ing Research 


have 


done a good job ot representing display as 
a proved and cogent factor in retail selling 
However, we had a feeling in reading this 
book that it lacked the real “punch” and 
that the data, for the most part, seem free 
of romance (almost too free), and had been 
compiled in a completely rhetorical fashion 
It is a good primer for anyone to use with 
little knowledge otf merchandising. 

rather paintully in this 
personality, 


factual 
record is which to us its a 
potent cog in the entire world. of 
displaying merchandise in such a manner as 
to make it appetizing to the buyer. 

This report could and should be = studied 
by a store’s research staff who might work 


Lacking 


vastly 


getting 
principles of the 
check 


selling pre- 


with the department in 
fundamental 


report, or to use the 


display 
across. the 
report as a 
against the store's individual 
sentations. 

We believe that the average display man- 
ager will not tackle this manual with en- 
thusiasm, aiter noting a 
mentary examples of already-known_ facts 
to any good displayman. We 
much of this data is rather obvious to any- 
worked in the field 
of display seriously for more than a year's 
time. Displaymen, if they are apt, know 
almost innately problem tackled in 
this record. Therefore, to whom it it aimed? 
Why was it written? 

We believe it was 
management, but if so, the report falls far 
short of its mark. We feel that the time 
spent in collecting facts for the study was 
of value, but the presentation of the ma- 
terial is too academic for the average 
retail particularly in management 
Had it been approached in an exciting way, 


number of. ele- 
believe that 


one who had looked or 


every 


partially aimed at 


reader, 


as displays and promotions should be ex- 
with a charm, as 
are so many editorials or books on adver- 


kindled 


citing, written certain 


tising, then perhaps it would have 
more warmth in the reader 
Since our early days of delving in re- 


search, we have consistently been a_ strong 


exponent of the power of visual presenta- 
We believe that it 1s 
strongest factor in pro- 
retail 
in this 


tion of merchandise. 
one of, it not. “the” 
moting and selling merchandise in 
stores. We urge continued study 

field by the display committee, particularly 
in studying what types of merchandise most 
readily lend 
regardless ot the type of store or type ol 


themselves to self-selection — 


customer. Too often self-selection is tagged 
with the connotatiin of self-service 
and many retailers forget the wide applica- 
tion already in their stores of self-selection 


Same 


s 


which improves customer service. Exampl 


that come readily to the mind are books, 


housewares, turniture, lamps, inexpensivé 
dresses, etc. 
The committee could give attention 1” 
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the future to advanced studies of types of 
fixtures that lend themselves to better visual 
prc-entation of merchandise and better sell- 
ing. as too often we find that fixtures come 
between the customer, the merchandise, and 
the salesperson — which results in wasted 
time of the customer engaging in “conver- 
sation” with the salesperson, in higher sell- 
ino costs, higher returns and often poorer 
service. 

\Why not give the customer an opportunity 
to shop visually while she is “waiting to be 
waited on”? Why not give her an oppor- 
tunity of obtaining “an eyeful of informa- 
tion instead of an earful of conversation?” 
Why not give her an opportunity of using 
ill of her senses in selecting merchandise - 
the sense of sight, of touch and permit 
er to use Common sense of selection prior 
to listening to a lot of conversation from 

salesperson — who all too frequently in 
this era of “days off” and short work weeks 
joes not know the real selling points of 
er departmental stocks ? 

In conclusion, we believe that the com- 
mittee has only scratched the surface of re 
search in visual presentation and selling of 
merchandise. We urge that these studies 
continued, but we would advise that the 
factual content be presented in a more 
lramatic way, as display is dramatic. Sell 
ing must be dramatized in order for man 
iement to give it the same weight as it 

frequently gives to buying. The cus- 
mer is not interested in how we buy mer- 
handise she is only interested in how we 
it to her. The visual presentation of 
erchandise, in our mind, we believe, is 
it the best means of selling her. 


Christmas Decorations 
Use Black Light 
\ bright fluorescence tor Christmas orna 
is obtained by products placed on 
market by Magic-Glow Corporation, 
706 North Larabee street, Chicago 14. No 
or bulbs are required for the orna 
These are of plastic in the form of 
stars, snowflakes, angels, toys, and similar 
bjects. An ultra-violet lamp at the base 
he tree activates the ornaments, causing 
them to glow in four different, intensely 
‘illiant colors. 
Ihe special lamp has a fluorescent tube 
a hood that conceals the ultra-violet 
ight and reflects it upon the ornaments. 
bulb is 15-watt and has an approximate 
if 2,500 hours. One kit is said to take 
lace of five or six strings of ordinary 
tmas tree lights, eliminating the 
nee of replacing burned-out bulbs and 
n ornaments, and banishing all fire 
a 


Display Too Tempting; 
"Shopper'’ Obeys Impulse 
» successful was a display used early in 
st by Baker’s shoe store, Cincinnati. 
amatize savings on footwear during a 
the store scattered dollar bills through 
he window. The display produced im- 
ite results in the form of a chunk of 
ete hurled through the window and 13 
bills missing. The “shopper” made 


Cape 
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THE “SIGNPRESS” iosten tacuine 


FEATURING: SPEED... SIMPLICITY . . . LOW OPERATING COST 


... LONG LIFE 


Used for over fifteen years by leading national chains. Some have from 100 to 500 machines in use. 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 
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BROADCLOTH Old Fashioned 


S teed S CHOCOLATES 


Styied 


spe 





Sma 












Special I & 















It’s Easy 













Mothers Day 
Gift 
Suggestions 


2 the Reem be 





Hunting Suits 
Siow = 412% 


Lee 
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DISPLAY EQUIPMENT CO. 


BOX B-144 


ADRIAN, MICH. 











W. E. TEN EYCK 
DISPLAY MANAGER 
lL. S. DONALDSON 
COMPANY 
MINNEAPOLIS, 
MINNESOTA 


a nother 
bea u monde 
bouquet 


"I thought you 
"Beau Monde" 
added the fin 


My display staf 
styling, of the 








beau monde manikins... 
the finishing touch to the 
opening of our new store front 








would be happy to know that the set of 
manikins purchased by us, The Donaldson Co., 
shing touch to the opening of our new store front. 


Top Management and myself were very pleased. 


f was also happy with the gracefulness, high 
easy to fit "Beau Mondes". 
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DISPLAY SENSATION SWEEPS THE NATION! 


FOLDS BACK TOGETHER 





INDIVIDUAL CARTON 


PLASTI COIL 


Eight lustrous sotin finish colors; Buttercup 
Yellow, Peach Blush, Seaside Aqua, Snowflake $ 25 
White, Holiday Red, Kilarney Green, Electric 

EACH 
Blue and Ebony Black. Samples on request 


DUPLEX * 916 ARCH ST. + PHILA. (7), PA. 














BOICE-CRANE 
14" BAND SAW 


Single and 8-speed back-geared 
models 





Close balance and light, 
but strong, Textolite wheels per 
mit twice the speed of other 14” 
machines. Operates at 4,400 blade 
feet per minute. Less vibration, 
and long blade life. Clears 85’ 
under the guide. Strong one-piece 
welded steel frame. Wheels and 
blade, except at cutting point, 
are entirely enclosed. Cabinet 
type base has sealed-off motor 
compartment. High safety rating 
Blade guides adjust by a single 
control, and with full safety, 
even when machine is running. 


Capacity: Blade to guard—1349". 27” dia. work. Under 
guide 85% Blade Widths: 3/16”, 4”, 3%”, %” and 

Length of Blade 98”. Grease sealed ball 
bearings is” «3 table tilts on double trunnions 


BOICE-CRANE COMPANY 


% Central Ave Toledo 6, Ohio 


Please send free literature on Boice-Crane 
( Band Saws (_) Jig Saws 
Name 
kirm 
Street 


City & State 
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Eliminates Steam And Fog 
On Display Windows 


\ formula and method fo1 
fogging on large display windows has been 
Clearsite Laboratories, 


pertected by the 


Inc., Pittsburgh. The process is simple and 
applied in 
same manner as. that 


fessional window washers, 


inexpensive, and = is much the 
employed by pro 
with a squeegee. 
lasts 
treatments last 


The first treatment of a window 


Wee k 


30 or more days, it is said, each additional 


about a Following 


application having an increasingly longer 


effectiveness 


been released for. sale 
located 
United States and 
Complete information, or arrange 
had by 
Laboratories, Inc., 916 
Forbes street, Pittsburgh 19. 


Phe product has 


through key distributors, through- 
out most sections of the 
Canada 
ments for a demonstration, can be 


addressing Clearsite 


New York Distribution 
For Dallas Firm 


Phi Metropolitan Display Company, 
Dallas, designer and manutacturer of dis- 
play racks for every typ ot product, has 
appointment of Lillian 
Fund, Point of Sale Advertising, 299 Mad 
ison avenue, New York City, as sole dis- 


tributing agent in the New York area 


made known the 


Don Bassett Resigns 
Pittsburgh Post 


Phe resignation of Don Bassett as display 
manager for Hughes & Hatcher, Pittsburgh. 
has Dceel mac 


known He has not at 


nounced his tuture plans. 


prevention of 
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—''Duo-Fold"’ underwear for winter was the 

merchandise in this window, and Dan Kaplan, 

Rothschild's, Kansas City, dramatized it with 

the figure of a man clad in underwear, muffler, 
hat, galoshes, and gloves— 


Polon Leaves Madisonia 
Due To Ill-Health 


Albert L. 
Madisonia, Inc., New York City mannequin 
repair firm, to Gilbert and Florence Law 
rence and the latter are now sole owners of 


Polon has sold his interest in 


the company. Polon has been in ill-health 


lor some. time 





—For simple dignity and dramatization, here is a display by Louis A. Banks, The White House 


San Francisco. 


One of a group of six similarly handled, the foliage was sprayed pink-sapphir 


and the park bench yellow; the panel was a touch of deep blue— 
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State's Vacation Theme | 

Sold Via Displays 

\\indow displays tying in merchandise | beau monde mantking:.. 

wit) New York State as a vacation play- 4 2 

ground have been featured in several well the finishing touch to the 

known department stores this summer. . f f 

Laree photographs suggesting where to go, opening Oy our new store front 
what to do and what to see in the Empire 


state are the themes around which the win- 





dows are designed. The displays were 
arranged by the Travel Bureau of the New 
York State Department of Commerce, 112 
State street, Albany. W. E. TEN EYCK 
14 f a ee sonia’ hs ' DISPLAY MANAGER 
ivel ania In t 1ES¢ store Ss lave also L. S. DONALDSON 
cooperated by carrying New York = stat COMPANY 
vacation literature. Posters in the = store MINNEAPOLIS, 


‘ ; ; | : ue MINNESOTA 
windows have invited the shopper-vacation 


to visit the travel bureau in the = store 
get a tree copy of “New York State another 


Vacationlands,” the 196-page guide to the b dj 
eau monae 




















Empire state, as well as other literature on 
outstanding hotels and resorts in New York. bouquet 
This cooperation on the part of depart 
ment stores with the recreation-travel busi "I thought you would be happy to know that the set of 
ess is hailed as a new step in promoting "Beau Monde" manikins purchased by us, The Donaldson Co., , 
th he vacation tusiness which is ecatimated at added the finishing touch to the opening of our new store front. 
e ; : . : ™ r ba 
i vell over a billion dollars in New York THp- CARRE ERSE SAS NPR ENE ONS “Sere Sener 
pa State alone. Interest has been high in the My display staff was also happy with the gracefulness, high 
vith seis ; ; & styling, of the easy to fit "Beau Mondes". 
epartment store travel bureaus and, nee 
er, aid 
ess to say, the added window publicity ha 
stimulated business for them. 
Department stores cooperating with New 4 | | wy i | ’ i | 
York state in window displays are Abraham 
& Straus, Inc., Brooklyn; the J. L. Hudson J 
\ 4 ( oi OO zy ( H ( : > 4 e : - 5 y. eo) Ac > 
Company, Detroit; the May Company, Cleve- ‘e 
t in id; and the William Hengerer Company, ° APP 5 a ny d bute 
juin Buffalo. 
aw- Banks, too, have been suggesting that New 
; of York state is a good place to spend vaca- 
alth tion checks. Largest of the bank exhibits 


ed by the New York State Bureau is 
that in the Franklin Society tor Home 
Iding and Savings, 217 Broadway, New 


Multiply your sales 
by using Multi-Fit Wigs, 
which give you display 

variety at economical cost. 
We have originated and 


York City, where the state’s attractions are 
resented by photographic murals in_ the 
Vacation Club quarters. The club has 5,000 
members but inasmuch as the Christmas 
Club members also bank at the same win 
dow, 15,000) persons are constantly made 
ware by the display of New York state’s 
vacation potentialities. have perfected this type of 


Other banks promoting New York State mannequin wig to produce 


is vacation land include The Niagara 
National Bank of Buffalo; Dry Dock Sav- a custom made appearance. 
ngs Institution and the Bank for Savings No size specifications 


New York; Lexington Savings Bank and 


needed! Multi-Fit Wigs fit 
snugly and securely and 


Bensonhurst Savings Bank of Brooklyn, and 
stone Savings Bank in Queens. 


Vacation travel displays were also placed 


have the lifelike quality 


Butfalo Museum of Science, Buffalo; 
that attracts sales. 


Grevhound Travel Bureau lobby, 

go; the American Automobile Asso 
Pennsylvania avenue at 17th street, 

\ Washington; The Sun, 280 Broad- 


New York City; the YMCA, Prospect 


Our hair style charts are 
available . . . or we can copy 


brane srooklyn; Credit Bures f , ‘ 
sai h, | rooklyn ; Credit Bureau o styles for you from illustrations or 
riple Cities, Inc., Binghampton, and 


H beck & Riley Camera Store, Albany clippings submitted. 








Don’t forget—send in your news 
ms about all happenings in the 
splay field: births, deaths, marriages, 
anges of position, anything pertain- 
g to display or displaymen anywhere. 





MULTI-FIT WIG Co. 


35 WEST 36th STREET © NEW YORK, N. Y. 
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FOR 


CHRISTMAS 


e ROPINGS 

e WREATHS 

e TREES 

e ORNAMENTS 
e PLASTICS 

e ICICLES 

e SNOW 


SEND FOR 14 PAGE PRICE LIST 


ARTS a FLOWERS” 


DISPLAYS ING. 


Manufacturers @ Importers ® Creators 


43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 


*U. S. Reg. Trade Mark 











ADVERTISED TODAY | 
| 


Tg Nina 
ARROLO CONSTANE eae 
BEGINNING TOMORROW! FINAL CLEARANCES and DRASTIC REDUCTIONS 


< mibeeases Gabon sient fupedion: of tel, ot Oamendeat toning: & yun! 
oneree tates Sees 


: Leseriessly 
Furred Coats 





‘4 Ne. Luxeeions 
wsrascs ER Mink Coats 


50% aad ware! 


hen % ‘ 
Sag - Oat tet ow eee ame 
eueiee of conven erece a 


Sifeeued: 


Ahn Fel, 
All-Occasion Frocks 5.00 


Saseeaerscesew 


SOLESERE GRe eel 








Write for our illustrated folder DS-1 
entitled "Selling Through Suggestion" 


‘me Oe ae _ 
(’ Vi a 27 EAST 12" STREET 
NEw YORK 3, N. Y. 


* |BULLETIN COMPANY 
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| Display Material Ready 
For Sweater Week 
The fourth annual National Sweater 
Week is scheduled to be held during the 
period of September 26-October 1, under 
the sponsorship of the Knitted Outerwear 
Foundation, 60 East 42nd street, New York 
City 17. The organization is making various 
promotional material available without 
charge, including Sweater Week four-color 
posters approximately 131% by 17 inches in 
size 


Trip To Paris Is Prize 
In Lentheric Contest 


Harold C. Martins, display director for 
Lentheric, Inc., 745 Fifth avenue, New York 
City, has announced a national display con- 
test on behalf of the firm’s newest perfume, 
“Repartee”, with the top prize a ten-day 
all-expense-paid trip to Paris by air. The 
contest is open to all Lentheric accounts 
and will last from October 1 to November 5. 

The contest will be based on interpreta- 
famous bits of repartee by such 
persons as Shakespeare, Wilde, 
Byron, Kipling, Ambrose Swift, 
and others. A list of 15 quotations will be 
furnished each displayman entering the con- 
test, and he may select one or more for the 
theme of his displays. <A typical quotation 
Wilde: “Never give a 
woman anything she can’t wear in the eve- 


tic ms of 
Oscar 
Bierce, 


is one by Oscar 


ning.” 
Windows must remain in for at least five 
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days, and entry is by means of one 8 )y 
10-inch photograph for each display. Entr.es 
will be judged on their originality and jn- 
genuity of interpretation of the quotation, 
and on the prominence given to Lentheric’s 
name and products. 

In addition to the grand prize of a trip 
to Paris, awards of $100 each and $50 each 
will be made to winners in each of the 25 
Lentheric salesmen’s territories. 

A panel of judges composed of well- 
known art, fashion, advertising and display 
authorities will be announced later. 

Full details on the contest may be had 
by writing Harold C. Martins at the address 
given above. 


New Universally Adjustable 


Swivel Socket 

A new type of swivel socket now being 
made by Amplex Corporation, Brooklyn, 
screws into any fixed ceiling socket to make 
it universally adjustable in any direction 
and in a wider range than has_ heretofore 
been possible with conventional swivels, it 
is said. Double universal ball joints inside 
the socket provide unusual flexibility in a 
360-degree horizontal and 180-degree ver- 
tical range. By cradling these joints under 
constant spring tension the unit is said to 
glide to any position desired merely by 
hand placement, and to stay at any angle 
without the use of set screws or wing nuts, 
and regardless of wear, vibration, number 
of adjustments or weight of bulbs used. 
The new swivel socket is called “Swivelite” 


THE SIMPLE LIFE OF A DISPLAYMAN : 





- keeps a /eve/ head 
out of the clouds 


\ while he looks for 


the s//ver lining 


He keeps his shoulder to the wheel 
and his nose to the grindstone 










-also keeps 
both feet 


on the 
ground 





~keeps his eye on the ball and his ear to the ground 


...and of course, he has to do this with his—er back to the wall. 
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Australian Comments 
On American Display 


Vriting in the Clothing News of Austra- 


lia, E. S. “Ted” Cox, of Wilken & Jones 
Pty. Ltd., Sydney, has the following com- 
ments to make on American display as he 
saw it on a visit to this country several 
months ago. 


is the stock 
return- 


\What impressed you most?” 
question fired at most businessmen 
ing from overseas. 

Depending upon one’s particular type of 
can be a simple or difficult 
question to answer. For me, it is difficult, 
because there many facets to the 
fascinating business of display in America 
today. It was my fortune to have 
recently visited the leading stores and dis- 
play houses in most of the principal cities 
of America and Canada and as a result, | 
am left with countless impressions. I be 
I was impressed most of all by the 
simplicity ot the strikingly effective 
plays, coupled with the extraordinarily 
attractive effects obtained with window spot- 


business, it 
are so 


good 


lieve 
dis- 


lighting. 
The trend is more and more towards the 
theatrical in window display in America. 
The American window is becoming the 
stage of the street. For instance, it is 
quite an evening’s entertainment to study 
the windows of Fifth avenue, New York. 
Here, on any evening of the week, (given 
reasonable weather) it is a common sight to 
beautifully gowned im- 
maculately tailored men taking in the por- 
traits of everyday life, drama, comedy and 
that the American 
have created. 


women and 


caricature “Brains of 
Display” 
The fundamental first 

ft all to attract the attention, entertain and 
finally. to sell. It well be said that 
\merican displaymen, having a fabulous 


idea, of course, 1s 


may 


re Of display material available to them 






DISPLAY WORLD 


in both paper and fabrics, should be able 
to put on a show. 

But again I emphasize the displays, in the 
with simple props. The 
careful choice 


of props, color combinations of window floor 


main, are made 


effectiveness is gained by a 
coverings, backgrounds or drapes and the 
subtle use of clear or colored spot-lights. 

Seldom are the most effective and attrac- 
tive displays a blaze of light. That is the 
prerogative of the corner drugstore, with 
their magnetic mixture of merchandise from 
French perfume to hamburgers. 

The theatrical effects of 
store windows are heightened by the use 
of mannequin figures that are aptly referred 
The action 
pose adopted in many would be 
regarded by most Australian displaymen as 
ungainly, but they 
indicate a trend, even for 
suburban fashion stores 

are in the newer 
the departments in 


the department 


to as “high style mannequins”. 

instances 
exaggerated, perhaps 
definitely 
use in the smaller 
which in America today 
miniatures of 


most 


suburbs, 
the larger stores. 

The influence of the ballet in arm, leg 
and body pose in the high style mannequins 
is most noticeable. It is not surprising that 
a number of America’s leading displaymen 
have, at time or another, been 
nected with the theatre and theatrical pro- 
ductions. 


one con- 


In America, lighting is playing an ever- 
increasing role in display. Many of the 
new and most modern apart from 
the ground floor, have no outside windows 


stores, 


to admit daylight or fresh air. The upper 
outer wall is solid, the building air-con- 
ditioned and the lighting, though artificial, 


blending of fluo- 
lighting. 


is a perfect and pleasing 
rescent and/or incandescent 
Spotlights are used to advantage both for 


the range and 


spot 


window and interior display 
[Continued on page 95] 






BETER, DUG...... 
GOEDKOPER! 
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-From J. A. van Reeken, display director for Peek en Cloppenburg, The Hague, Holland, comes 


his display of men's overcoats. 


Background and floor, pearl gray; shield, blue with white 


ttering; card, white with blue letters; flowers, natural Dutch tulips of various colors— 











The SUN SHADE COMPANY 
Furnishes PERMA -SHADES" 





SHIFTING SUNLIGHT 


Ri 


There 


safety 


protection against sun-ray fading 
of merchandise. 


As you know, sunlight shifts during 
the day to shine around edges of 
window shades, no matter how care- 
fully they're fitted and hung. Perma- 
Shades — narrow strips of the same 
transparent plastic of which Sun 
Shades are made — can now be 
installed permanently on window 
edges to block every possible entry 
of sunbeams without filtration. 


Send today for your sample of Sun 


Shade 


film, as well as your copy of our 
big, NEW brochure on how to elim- 
inate Sunfading. 


*NOTE: 


FREE: send For Samples Today 


is no extra charge to Sun 
Shade users for Perma-Shades—the 





4 





TO FRUSTRATE 


\A 


strips that assure positive 


and Perma-Shade protective 


All present users of Sun Shades 
may secure Perma - Shades 
without cost, upon request. 





THE 


’ ‘ 
‘ ‘ 
‘ Please send samples of Sun Shade and $ 
$ a copy of your big, NEW brochure ® 
s ‘ 
‘ ~ 7 ‘ 
¢ Store Name—_— —___—___—_____ ' 
‘ 
‘ ‘ 
‘ 
: Per a ————————— — ’ 
’ ‘ 
‘ ‘ 
‘ ‘ 
a ee eS ude ul 
‘ ‘ 
‘ ‘ 
, ' ‘ 
s ¢ ity State ‘ 
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SUN SHADE CO. 


Manufacturers of the Original Transparent Sun Shade 


781-83-83 Chancellor Ave. 


Irvington 11, New Jersey 
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« BIG HIT 


AT THE CHICAGO 
DISPLAY SHOW 


@ EXPANDED 
PUFFING FOIL 


REFLECTS THOUSANDS OF 
DIAMOND-LIKE SPARKLES 
FROM EVERY SURFACE FOOT 


There'll be a sparkle in your display 
artist's eye when he sees th> three-dimen- 
sional display applications possible with 
R-P Expanded Puffing Foil. It's idzal for 
creating cloud or dream effecis, and per- 
fect for a light-reflecting floor base to 
set your manikins or merchandise in an 
aura of appealing light. 

R-P Expanded Puffing Foil is fire re- 
sistant and can be had in 26" x 50’ rolls. 

Write direct, or see your jobber about 
R-P Expanded Puffing Foil. 
display in appealing array. 


@ 


It will set your 


RESEARCH PRODUCTS 
CORPORATION 


1015 E. Washington Ave. 
Madison 10, Wis. 














And Now.. Introducing 
LIGHTED MOTION! 


The NEW Model “712” 


Doto-Sho 


ELECTRIC TURNTABLES 


HE FAMOUS ROTO-SHO 

Electric Turntable is now 
available with a two-way, 
built-in receptacle to per- 
mit novel, self-contained 
lighting effects . .. as 
well as operation of elec- 
tric appliances of all kinds 
while the table revolves 
three times a minute. 

There‘s nothing like 
"712" to revolutionize your 
window trim ... because 
motion plus unusual lighting is the key to 
successful displays! Sturdy, all steel, it 
Diameter of turn- 





carrys up to 200 Ibs. 
A.C. only. 


table 18”, 






Lights 
turn 
with 

table! 


Many display jobbers stock it! 
Write NOW for full information about 
“712’" and our COMPLETE line of 
ROTO-PRODUCTS. 


GENERAL DIE & STAMPING COMPANY 
Dept. O. 262 Mott St., New York 12, N. Y. 
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LOS ANGELES DISPLAYS 


[Continued from page 31] 


bottom of the window. The four major 
points of the compass were indicated by 
large gold cut-out letters. Gold and yellow 
chips on the floor were arranged in the 
same compass card design. White corru 
gated paper, arranged in a semi-circle, was 
used for the background. Lighting was red 
ind ambe 

Summer sports stole the spotlight at 
Milliron’s where Display Director Anthony 
Gsolff did a series of windows promoting 
summer playvclothes. Each window sym- 


wolized a different sport. For example, in 


the window devoted to tennis a background 


panel was used that had a stylized tennis 


court done in relief. The tennis court was 
surrounded by a green grass mat and the 
entire panel was framed in the six rings 
svinbolic of athletics. The rings were fas- 


tened to the sides of the display with white 


plasti« 


clothesline. This was a very color- 


ful series, with the color combinations be 


ing different in each window. The tennis 


window had a deep vellow background, dark 
green carpet and pastel green hoops. 
Nardini did a 


Display Director Ernest J. 


dramatic display for the Broadway-Cren- 
shaw promotion of Helena  Rubinstein’s 
“Silken Look” cosmetics \ tree with 


long, spreading foliage-covered branches was 


placed at one side of the window. Various 
cosmetics in the “Silken Look” group were 
fastened to the 


neath the tree sat 


branches of the tree.  Be- 
a mannequin, dressed in 
a filmy, billowing evening dress. Gravel 
floor, liberally with 


\t the other end of the window was 


covered the sprinkled 
mica 

a large, silken spider web. Set in the center 
Of thae 


lighting was one of the 


web was the tree design reader. The 
important 
Brilliant 

and on the mannequin, 
effect and 


most 


features of this display. spots 
played on the tree 
giving a stark throwing heavy 


shadows on the floor and the backwall. 

The “Stork Club” came in for its share 
Display D1- 
Silverwood's. The 


of attention in a window by 


ector Glen Baugh at 


occasion was a promotion of “Stork Club” 
ties lush numbers retailing for $7.50. 
The patterns were chosen by the Stork 
Club’s Sherman Billingsley. In the back- 


ground was a red and white paper awning 


New York 
supports hold 


representing the entrance to the 
night club. Fastened to the 
the awning was a leneth of the 
of the ties. A mammoth 


was placed on a stand at 


ing fabric 


used in making one 
bottle 


one side ot. the 


champagne 
window, and smaller bot 
arranged here and there through 
bubbles 


ceiling symbolized the champagne 


tles were 
out the 
trom. the 


bubble s 


display. Glass suspended 


\nd, of course, there were storks 


storks in all sizes, small, medium = and 
large Some of these storks, incidentally, 
are the actual souvenirs Billingsley some 
times gives to Stork Club patrons. Other 


Stork Club props were the menus, glasses 
and ash trays trom the restaurant. 
Paul Smith did san 


Bond window at Robinson's for the 


Savings 
“Amer- 

\ large panel in 
the background had a circular hole cut in 


interesting 


ica’s Opportunity Drive”. 


it Through this frame could be seen a 


painting of the “49ers on their way to the 


Land of Promise in a wagon train. Large 
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Send for 
Broadside DW/71C 


showing Williams 





Whimsicalities for Xmas. 


Just off the press! 


DOWlbiaue due, 


Dot Williams, president 
498 Seventh Avenue, New York 18 














Aut ificia j Ss 10W 


“SHIMMERY SNO" 

The nearest thing to real snow 
PLASTIC SNOW 
(Hollywood Snow) 

Super-light in Weight 
White mica flakes in container for 
Shimmery effect. 
Contact vour Jobber or direct 
MALROS CO. 
DOVER, N. J. 
See Page 95 


BOX 289 




























STUDY 


W, 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employer: Free to you — 
Names of our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


1328 Kimball Bldg., Chicago 4, Ill. 
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WINDOW > 
AT HOME 




















| EVERYTHING FOR DISPLAY | 
JOS. E. PODGOR CO., Inc. 


Complete Disploy Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 











PRICE CARD and 
DISPLAY CARD HOLDERS 
WINDOW TRIMMER'S TOOL 
SNAP-IN TAG NEEDLES 
U. S. Pat. No. 241617 
Threads with your eyes shut 
Write for Illustrated Price List 
on Our Sales Help and Time Savers. 
RUDOLF ORTHWINE CORP. 
503 W. 33rd St., New York 1. N. Y. 











Custom Made 
PLEXIGLAS DISPLAY FIXTURES 


HEFFERAN PLASTIC PRODUCTS 


1517 FLOYD AVE. RICHMOND 20, VA. 
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Savings Bond certificates circled the 
ture to form a frame. The ends of these 
roductions were torn to give a ragged 
ct and add to the impact. American 
s on staffs were placed at each end of 
large panel, and the words “America’s 

( tunity Drive” and “Buy U.S. Savings 
Bonds” were spelled out in gold cut-out 


beau monde manikins... 
the finishing touch to the 





opening of our new store front 


MARKET WEEK COMMENTS 





[Continued from page 83] Ww. E. TEN EYCK 

F ; ; DISPLAY MANAGER 

tinues to prosper. Our big job is to be L. S. DONALDSON 
practical and deliver better values, COMPANY 


MINNEAPOLIS, 


closely related to helping increased RIMMESOTA 


sales with practical planning or genuine 
showmanship; both are extremely essential. 
Display promotion is not essentially in another 

petition with other display promotion; 


3 | L 


bea u monde 





s in competition for’ the most part hb 

vith other advertising media which get ouquet 

tl larger share of the budget. Bud 

gets have been cut but facts show that "I thought you would be happy to know that the set of 
spaper advertising for the most part has "Beau Monde" manikins purchased by us, The Donaldson Co., 
increased. As business gets tougher added the finishing touch to the opening of our new store front 


‘ ia T I rement an mue , ® } 4 
iverage promotion individual or storé op Management and myself were very pleased. 








iwement turns to more newspaper ad- ee sate wae 8550 happy with the gracefulness, high 
tising, not less. Sometimes this. takes ees OS ee eee eS ee 

rs away from display. Here again by 

m of our meetings and Market Weeks 

ive the opportunity to learn more. By 


of the NADI research we are learn 
ore that makes us more competitive 


NATIONAL EQUIPMENT CORP. 


919 BROADWAY KANSAS CITY, MO. 


MR. JOHN SMITH MR. MERLE SMITH 
Exclusive Korrect-Way Distributors 


\\ re for anything and everything that 
s to improve management understand 
ind cooperation with the problems and 





ts of improved merchandise presenta 














New Shoe Form Features 
Slender Ankles 

\ new line of “Ankle-H1i Fairy Forms” 
ally designed to display a shoe as it 
ippear on a woman with neat, slender 
has been announced by the Shoe 
Form Company, Inc., Auburn, N. Y. The 
lenderness of the form extending above the 
has been exaggerated, so that the form 
itself becomes unobtrusive and the much- 
d snug-fitting ankle effect is empha- 


Known as the Series 800, these new 


‘Phantom-Top” forms are the result of 





requests from many fine shoe stores and 


iy Pere 
RR Ma 





partments for a form which would present 


¢ in its most attractive light. They are 
ivailable in plain or “tu-toe” effects, open TRIPLET DISPLAY SET 
losed tops, and in the full range of 
LIFE SIZE 
PER SET OF 3 sure cotor 


1 heel heights and colors. 4, 
Son Is B 
n ls Born ad CHECK WITH ORDER PLEASE 
To Wexlers 
rge Wexler, James A. Cole Company, 
: Mrs. Wexler 


Voxk C1 ; LESS GLASS JOBBERS INQUIRIES INVITED 
ork City, an are the 
> 


ts of a son born July 27. The boy has 


named Warren Michael: he weighed 7 D i Pg 3 C T 3 A L =e Ss Cc Oo q a caeene te —. 


a) 
Y|] ABACROME, rnc. 


MANUFACTURERS OF DECORATIVE DISPLAY MATERIALS 
\5 455 WEST 45th STREET | NEW YORK 19, N. Y. 


























Don’t forget—send in your news 
tems about all happenings in the 
lisplay field: births, deaths, marriages, 
changes of position, anything pertain- 
ng to display or displaymen anywhere. 
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Dispiay’s Great 


Monthiy Digest 


SERVICE 
BUREAU 


COODOODOCOHOk: 


CDOCOOCL 
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The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa 
tion about anything in the 
which you are interested. 
your needs listed on this blank, write a sepa 
rate letter. 
you want on file, we’ll find out for you. 
yourself of our service facilities without cosi 
or obligation. 
of any display problem. 


display line ib 
If you do not find 


If we do not have the information 
Avali 


This service includes an analysis 


Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Backgreund Colors 
Background Coverings 
Brushes and Pens 
Bulletin—Directory Boards 
Card & Mat Beard 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 


] Cut-out Letters 


Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 
Display Racks 

Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 

Flags and Banners 
Foils 

Glass Specialties 
Grass Mats 


} Hosiery & Shoe Forms 


} Invisible Glass 


JOOOOO000oO 


L 


OoO0 


Lithographed Displays 
Mannequins 

Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 


} Mouldings 


Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plaques (Window) 


Plastics 
] Price Cards— Tickets 
Price Ticket Holders 


Ribbons 

Sale Banners 
Show Card Colors 
Show Cards 


}] Show Case Lighting 


Show Cases 
Store Designing 


Socks - Window 
Store Equipment 
Signs—Brass- Bronze 
Signs—Card Holders 
} Signs- Electric 


Sign Printing Machines 


) Sleeve Forms 


] Store Fronts 


Tackers 

Time Switches 
Turntables 

Veneers (Imitation) 
Wall Board 

Wigs 

Window Lighting 


you wish a copv of their catalogue? 
you plan to remodel your store soon? 
you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 
CINCINNATI. ORIO 


Display Manager 
Street 


State 
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L. A. Darling Appoints 
Two New Salesmen 
The sales department of the L. A. Darling 
appoint- 
Robert 


recently announced the 
\llen Reynolds, right, and 


to its staff of outside sales personnel 


Company 
ment of 
Care\ 
Reynolds will cover the western half of the 
United States east of the Rocky mountains 
halt of the 


Carey wil travel the eastern 


country 
retail 


Both men are well grounded in the 


display business, having successtully served 
as executive trainees, buyers and depart 
ent heads of two of the largest retail 
chains. They will devote their entire time 
to servicing Darling's retail customers and 
acquainting new customers with the wide 
scope of display equipment manufactured 


by Darling. By traveling in station wagons 


they are able to carry a representative linc 


of samples 


Shop Character, Flexibility 


In Macy's, San Francisco 

Individuality of departments and the flexi 
bility that will management to 
change location, size and shape quickly and 
sought in the 


permit 


economically are frequently 


modern department store. But the two goals 
are difhcult to reconcile when “permanent” 
plaster walls are Victor Gruen of 
Gruen Kummeck, architects in the re- 
modeling and expansion of Macy's, San 
Francisco, achieved shop character without 


used. 
and 


sacrificing flexibility by developing and de- 
signing a curtain 
wall made possible by the use of aluminum 
clapboard siding laid vertically. 
lation the 
could pass through them. 


new type of aluminum 
For venti- 
constructed so. air 

At the same time, 


walls were 


the curtain walls are light, can be moved 


ina few hours and the material used over 


again. Installation was less expensive than 
plaster, and the store liked the fact that 
the aluminum panels could be built to the 
ceiling which could not be done with a 


non-fireproof product under the city fire 


code. 


United Nations Group 
Asks Display Aid 

United Nations Week is being sponsored 
by the American Association tor the United 
Nations, 45 East 65th street, New York 
City 21, during September 18-24. The organit- 
zation 1s making display material availabl 
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AUSTRALIAN COMMENTS 
ON AMERICAN DISPLAY 


Headquarters for Rack Size Dividers 


[Continued from page 91] Jobbers: Large discounts make these items very attractive for you. Write 


typ s available from electrical merchants is for samples, catalogues and discounts. 


astounding. A small spot that throws merely 
4 pencil beam up to large electrically oper- 7 ; 

lvine colored ligl ave avail For Stockroom Use. The white pressed cardboard 
ate revolving colored spotlights are aval divider has been proved successful for many years. 
abl An excellent divider for stockrooms. Very inexpen- 





sive. All sizes from 1 to 50. Actual size 12” 1O0c 


Miost of the large department stores are high, 4° wide. Each. 











taking < g-range view and are adopting , - : E ; 

capes , lon hastens bs ; Pe Round lumarith (non-inflammable celluloid) size di- 
a licy of decentralization. Magnificent vider. Cannot fall off the rack. Beautiful in appear- 
| h stores are being built in outer sub- ance. All sizes carried in stock from 1 to 54, also 
an en i = oe half sizes. Actual size of divider 2%” io 

° urban areas. One of the two best examples diameter. Fits any rack. Each . c 

4 being out of Los Angeles, namely, The May 

4 . . 

; Company and Broadway-( renshaw. Provi- The New "SEE SIZE" 

q sion for huge free parking areas, complete ‘ 

, 5 ‘ a ‘ peter Our latest plastic size divider with 

: with control tower, have been made avail- 


interchangeable sizes. Can’t fall off 
the rack. Made of heavy moulded 


able by, and adjacent to, these stores. The 
5 plastic with a window in which the 





als solving of the ever present parking prob | caunen die ix Saanind, Gen ae 
it lem is one that naturally pleases the busy | one size on one side, another size 
f ‘ on the other. 7%," long by 3%” 
ol shoppe 


wide. In white or black plastic. 
Sizes from 1 to 60, including half 
sizes . .. Also A-Z for layaways. 


ae The average store assistant works 40 





an hours per week. The store is open six days | Complete with insert. 
put per week and invariably one night per | = inserts 7/,¢ each) Cw 





le- 


week, but not necessarily on the same night 


Fee eeeeeviuure Stree oneon Suns || NATIONAL HANGER CO., Ine. few You eny | 








“i This may be by arrangement or otherwise | 
usd but it certainly is of benefit to the customer. | 
ye who, in many cases, prefers to shop in the 
= evening. It has been said, of course, that 
pi the great American pastime is shopping and 
- the impression one gains is that if this be 
ni true, they have been educated accordingly 
. and the displayman can take credit for a 
' major role in this regard DISPLAY TRAYS 
re 
Karl Roth Is Dead; No. 750 — SHIRT & UTILITY TRAY — 
In Display Many Years 15" x 10" x 4"—per dozen... $25.00 
Word is received just at press-time of the 
ed sudden death of Karl Roth, on Friday after No. 775 — ANKLET & GLOVE TRAY — 
ed noon, August 5, of an embolism. 10" x 414" x 5"—per dozen $9.09 
rk For many years associated with display, 
oi Roth at one time operated his own display No. 725 — SOCK & GLOVE TRAY — 
: firm at Findlay, Ohio. Several years ago 13"x 442" x 242" — per dozen $12.00 
he joined Gardner Displays, Pittsburgh, as 
manager of the retail sales division. No. 700 TIE TRAY — 12" x 434" x 3° — 


Per dozen $9.00 


Services were held August 9 at Barn 
Funeral Home in Findlay. 


PRICE F.O.B. FACTORY 


Packed | Dozen Per Carton 





Wendell Potter Replaces 
Teserero At Joske's 


ionedereieatnutiooetoces | QUENSELL DISPLAYS INC. 25:di S27 


as reported elsewhere in this issue, Joske’s, 








San Antonio, has appointed Wendell Potter 








as play director for the store. Potter at 


me time was with Sears, Roebuck & Co. for | - bs 
sey il vears, and for the past four years ie [; “i / VI; = Associated Fabrics Co. 
Nas irected display for the Vogue, of the Oo OF ec tca DISPLAY FABRICS 
City . . 
COLO-MICA Manufacturers of Giant Jewel 





























— Flakes in many beautiful pastel tones Cloths and other types of Tinsel 
We invite DISPLAY WORLD Marvelous coverage — Economical Fabrics. Also Diamond Dust and 
aders to make frequent use of the Flocks wonderfully Tinsel Flitters. 
ervice Bureau for information on Write for Samples 
S ’ Contact wour Jobber or direct amples 
ources for all types of display ma Jobbers Inquiries Invited 
rial and equipment from air brushes MALROS CO 

zebras (stuffed), or for general BOX 289 DOVER, N. J. Our New Showrooms: 
msultation on display problems. No —— || 10 East 39th Street @ N.Y. C. 
‘arge is made for this service, of | 
ourse. 
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A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 


Raver 
Criginals 


225 Fifth Ave., New York 10, N. Y. 














Imcrease Your 
Earn-ABILITY 


48 week professional course in 


DISPLAY and MERCHANDISING 


Your talent and ideas are 





Also complete 
worth more when you have 
courses in the facility and 


comprehen- 


Six semester technical 


confidence that 


3 J sive Feather and Feather 
@ Commercial Art 
training gives you. 
Complete instruction at 


@ Fashion Drawing professional level in color 


and design, card writing, 
wire, plaster, papier mache, 
and mannequin pinning for 
ing counter, window, and store 
display 


@ Costume Design- 


Feather and Feather School 
Design is approved for 
G. |. training 


e@ Interior Architec- | 4; 


For informa- 
tion and catalog write the 
Registrar 


ture and Decora- 


tion 
















S917 Montrose Blvd. 
Justin 86617 


Houston 6, Texas 


| od 
feather and feather 
school of design 









FOIL PAPER 
26" WIDTH — 25 ft. - 50 ft. - 100 ft. 


and full ream rolls. Carried in stock 
in 25 


«) colors. 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 














WORLD AUGUST, 


DIisrLtay 





ticular promotions. 
on the excellent way in 


displaymen 
Bright «& 
\ustralia. 
mentioned 


Ed.) 


Hitchcocks 
(Two of the display photog 


above appear 





issue. 





been a regular 


firm has 


Although this 


: é I free-lance 
subscriber to your fine monthly for many 


invaluable in 
merchants the importance and 
type 


find your 
to the 
of the proper 
Hialeah, Fla. 


magazine 
of its 99 years of service as the oldest and 

largest department store outside the metro- ; 
displays. 


politan areas in Australia, we doubt 1f we 


have ever contributed to your pages. In 

view of this fact and the fact that we have eae 

recently put on the outstanding window dis- (The following letter has been. set 
play in our history, we have taken this Albert) Bliss, Bliss) Display Corpor 
opportunity to send you the accompanying New York City, to Prof. John Ek. M 


elsewhere in 


1949 


Hearty congratulations 
which you present 
so much every month that is of interest to 
everywhere. A. N. Searl 
Pty. Ltd. Geel 


la 


Miami and Miami Beach and 


pro\y neg 


Valli 


John Ne ile, 


it by 
Ation, 


te 
ertes 


photographs to let you see what is going Department of Marketing, University of 
on in this progressive city that is the Oklahoma, Norman, Okla.— Id.) 

\ustralian headquarters of the Ford Motor I read with considerable interest your 
Company, The International Harvester Com article “Visual Merchandising: A Defini 
pany, and other companies very familiar to — tion” appearing in the July issue. of 


DISPLAY WORLD. 
While 


authorities, vou do not 


United States ... We are con 
through old and 
DISPLAY WORLD. 


adapting ideas to fit in with our own par- 


vou in the 


looking back a number of appro] 


quote the 


tinually you quote 


recent numbers ot 


SOUrCe fc T the 


TRADE PERSONALITIES no. 77 


riate 


prime 
term “Visual Merchandising.” 


by Tony Brinker 





Acre HIGH SCHOOL ENTER- 

ED BUSINESS CAREER By 
WORKING FOR HIS GRAND- 
FATHER , A MANUFACTURER 

OF SHOWCASES, AND 25 YEARS 
AGO HAROLD AND HIS FATHER, 
SAMUEL C. DUTCH, STARTED 

THE FIRM WHICH BEARS THE 
LATTERS NAME... COVERING 

NEW YORK STATE AND PENN - 
SYLVANIA, AND HANDLING ALL 
TYPES OF DISPLAY EQUIPMENT AND 
MATERIALS. THIS BUSINESS NOW 
HAS BEEN SOLD, AND HAROLD !S 
LEAVING FOR MIAMI TO ELABORATE 
ON THE FLORIDA BRANCH OF THE 
BUSINESS STARTED i2 YEARS 
AGO AND WHICH WILL ALSO 
BE KNOWN AS SAMUEL C, 
DUTCH &- SON. 


FLORIDA, i 
HERE LCOME! 





hl \S 47, MARRIED, 
AND HAS A MARRIED 
DAUGHTER JOAN. 
WOBBIES: TRAVELING 
WITH THE FAMILY To 
INTERESTING SPOTS IN 
AMERICA ... FISHING, 
SELLING DISPLAY 
EQUIPMENT... AND A 


LITTLE GOLF. | a 3 : , 
- ll! tna a 









































SAMUEL C.DUTCH \& SON, BUFFALO =" } j 
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le him. Si 


me 'b e~ 
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| in effort to keep the record straight, and 
to add to your data, may I mention that the 
woter first hit upon this term in 1941. 


this time, I had a conversation with 


\ Les Janes, then display director of 
Sears, Roebuck, when he noted: “This bust- 
, needs a new name.” This in capsule 


indicated that the display profession 
] 


Id set up new rules of responsibility, 


a ell as a new term to define this re- 
sp sibility. 


t long after this conversation, I re 


ct doa request for a bid from the Office 
of War Information. The letter carried the 

wing imprinted caption 
Information.” This I was. told 


When we en 


“Division 
of Visual 


nt propaganda displays. 


tered the war, I received a number of let- 
ters from various branches of the armed 
services, under the heading ... “Division ot 
Visual Training.” The public school system 


\ 


in Washington, D. C., had a bureau called 
of Visual Instruction.” 
CO idences set. off 


“Department These 


a spark in the writer 
proposed we find a new 
The word “Visual” seemed to be it. 


Les Janes name 

In 1944, | was appointed chairman of the 
first so-called Educational Program held by 
National Associa 


Industries. I am enclosing 


hen newly-formed 
tion of Display 
a copy of this program. I wrote the intro 
tion to the program that appears on thi 

lett-hand page This was the first 
time the term “Visual Merchandising” was 
ised in print... and states a prime 


tion as devised by me, namely 


us in 1944, the job we call display 
managing takes on a new. significance 
namely selling. Just as the window trim 


chose a new. name to describe all 


tion which was different or greater than 


ing windows, so should the display 
igers of today choose a new name which 
learly and directly defines their new 


selling Because this selling is 

done through the eve, it could be called 

v1 selling or visual merchandising 
\nd those controlling this action could be 
ied visual merchandisers or visual met 


nay 
ATICLIN( 


provided they will ac- 
cept a selling obligation.” 


Managers, 


Since 1944, [T have had occasion to state 


and re-state a definition of this term. No 
matter how varied the phrasing, the branches 
always sprout out of a “selling” root. Per 


hap ou will be interested in the last 


ition given by me at a sales promotion | 
ting in Worcester: 
Vhat is your overall sales promotion | 
It is to get—stop—and sell store 
advertising done at a 


place away 


points of sale, to be successtul, must 
treat job in getting more store traf 
e to your store so that you or your 
can exchange vour goods for then 


Taster, 


display which is done at your points 


successful, must stop more 

trathe at these points of sale so that 

vour clerks can again exchange your 
f 


tor their money, taster 


short, it is you or your clerks who do 

selling and it is the purpose ot 
liscussion to suggest how your dis 
can help you or your clerks sell mort 


Taste! 
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Preserved Materials 


FOR FALL: FLAMEPROOFED TRANSPARENT OAK 


green. 





in Autumn two-tone, also white. 


PRICES ON REQUEST 


PRESERVED OAK in 


brown, red, green. 


FOR CHRISTMAS: 


wreaths and roping, preserved and flameproofed in 


Lycopodium and Italian holly 


Also in Metallic colors and flocked. 


e@ METALLIC PLATED PINE CONES IN ALL COLORS 


@ XMAS ORNAMENTS — I" up to 12" and finials 
JOBBER INQUIRIES INVITED 























51 WEST 35TH STREET * 


© DISPLAY PRODUCTION CENTRE, Inc. 


“Headquarters For Display” 





NEW: YORK CITY 1 


























ILEOQ MANNEQUINS 


WOMEN e@ MISSES @ TEENS @ CHILDREN 


Se e mpus Act tvilies | 


» « . [ eo tivities 











MILEO 


7 West 36th Street 


MANNEQUINS 


Leading 
Figures 
Since 1900 


New York I8 











“COLO-CORK" 


Colored and 


Economical to use. 





USE THE 


Opportunity Exchange 
For any WANT AD purpose: 

POSITION VACANT 

USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


POSITION WANTED 


Contact vour Jobber or di 


MALROS CO. 
BOX 289 





See Page 99 


i (a [ Cul 


NEW — COLORFUL — BEAUTIFUL 


Ground Cork and "DOTS" (1I" circles) 


Also other cork items for Display purposes. 


DOVER, N. J. 


Natural 


rect 
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beau monde manikins... 
the finishing touch to the 





opening of our new store front 





W. E. TEN EYCK 
DISPLAY MANAGER 
Lt. S. DONALDSON 
COMPANY 
MINNEAPOLIS, 
MINNESOTA 


another 
beau monde 


bou quet 


"I thought you would be happy to know that the set of 
"Beau 'manikins purchased by us, The Donaldson Co., 
added ing touch to the opening of our new store front. 


he finishin 
T A AC nt TY ™” ce " eA 
Top Management and myself were very pleased. 
My display staff was also happy with the gracefulness, high 
styling, of the easy to fit "Beau Mondes". 


LE. HIER DISPLAY EQUIP. CO., INC. 


23 NORTH SIXTH STREET MINNEAPOLIS, MINNESOTA 
MR. LES HIER, exclusive Korrect-Way distributor 




















Your Chipping and Breakage 
Problems are Over! 


Another new creation! Blouse, Sweater, Coat and dress 
forms in flesh colored ''NATEX" rubber. Chipproof and 
washable. Fits on any stand. 


No. CR — each, $4.95 
JOBBERS AND CHAIN STORE DISCOUNTS GIVEN 


NATIONAL MANNEQUIN CO. 
Subsidiary of National Art Studios 
308 S. MARKET ST. CHICAGO 6, ILL. 














Attention 
DISPLAY JOBBERS! 


We have just added a new line of chrome Tee, Blouse, Lingerie, 
Clip stands, pedestals, etc. Write for photographs and prices 


of our complete line of display racks and window displays. 


CITY DISPLAY, INC. 


322 Broome St. New York City 2 
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“This job can not be done if we depend 
upon artistic decoration, or even dramatic 
traffic-stopping showmanship alone. It is 
one that calls for coordinated merchandis- 
ing sales promotion, and store planning, atid 
as such required a more definite term than 
display. 

“Since this coordinated effort 1s pointed at 
the visible point of sale, or at your cas] 
register, and since sales at this point will 
be made faster only if 
faster, we have found a term that. better 
defines this function namely, visual 
merchandising. 

“This is not a trick name designed to 
add costs to shopkeeping. It is a simple, 
precise term used to define some very 
fundamental practices that too many re 
tailers have either forgotten or disregarded,” 

I am grateful to you for the scholarly 
manner in which you pursue the definition 
of this new term, and I trust you will be 
interested to know where and how it origi- 
nated.—Albert Bliss, Bliss Display Corpora- 
tion, New York City. 


goods are seen 


As an architect specializing in store design, 
I am very interested in window and _ interior 
disptay. This is the reason because I’m sub- 
scribed to your magazine, which I think is 
Untortunately with the 
exception of the cover it does not bring more 


an excellent one. 


color pictures. 

Recently I returned from the United States, 
where | traveled from coast to coast, visiting 
the newest shops of the country. 

We have to import everything for display 
because here there is not any display indus- 


try. All the information and literature you 
could send to me on display materials and 
equipment will be deeply appreciated. B 


Averboch, San Martin 243, Cordoba, Argen 
tina. 


May I tell you how much I[ enjoy your 
magazine and just how much help it is to 
work? [ have one wish; my 
Could you send to me some of 


me in my 
request is: 
your information such as copies of cata- 
logues of Stensgaard and others ? Carl 
Albert Poel, Koln, Germany. 


It is indeed a pleasure to know there 1s a 
source of information like DISPLAY 
WORLD on which one can always depend. 
... A. J. Puckett, Arlon Displays, Yakima, 
Wash. 

Kindly send me a copy of the July issu 
of DISPLAY WORLD. Someone picked up 
my copy on the train, and I need some ot 
the material for future reference —H. R. 
Bloedel, Bloedel”s Jewelry, Inc., Milwaukee 


You display boys are really on the ball. 
Thank you much for the July copy of DI>- 
PLAY WORLD. I am sure that I couldn't 
lave written a better brochure about our 
business, which I have lived with all my life, 
than Mr. Malone’s article on page 27.. Thanks 
much, and every best wish—E. F. kirk, 
president, Century Carloading, Inc., Buffalo. 


r 


Please put me on the subserption list 
DISPLAY WORLD. I saw a copy in an 
office and think it a wonderful book.—Mrs 
Jessie E. Gentry, gift wrap buyer, Titclie- 


Goettinger Company, Dallas. 
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AUGUST, 1924 


rome Jaffrey, of the interior display 
department of Abraham & Straus, Brooklyn, 
joined Saks & Co., New York City, as first 


assistant to A. C. Elder. Leo Kelly, Fred- 
er) Loeser & Co., of the former city, 
also joined the display staff of Saks. 


became display manager 


Elizabeth, N. i. 


Weintraub 


{Ol evy Brothers, 


Hugh Henry left Leon Meyers Company, 
Columbus, Ohio, to become display man- 
ager for Brett’s, Altoona, Pa. 

Henry Sherrod resigned as display man- 


ager of the Stewart Dry Goods Company, 
Louisville, and took over a similar position 
with Newcomb-Endicott Detroit. 


His first and second assistants at Stewart's 


Company, 


also joined the Detroit store; they were 
William S. Klein and Charles Hilliard. The 
new display manager for Stewart's was 
M. F. Hershey, previously first assistant at 
The Fair Store, Chicago. 

Harold Brandis, who had been = first 
assistant to Otto Lasche, Leopold Morse 


Company, Boston, became display manager 


Mekkins, Packard & White, Springfield, 
Decor 


M. Selig, president, Botanical 


iting Company, Chicago, returned from a 

lengthy business trip to Europe. 

The first display 

went from E. B. 
Bert L. Daily, 


route, the 


sent by air mail 
Murray, St. Joseph, Mo., 
Dayton, Ohio; taking 27 
letter required postage 


orde I 


iTS fi 
cents. 
: H. Everetts, display 
Nugent & Brothers, St. 
to head 
any, Peoria. He 


manager for B. 
Louis, resigned in 
Block & Kuhl 
was succeeded at the 
Harold 
& Barr 


display for 


St ouls store by Felgenhauer, 


with Famous Company 
Walter Zemitzsch. 
AUGUST, 1939 
Hal Williams, who resigned as display 
lirector of B. Altman & Co., New York 


City, left on a five-month vacation to be 


spent on a tramp steamer. 

Sid Gorman was selected as display man 
ager for The May Company’s new store on 
Wilshire boulevard, Los Angeles; he had 
been with the downtown store. 


First prize of $150 in the H. W. Gossard 


display contest was won by George M 
\llen, Castner-Knott Company, Nashville. 
+h McCann, president of the Inter 


il Association of Display Men, an- 
| the appointment of John L. King 
is cXecutive secretary of the organization. 
King was first assistant to McCann at S. 


Kann Sons’ Company, Washington. 
\. Fifer resigned as display manager 
ink & Seder, Philadelphia. 
vbridge H. Stanley, president of the 
Darling Company, Mich., 
need the entry of the well-known fix 
firm into the field of papier 
ther moulded materials. 
left Block & Kuhl 
Peoria, where he had been first 
t. to join O. T. Johnson Dry Goods 
Galesburg, IIIL., man- 


Bronson, 
mache 


es Purcell Com- 


as- 


ny, as display 
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added 


styling, 








W.E. TEN EYCK 
DISPLAY MANAGER 
L. S. DONALDSON 
COMPANY 
MINNEAPOLIS, 
MINNESOTA 


a nother 
bea u monde 
bouquet 


"I thoug j 
"Beau Monde" 


i 
the fir 


My display 


beau monde manikins. 





manikins purchased by us, 


staff 
of the easy to fit "Beau Mondes". 


you would be happy to know that the set of 
| The Donaldson Co., 
1l1shing touch to the opening of our new store front. 


Top Management and myself were very pleased. 
was also happy with the gracefulness, 


the finishing touch to the 


high 


opening of our new store front 





MILLER’S DISPLAY FIXTURES, LTD. 


1442 PEEL STREET 


MR. |. MILLER, exclusive Korrect-Way distributor 


MONTREAL, QUEBEC 














Tough — flexible — transparent! 
Junior (55c doz.) holds cards to 
4 in. high; Senior ($2.55 doz.) to 


14 in. high. 





Versatile 
Durable 

PLASTIC 
DISPLAY 


PLASTIC 
PRICE TICKETS 


Washable, durable 
all-plastic tags in | 


PLAST 


RACK 


EASEL or 2 colors, assorted DIVIDERS 
ASEL sizes, shapes. Non- 
a EASES Easel inflammable, printing wt a 


won't scratch off, al- 
ways sparkling. As low 


as 2c each! : 
tity! 


ic 


GARMENT 


alphabetically, by 


size, or by delivery days! 
able, printing won't scratch off. 
Priced as low as 5c ea. in quan- 


Write today for name of your nearest wholesaler! 


PLASTIC FABRICATORS COMPANY 


Printers, Laminators, Fabricators of Sheet Plastic Materials 
SAN FRANCISCO 11, CALIFORNIA 


440 SANSOME ST. 


Dur- 















@ FIXTURE 

OF 

THE 
MONTH 





Finish. 

9"" high 
12" high 
15" high 
18" high 


30°’ high 


921 


6" high, 


5"! 


o 
5A" 
» 3 
» SA" 
24"' high, 6" 
ae 
18'' adjustable 
24'" adjustable 
30"' ad‘ustable 
24"' high Form Base, 8" dia. 
30" high Form 
Send for Fixture Brochure 


GRANT & SONS, INC. 


dia. 
dia 

dia. 
dia 

dia. 
dia. 
dia. 
5!/2"" 


o 


6!/2"" 


base 
base 
base 
base 
base 
base 
base 
dia. base 
dia. base 
dia. base 


Base, 8'' dia 


W-865 WOOD STAND 


Bleached or Natural Oak Wood. 
Weighted Base, Lucite Trim. Pol- 
ished nickel or Gold Bronze Metal 


5.70 ea. 


S. LOS ANGELES ST. 


LOS ANGELES 15, CALIF. 

















Chrome Metal Mouldings 


in stock for 
every display & 
decorative need 


Specify IRBECO for 
moulding that will not 
tarnish, that’s durable 
and that works so easy. 
It's doubly economical. 
write for style folder 


Use IBCOFOIL, the foil 
covered moulding for 
economy. 


Attractive Discounts to Jobbers 


IRVING BERLIN & CO. 


719 8th AVE., NEW YORK 19, N. Y. 








Use the Original, Quality 


SLEEVE FORMS 
SHIRT DICKIES 


Also Detachable Ties 


Top quality — made entirely of virgin 
material — but at no extra cost. 


THERE ARE NONE AS GOOD 


S. BENDER 


The Originator—Established Over Thirty Years 
215 West 40th St., New York City 18 














EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims 


Pr € 11S iy € ects nposs le with regular 
f is flowers Uns } 


Nasse 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers Mfgs. Exporters 
56 W. 36TH ST. NEW YORK 18, N. Y. 


eaut 








USE THE 


OPPORTUNITY EXCHANGE 





For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 


USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
. 
$3.00 Per Column Inch — CASH WITH ORDER 














DISPLAY WORLD 


GAFTS. FOR CHILOREN -TOWS..GAMES. DOLLS 


AUGUST, 1949 





FOUR EXAMPLES OF SEASONAL CHANGES, USING CORNICE 
AND BAFFLE BOARD TO HOLD NEW DESIGN AND COLOR 


TREATMENTS. 
SHOW, TELL AND SELL 


[Continued from page 38] 


the same time, to take full advantage ot 
this activity as a means to help hold selling 
expense at a minimum. Yes, proper dis 
plays Call save tine for sale speople by 


helping them to speed up sales at less ex 


pense per transaction 


In too many instances customers wanting 

to see and buy merchandise are required 

often impatiently, for a sales 
} 


person who ts busy with other customers 
Whi hinall approached by the sales- 
erson the customer explains what he or 


] 


he is looking for, then various items. art 


brought to the customer's attention for de 
depending upon the salesperson’s 
owledge of stock This is an expensive 


selling method although perhaps necessary 


stores \ less ¢ XPCns1Vve 


Wl certain types of 


procedure would be one where the mer 
chandise organized and = displayed tor 
pre-selection. [If the arrangements are such 
that they make it easier for customers. to 


their way about, make selections, and 
buy, then th 


would also save time and 
simplity selling tor salespeople. 


What's 


facilitate store operation pro- 


cedures such as making it easier to take 


and know more about what 
sells, when and how many 


S TOC k counts 


Perhaps display departments themselves 


are at fault tor such statements as recently 


“Display departments are notorious 
spenders “It could be that many are 
erlooking an important point when plan 
thes lisplays COVETAaAge Store 
policy controls display budeets and. these 


lgets are set up to hold expenses in line 


he first task of any display department is 
make the most of its present budget, 
atever it may. be Then later, 1f 1t can 


be proved with tacts that by shifting more 


to display the store woul 


—Shows, tells—-and sells. This simple dis- 
play stocks merchandise with quantities in 
close relationship to sales possibilities 

features size chart for different car models... 
and quotes selling prices. It is unnecessary 
to leave this imoortant point-of-sale unit to 
complete a transaction— 


(PRODUCED ON PAPER.) 


benefit through increased sales and_ profits, 
it should be relatively easy to sell manage- 
ment on the idea. On the other hand if 
display departments are actually gaining the 


reputation of being “notorious spenders” 


apparently too much money is being. spent 


on the wrong things. It is possible 


spend a large portion of a vearly displa 


budget on a few highly artistic effect 


which could be concentrated in one = small 


area. On the other hand it is) possible 


ler ex 


spread the same amount over a wi 
panse of space with more attention to help 
ing all individual items sell themselves 
The right approach to the problem depend 
upon which will have the greatest effect on 
increasing store sales. There is sucl 
thing as going too far in an attempt to get 
coverage. The solution varies with differ- 
ent types of stores. 


For the purpose of illustration the photos 


accompanying this article show how mort 


Goop/vEAR 
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es are 


mae 4.24) So 
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\ for tire dealers 
re the budget is very limited. Like any 
r retailer the tire dealer who sells asso 


lav coverage is secured 


ted lines needs timely display material 

to help him do a promotional selling job in 
lows and inside the store. He also 

s decorative display material as well 
aterial to help each individual item 

its own story. He needs new material 
month and this means expense for 12 


:ges Of material, plus shipping charges. 


service offered to tire dealers must 
old, therefore the total subscription 
. including any cooperation, must be in 
vith what the dealer is willing to pay 
total money received for subscriptions 


» the total budget. When broken down 
small 
the 


instruction 


ounts to a very budget cach 
all of 
detailed 

to use the material, and shipping costs 
lt ruld be 


lv allotment 
display 


to cover material re 


plus sheets on 


very easy to spend the entire 


for each dealer on one 
elaborate 
treat- 
value ina 


\ctually 


item, perhaps an 


decoration, but such a display 
be of little 


rs overall drive for business. 


by itself would 


tire dealers want, and expect, is a 
lete sales and merchandising plan for 
erchandise and service in the = store 


Survey Helps Stores 
Plan For Christmas 
‘How to Meet the Changed Conditions of 


Christmas 1949" is the basic theme of. the 

‘Survey of Christmas Ideas” just issued by 

the retail sales promotion division of the 

Grey Advertising Agency, Inc., 166 West 

32nd street, New York City. 

“The acid test of everything a retailer 
for Christmas 1949 must be: Will it 


. declared a Grey executive comment- 
the realistic approach of this vear’s 


to the retailers’ problems of 1949, 


DISPLAY WORLD 





MODEL 500 — continuously projects 10 slides 


— I15 volt, 60 cycle; 500 watt — less 
bulb $74.50 
MODEL 1000 — continuously projects 12 


slides, 110 volts, 60 cycle, 1000 watt — ideal 
for 


bulb 


displays — less 


$122.50 


outdoor advertising 





CLEVELAND 11, OHIQ 
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GIVE YOUR DISPLAYS 
CONTINUOUSLY CHANGING 


SELLING 
(MPACT 





BEST Automatic Slide Projectors 


10 to 12 standard size or smaller lantern slides 
can be projected continuously at a 10 to 30 
second interval. In store windows it provides 
attention-getting displays of accessory merchan- 


dise. As part of displays it tells a complete 
sales story. In theatre lobbies it projects coming 
attractions. 


Best Automatic Slide Projectors come completely 
equipped with any focus objective lens from 
6" to 36". Write for complete details. 





MANNEQUIN WIGS! — REPAIRS! 


Horse-hair and novelty wigs made to 
order; lowest prices. Old wigs made 
a eS) CO 


Try us! 


ESTELLE BOBIC K 


964 21ST STREET SAN PEDRO, CALIF. 





USE THE 


Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$3.00 Per Column Inch — CASH WITH ORDER 











Glass WSubbles 


Hand Blown — True Bubbles 
Many colors blow from colored glass 


Sizes from |" to 31/2"' diameter. 


Contact your Jobber or direct 


MALROS CO. 
Dover, N. J. 
See Page 66 


3ox 289 























OPPORTUNITY EXCHANGE) 

















rosrrion waste — Talo | FOR SALE 

Lan make dies ior many items| 1) i ae oe 
2 eS a ee aad with Santa Claus 
ccept tion or proposition. What 8 Bliss mechanical units. Use 
have you to offer? Address BOX in separate windows or as 
Z0MN Care of DISPLAY WORLD 


semble as single unit tor large 



































POSITION WANTED: Woans window. In excellent condi 
nN, NOW ass — te — di SALESEAN WANTED = calts tion. Original cost $4,320. For 
and as on coordinator on window aisplay wholesaler . f . ) 
Ro geo veer a Aon ad Mage gg AR ge SHES [ed er a 
eative ability, fashion know] pedestals ind 6” bases or flanges (Chattanooga, enn. 
Experienced in all phases. 4 heights fron y W A N T E D . 
rc aia. en a Ee lees ode tees ce ele ae Electric Power Board of 
needs, or other arrangements. M. : ; 
- sii iat OLSHAN, 139 Madison St., New to represent manufacturer ot Chattanooga 
ddress ’ : * ‘fae 
re of DISPLAY WORLD PORN ae Oe West's top line of decoratives Attn.: H. Wheeler 
and fixtures. Must have follow- 
a —, | ing in department stores and 
F O R K A L E specialty shops. Openings in 
Southeast, East and Middl F O R S A F E 
ESTABLISHED DISPLAY FIRM noes. CNOA a 
. : Six Units Bliss Miniature 
Many years in business on the East coast. Address Box 8AL Fairy Tale Displa $400 
; ‘ ; gees r e Dis s 
LOCK, STOCK AND GOOD-WILL Care of DISPLAY WORLD eas — 
4 x Original cost $1,600 used 
Priced for quick sale . . . $19,000 twice — Good condition—Each 
fn an : ; ; ’ . a ee De ae 
ce of a lite-time for right party. Can increase volume WANTED AT ONCE! Distributors veme' in yc a — 
endously. Beautiful large Show-room, and Stock area. Jobbers—Salesmen. Exclusive first oh » ae I. nest workman- 
erie ‘ ne : See ees offering o Yastic Natur: cicles ship. Photographs on request. 
REASONS: OTHER INTERESTS Pe ae ee ee ee ' Niesittas “— 
and Ice Canes ready for Christmas 
sales. Act now. Send for samples, ° 
Address BOX 8BS prices, Reply in fal The Eenpesione Ca. 
Address BOX 8ZA Madison, Wisconsin 
Care of DISPLAY WORLD Care of DISPLAY WORLD 
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Opportunity Exc 





AUGUST, 


ange 


1949 





WANTED 


COMBINATION 
WINDOW TRIMMER AND 
CARD WRITER 
Capable, experienced window 
trimmer and card writer 
wanted for general depart- 
ment store work in towns of 
10,000 population in mid-west. 
Splendid opportunity for the 
right man. In replying please 
give age, marital status, and 

i xperience 


Address Box 8GS 


Care of DISPLAY WORLD 








FIRST ASSISTANT to 
DISPLAY MANAGER 
WANTED 


for leading Iowa _— specialty 


store selling men’s, women's 


and children’s apparel. Splen 
well ex 


Mid-Western 


er preferred Ciive 


did opportunity for 
perienced man 
complete 
information and present salary 
letter 


in first \pplications 


W rite 


onfidential 


Robert Armstrong 


c o ARMSTRONG’S 


CEDAR RAPIDS, IOWA 


FOR SALE OR TRADE 


Those Memorable Dickens’ Life-Like Miniatures! 


A CHRISTMAS CAROL 


The universally loved story of Charles Dickens ,. . 


an enchantingly new way! 


ture settings, by Al Bliss. 


told in 


Twelve complete lifelike minia- 
Shadow Boxes, 4 ft. by 6 ft. 


These colorful lifelike miniatures of old Scrooge, Tiny Tim 


and all the others are a completely new and vivid interpre- 


tation of a world-wide, time-honored tradition for this 


yearly occasion 


This entire display in first class condition. 


For complete details, contact R. E. Moriarty 


W. C. STRIPLING COMPANY 
Fort Worth, Texas 


WANTED 


Experienced 
WINDOW TRIMMER 


and showcard writer in fine 
specialty shop in Northwest 
Michigan. Permanent position 
and advancement to be assist- 
ant to owner. Reply past po- 
sitions held and salary to start. 


Address Box 8MP 


Care of DISPLAY WORLD 














SALESMEN 
ATTENTION 


We are interested in several 
salesmen, good appearance and 
pleasing personality, who 
know the country’s leading 
display managers. To sell an 
outstanding line of window 
display fabrics. May be car 
ried as a side line 


Address Box 8AK 


DISPLAY WORLD 


Care ot 








WANTED 


EXPERIENCED 
WINDOW 
TRIMMER 


FOR MEN’S AND BOYS’ 
CLOTHING & FURNISH- 
INGS. MUST HAVE EX- 
PERIENCE AND GOOD 
REFERENCES. GOOD SAL- 
ARY TO THE RIGHT MAN. 


ADDRESS BOX 8MT 


Care of DISPLAY WORLD 


CLOSE-OUT 
Metallic Foil Bows 


(In Gold only) 
26” long, 14” wide—$2.00 doz. 
32” long, 16” wide—$3.00 doz. 
(Red or Gold) 


ROSEWAY DISPLAY 


715 Broadway 
Brooklyn 6, N.Y. 


Allorders f.o.b. Brooklyn, N.Y. 














POSITION WANTED 


Pop-notel 


1 decorator 


manikin refinishet 


creator, de S'ONn 


er and sculptor tor commercial 
papiet mache displays 20 
vears’ experience, Looking for 
position with tuture with grow 
Ing concert Or chain store 


rganization. Have equipment 


ind transportation 


Add ress Box 14 


SALES POWER PLUS! 


Nationally-known 


advertising and sales-promotion manager, 


specialist in selling general display properties, fixtures and 


point-of-purchase units, 1s 


manulacture! Or 


activities; originate and 


sales literature; has excell 


GET RESULTS! 


interested in 
jobber Can 
produce 
nt contacts nationally and CAN 


proposition from 


organize and direct selling 


unusual advertising and 


Address BOX 8WB 


Care of DISPLAY WORLD 


POSITION WANTED 


by young display man, expert- 


enced in windows, interiors, 


and in show cards. Depart- 
ment store preferred. Excel- 


lent references. Write or wire. 


JAMES C. BEESON 


1126 TOPEKA AVE. 
TOPEKA, KANSAS 




















Care of DISPLAY WORLD 
WANTED EXCELLENT OPPORTUNITY for SALES 
ut aise wucieiede he REPRESENTATIVES 
Caso al d S|] lavs (ric ed bd 
um ee mal ueoai hin Highly Profitable Repeat Items 
to be sold Ol ybber o d Ss 
tributor basis covering Ganel Represent progressive firm line of plastic protective 
Dakota. Minnesota and lowa items Shoulder covers, garment pags, pouches, sewn 


Butler Display Service 


207% South Phillips 
Sioux Falls, South Dakota 








numbers 


Exclusive territories, 


top commissions 


Address BOX 8VH 


Care of DISPLAY WORLD 


Ranch Used 
WAGON WHEELS 


Weather Beaten and 
Worn. 


$25.00 each F.O.B. 
BUIE’S 


Stamford, Texas 














WANTED Used Papier Mache 
items. Brownies, Elves, Charactet 
Heads, Animals, ete. Full Form 
Photo if possible 


Address BOX 8AA 
Care of DISPLAY WORL! 
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WANTED 


RELIGIOUS CHRISTMAS 
THEME 


» be used in set of 4 windows 
10’ x 5’ x 8 — If set consists 


5 or six units could pos- 


bly use also. 


Address Box 8RW 


Care of DISPLAY WORLD 








ATTENTION SALESMEN 
AND MANUFACTURERS 
REPRESENTATIVES 


Looking for <A-1 salesmen who 
would like to get in on the ground 
floor with a sensationally designed 
ine of set pieces, novelties and dis 
players. Xmas line just completed. 
Manufactured by one of the most 
progressive firms in the field Mid 
West and Southern Territories open 


\ddress BOX 888 
Care of DISPLAY WORLD 


WILL SELL 
WEST COAST PLANT 


Outstanding old established manufacturer of mannequins 


and displays will sell as owner wants to retire. 


thorough investigation. 


Will bear 


Great opportunity for live wire 


businessman or Eastern firm wanting to branch out in the 


West. 


purchaser desires to buy 


stands, or plant will be rented. 


To handle will take about $50,000 — depending if 


property on which plant 


Address BOX 800 


Care of DISPLAY WORLD 


SALESMEN 


Exclusive Line— 

Protected Territories 
One of the most progressive manu- 
facturers of seasonal Display units 
and novelties seeks several sales- 
men with following to carry sensa- 
tional Christmas line just com 
pleted. Only salesmen with exper- 
tence, high sales record, initiative, 
good appearance and stability need 
apply. Send complete references 
and experience 


. AT ONCE 


Address BOX 8SJ 
Care of DISPLAY WORLD 























Window Display and 
Advertising Man 


Urgently in need of man, alert, 
capable, original. Must have 
good experience and _ record. 
No bluffers. Firm established 
57 years. Popular priced store. 
Full particulars and references 
in first letter. Permanent work 
with dependable firm. State 
Salary. 

Kxecutive position open if you 
now merchandise. 


Addvene Box ASC 500 


Care of OTSPT AVY WORT ND 


TRAINED DISPLAYMEN AVAILABLE 


The NATIONAL DISPLAY INSTITUTE announces the 


graduation of another class in June, 1949. 


Well qualified 


men and women, trained in ALL aspects of Display, will be 


available for employment. Graduates are qualified to accept 


positions as trimmers of footwear, men’s wear, children’s 


wear, women’s specialty shops, drug and any other merchan- 


dise windows. 


Write or call PLACEMENT DEPARTMENT 


NATIONAL DISPLAY INSTITUTE 


“Nation’s Center for Display Education” 


617 Chestnut Street 


Philadelphia 6, Pa. 


Display — Promotion — 
Advertising Man Available 


Thoroughly experienced in the use 
and coordination of promotion tools 
for maximum results ‘Tough 
Times” selling experience. Old 
enough to know the angles and 
young enough to be _ enthusiastic. 
Dept. store, fashion, men’s, women’s, 
children’s display and promotion 
Nationally known with top record. 
Prefer medium sized city. Best 
deal over $5,500. Now in good posi- 
tion, want better, as display man- 
ager or combination with store that 
believes in advertising and display. 


Address BOX 8KE 
Care of DISPLAY WORLD 











FOR SALE 


New 1948 
Christmas Mechanical Window 

$1,000 
Full size figures consisting ot 
Santa Claus, Mother, Father 
and Dog, all mechanical. Also, 
boy and girl and _ beautiful 
large wood fireplace made in 
sections. Will sell for $1,000 
f.o.b. Tulsa. Photographs on 
request. 
Richard Staines, Display Mgr. 

VANDEVERS 
Tulsa, Oklahoma 














Home Study Lessons in Window 
Display—an up-to-date course cov 
ng il phases of the subject 500 
of text with 1000 detail draw 
Priced very low. Also Store 

rs, Show Card Writing and 

» Screen Process. Write for cir 
rs. Will H. Bates, Box D, 
Ellsworth, Il. 


CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Kimball Bldg., 25 E. Jackson Blvd., 
Chicago 4, Ill. 








vi 
P 
rrimming 


York 


POSITION WANTED 


ung man experienced in Display 


aper Manufacture and Window 


desires work in New 


City or vicinity 


Address BOX 8KS 








JOBBERS WANTED 


\f 


nufacturer ot exterior 
(hristmas decorations desires 
play Jobbers to sell product 
ct to city Chamber of Com 
ce and Merchant's Asso 


ONS 


Address Box 6MD 
of DISPLAY WORLD 


i 








_—- 





POSITION WANTED-— Displayman 
‘ Expe rienced in 
ind women’s wear and gen 
epartment store display. Ex 
nt card writer 
in display 

est 


s change 


39 years of age 
Desires South 








Address BOX 8BL 
re of DISPLAY WORLD 








FOR SALE... HALF PRICE 


7 ADLER-JONES ... FAIRYLAND TALES 


(Giant Shadow Box Units in Books) 
Each SIZE 7x5x2 Feet . . . Complete for $1,000 


One Animated BLISS Tapping Santa and Two 
Tapping Gnomes in Large Stage Setting complete 


with 30 records. 


Sale Price . . . $800 plus cost of packing 


Photos sent upon request 


L. M. Pons, Display Department 
D. H. HOLMES CO., Ltd., New Orleans, La. 


EIGHT DICKENS 
CHRISTMAS CAROL 
WINDOWS 


All mechanical, a real buy at 
$500.00 


Photos on request 


T. S. MARTIN CO. 


Sioux City, lowa 














WANTED 


PAPIER MACHE ARTIST 


Permanent Position. Please 
state experience and salary ex- 
pected in first letter. Informa- 
tion confidential. Our shop 


knows of this ad. 


Address Box 80C 


Care of DISPLAY WORLD 
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UNSURPASSABLE! 
QUALITY 
DISTINCTIVENESS 
ORIGINALITY 
PRACTICABILITY 


IN GUSTAVE RUBNER DISPLAY CREATIONS 


Look For Boxed Fabrics 


Now most Rubner products, including all Jewel Cloth items, 


are boxed for longer life and less spoilage. 


Introducing METALO-FLEX 

Plan sparkling Fall and Winter displays with Gustave 
Rubner’s new brilliant floor and background creation. See 
glistening Metaloflex at your favorite jobber or distributor. 


Available in 25 yard lengths and 50” width. 


Rubner's 
Christmas Sample Book * 

has many varied ideas in 
fabrics and special effects for 
holiday display. Get it at your 
favorite jobber. 







There’s Always Something New Vic 
5925 Broadway, New York 63, N. Y. 












































THEY’RE CURVED TO CORRELATE MERCHANDISE 
AND INCREASE TRAFFIC BY GUIDING FLOW 


Darling’s “Trafik-Flow” racks aid sales by improved 
correlation of merchandise within departments, 
“Trafik-Flow” racks heighten the fashion tone of q 
department and increase sales by guiding flow of 
customers thruout merchandising area. “Trafik-Flow” racks 





have that tailored-to-the-job custom look, altho easy 
to set up or rearrange to suit layout changes. 
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Extra advantages of the 
original “Tratik-Flow”’ rack are: 

Large mirror ends— wood or metal grille display ends— manne- 
quin platforms— glass tops — interchangeable units. Series com- 
plete including skirt, blouse, slack racks, costumers and straight 


racks. Prices available on application. 





The “Trafik-Flow” and the Curved Hercules racks are designed 
with flowing lines that allow free-flow planning in angular sec- 
tions to add variety and interest. Stiff departmental atmosphere 
is eliminated with graceful sweeps of these smart racks. Illustrated 
at left are just a few of the many combinations that are pos- 


sible with these versatile racks. 
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Adjustable curved Hercules 
racks provide versatility and 
flexibility with easily adjustable 
heights, 48”, 54”, 60”, 65” and 











_ 72”. Its curved features, heavy 





duty construction and extra fea- 





tures, (mirror, wood or metal 
grille ends and mannequin plat- 
form), make it a versatile sales 


builder. Prices on applicauon. 
PF 
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L.A. DARLING COMPANY, BRONSON, MICH. 
NEW YORK CHICAGO LOS ANGELES 









Ion whan Your one dependable source for 


DISPLAYS. shal nie , 
DistTRIBUTOR everything indisplay equipment. 


